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Tweedies for Fall bring out the new 
colors of the season done in an exciting 
manner—in patterns of flattering loveliness. 


ALLURING FOOTWEAR 


TWEEDIE FOOTWEAR CORPORATION, JEFFERSON CITY, MO. 
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WY EATHER—is it ever right? 
Who was it that said: “. . . Then, 
if ever, come perfect days.” Poets 
may, but merchants cannot, find 
perfect weather. 

In a letter from England—The 
weather here is glorious. It’s too 
fine for the leather trade. In fact, 
the only thing we can sell is white 
buck, which we haven’t got.” 

In New York City—cold weather, 
overcoats, furnace fires. In up- 
state New York—a snow storm and 
a temperature of 29 Fahrenheit. . . . 
And merchants feel that they have 
been betrayed by the Weather Man. 


SAUL D. COHN, president of the 
National Retail Dry Goods Asso- 
ciation, said: 

“One vital force in life which 
does not need nourishment is fear. 
There have been periods in our 
development when the machinery of 
business has been thrown tempo- 
rarily out of gear with the result 
that standards of living have been 
lowered and unemployment has 
caused privation and discomfort. 
During such periods, it is the spe- 
cial obligation of the producer, re- 


tailer and consumer to keep the 
flywheel of business activity mov- 
ing. No one can be asked to buy 
that which he rationally should not 
buy, but it is high time for us to 
discard the present negative atti- 
tude in which the word ‘no’ has be- 
come the most important word in 
the English language. Is it not 
more sensible for the producer, the 
retailer, the worker and the con- 
sumer to see themselves as one as- 
sembly line, producing the finished 
job of normal prosperity? No one 
part of this assembly line can do 
it; the entire machinery is inter- 
dependent. The producer, farmer, 
miner, and worker generally, are 
all consumers. They all have an 
obligation as cogs in the wheel of 
progress and it is only by a sincere 
and cooperative attitude toward 
their obligations that the job can 
be done at all.” 





BJ. F. JARMAN’S host of friends 
in the industry are congratulating 
him upon his return home last 
week from the hospital, where an 
operation had required a month’s 
stay. He was cheered on to recov- 
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ery by a grand bouquet of flowers 
—sent by the several hundred fac- 
tory employees—a fine tribute from 
the “friendly” family of Nashville. 


* * * 


eS OHN H. VAN DEVENTER, edi- 
tor of The Iron Age, gives “The 
Fable of the Sloths and_ the 
Monkeys” : 

“Once upon a time, many millions of 
years ago, before mankind made its 
troublesome appearance on earth, the 
animal kingdom was ruled by the system 
of private enterprise. 


poe. rm 
pussy 





“The lions and tigers and other meat 
eaters who took the trouble to go out 
and hunt their meals were able to obtain 
the sort of diet that they desired and 
needed, because they were willing to 
work for it. The grazing animals took 
the occupation of providing for them- 
selves more placidly but spent many 
hours each day on their feet in the pas- 
turage. The bees and the ants worked 
with unceasing energy to build and main- 
tain their colonies and to keep them 
stocked with food. ; 

“But in addition to these and many 
other classes of industrious animals there 
were others who did not care particularly 
for work. The sloths, for example, were 
loafers who spent hours hanging up-side- 
down on the limbs of trees. The monkeys, 
too, did not care for work, but they were 
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great playboys who took delight in mind- 
ing the business of others. 

“The monkeys, like the sloths, spent 
many hours up-side-down, hanging by 
their tails, and it may have been this un- 
natural posture that induced in them the 
habit of seeing things just opposite to 
the way that they really were. Having 
this peculiar ability and with plenty of 
time on their hands to capitalize it, the 
monkeys evolved what was then a new 
philosophy known as the doctrine of more 
reward for less effort. 

“It did not take long for the monkeys 
to convert all of the sloths to their point 
of view, for the sloths were fond of good 
eating even though not anxious to bestir 
themselves to get it. They were willing 
to accept the leadership of anyone who 
would promise them more to eat for less 
effort, especially since it involved merely 
the trouble of casting a vote on animal 
election day. 

“The monkeys and the sloths turned 
out in great numbers at the ensuing elec- 
tion, whereas the lions, tigers, elephants, 
bees and ants were too busy working for 
their living to bother about it. Thus the 
century old system of private enterprise 
was defeated and was replaced by a 
‘share the food’ plan whereby the am- 
bitious animals were forced to support 
the lazy ones. This was put into effect by 
a system of contribution called taxation. 

“It worked all right until the good pro- 
viders came to the conclusion that they 
themselves would soon starve to death 
because of the mounting demands of the 
sloths and the monkeys. It was then that 
a wise old elephant originated the true 
saying: ‘The power to tax is the power to 
destroy.’ 

“The moral of this fable is that it is 
fatal to man or beast to permit monkey 
business to enter into taxation.” 

x * * 
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G ENE WEDBUSH of Dunbar Pat- 





tern Company, St. Louis, Mo., 
speaking at a style meeting in a 
Chicago Shoe house, said: 

“Instead of a mad rush for ma- 
terial to develop a definite Fall or 
a definite Spring and Summer set- 
up, there seems to be a constant 
demand for style material and re- 
ports on the best selling shoes of 
the moment. 

“This situation was brought 
about at first by the buyers who 
had hunched a business recession. 
They bought only enough shoes at 
a time to keep their shelves filled. 





PROBLEMS MAKE 
PROGRESS 








—lIt's a wise man who can be philo- 
sophical even under the most try- 
ing circumstances— 

—Heaven knows we are beset by all 
sorts of perplexing, and seemingly 
unfathomable, problems these 
days. 

—But the world rolls on just the 
same and the sun continues to 
shine down on us poor bewildered 
mortals. 

—Mr. John A. Brown, President of 
Socony - Vacuum Oil Company, 
philosophises as follows in his most 
recent report to stockholders:— 

"The Governments all want us to pay 
higher taxes and provide more employ- 
ment, the employes want more wages; 
those who sell to us want us to pay 
more; those who buy from us want to 
pay less, and the stockholders want 
more dividends. These are normal and 


natural desires, and we try to meet 
them." 


Zot 6 Tee 


President 





However, after the change in their 
buying policy, it seems they have 
considered this change a better con- 
dition to adopt as permanent. 

“With the rapid changes in shoe 
design there is little wonder why a 
merchant is jittery about accepting 
the presentation of a whole line of 
shoes—for Fall and Winter, or 
Spring and Summer—when he feels 
that his best selling pump of today 
might be out-dated by an elasticized 
bootee tomorrow. 

“There, too, has always been the 
manufacturer who was able to make 
alligator sandals for immediate sell- 
ing in the Spring, while most of 
us were promoting alligator for 
Fall; leaving us holding the bag. 

“The situation doesn’t appear 
alarming, as it will give us all a 
chance to give more attention to 
each shoe we build, minimizing the 


hazard of a ‘feast or famine exis- 


tence. 
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“However, it may be well to 
point out the fact that we have been 
a bit too eager, in some instances, 
to change our styling from pumps 
to bootees, forgetting the fact that 
a too sudden change is confusing 
to the consumer, as she hasn’t had 
the time to get as sick of looking 
at pumps as we have. 

“It is also becoming more and 
more apparent that the only differ- 
ence between Fall and Spring foot- 
wear is the color and texture of 
the material they are made of.” 


x * * 
C. A. GODING of Nashville, 
Tenn., knows both leather and 


horses. Too busy making shoes, he 
had one of his staff journey to 
Churchill Downs for the Kentucky 
Derby—and kerp‘unk a half grand 
on “Lawrin’s nose.” The pay-off 
at nine-to-one was sweet music! 
We pause to identify the “win- 
nah” as the owner and active man- 
ager of the J. W. Carter Shoe Com- 
pany of Nashville, Tenn., where 
men’s dress shoes are made for 
independent shoe stores exclusively. 
* * * 


FRANK H. NEELY, executive 
vice-president and secretary cf 


Rich’s, Inc., Atlanta, Ga., says: 
“Good will earned by a business 
institution is recognized everywhere 
as a most important and valuable 
asset, one developed not alone by 


‘ 


(33 \\\\ 
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direct advertising but also by pub- 
licly recognized fair dealing and 
loyalty throughout years of busi- 
ness contacts. For generations good 
will has supported many of our 
original businesses in withstanding 
severe tests, which have included 
political changes, inflations, reces- 
sions, and depressions. 

“The ability of business houses 
to weather these many changes is 
to be seen only where character is 
evident, and that ability draws its 
strength largely from the character 
of the individuals who make up the 


concern.” 












BOOT anv SHOE RECORDER, May 28, 193% 


MINORCA ISLAND is in the news 
and brings to mind the fact that as 
far as America is concerned, the 
first introduction of the famous 
shoe handicraft of that Island came 
through Fred G. Page, who played 
a real part in shoes some twenty 
years ago. When he first brought 
the shoes from Minorca, he told of 
the shoemaker sitting beneath the 
tree with his jug of wine and 
bread and cheese, fashioning a 
shoe by hand complete, even the 
uppers handsewn. The shoes were 
high in price, but they were the 
highest in craftsmanship. 


Now we hear again of that tight 
little Isle of Minorca, south-eastern- 
most of the Balearic Islands, in the 
story in the New York Times, as 
follows: 

“The Minorca Islanders are most- 
ly shoemakers, who in later years 
have lived well from the yield of 
their handiwork, which was for- 
merly sold widely in Europe and 
even in England and America. 
Now, however, they find shoe ex- 
ports killed off and a wall raised 
against food and other imports. 

“But if bread and potatoes are 
scarce, there seems to be plenty of 
cheese. Mahon cheese, named after 
the island’s capital, Port Mahon, 
was once the most widely sold 
cheese in Spain. Now the islanders 
must consume it all themselves. 

“One might also mention the bar- 
bers, except that shoemakers and 
barbers are the same, for in normal 
times it seemed that every other 
shoemaker had his barber shop, 
which opened after working hours 
to shave the other half of the shoe- 
makers and an extra customer or 
two.” 

* * * 
WHEN Volk Brothers of Dallas, 
Texas, moved into their present six- 
story building in 1930, they made 
a decision that air-conditioning on 
a complete scale is a service that 
the public will come to demand and 


that no good store can afford to be 
without. As a result, the new build- 
ing was constructed with air-con- 
ditioning from the basement to the 
sixth floor. The increase in busi- 
ness has justified it many times 
over. Accurate records were kept 
of the cost of heating, cooling and 
air-conditioning—October 1936 to 
October 1937. Taking the cooling 
period—the four months of June, 
July, August and September aver- 
aged $289.85 per month, which is 
less than half of the cost for the 
eight months October to June, when 
the average heating cost $613.18 
per month. 

Volk’s has a floor space area of 
52,000 square feet—and 600,000 
cubic feet—six floors and basement. 
The original refrigeration had a 70- 
ton capacity. The new _ booster 
unit of 35-tons capacity was added 
in 1937. 


* * * 


©6IDUE respect is not always shown 
that constant companion, the hand- 
bag. Not only is it important be- 
cause it contains valuables and the 
‘good face’ of the owner, but it 
should ring the proper note of the 
costume,” so observes Vera West, 
Universal Studio designer. “A bag 
is selected with gloves, shoes, belt 


or something to accent some color 
in the dress, so let’s illustrate this 
with an example: 

“The ‘carry-all’ bag of Eve Ar- 
den, who now is busy in ‘Letter 
of Introduction, is a miniature 
Gladstone of bright blue pressed 
fiber. Raffia in shades of shocking 
pink, blue green and yellow make 
a flower pattern on the sides. It is 
tied together at each end with 
strands of blue raffia.” 

* * * 


W. A. TOMES, manager of 
Hanan & Son, Cleveland, Ohio, 
says: 

“Sales will always be with us 
as long as there are mistakes in 
buying and as we do not all make 
the same mistakes, sales will always 
be difficult to regulate. 

“But seasons give us a basis upon 
which we may reach an agreement. 
Keep suedes and Fall shoes out of 
Windows and Advertising until Au- 
gust 25. Keep Spring shoes out 
of Windows and Advertising until 
February 20 and on these dates, as 
a united industry, put before Mr. 
and Mrs. John Q. Public a united 
front. When we cease to be con- 
fused ourselves we end confusion in 
our customers and our jobs become 
easier and better ones.” 


"Smith hasn't made many sales since he won that bridge prize last night." 
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The influence of dressmak 


Bvening sandal in black net and gold 
kid, charming to wear with the new 
black tulle frocks. 


utures 


from Paris... .- 


THOSE in the know express the opinion that a closer 
tie-up between dress creation and shoe designing is on 
the way. 

This is expected to bring greater elegance into shoe 
styling, softer, more feminine treatments, a welcome 
novelty in design and decoration. Leathers would be 
handled more as fabrics are, and fine supple leathers 
would be in demand. 

Paris shoes are already showing evidence of this 
trend. Evening sandals are being draped with 
dress fabrics, to carry out the draped feeling in 
the dresses themselves. Shoe embroideries are 
repeating embroidery designs on frocks. Other 
trends in dress are finding reflection in new Paris 
footwear. 

As Summer approaches, the shoe with exag- 
erated sole is increasing its sphere of influence 
d action in Paris. Every shoe shop in Paris 
at least one cork-soled shoe in the window, 
an inch high or nearer two inches “off the 
”” Beach sandals predominate in the genre 
fw. Evening sandals are running them 
or place, while sports models are just 
xy their way to the front row in store 
The sports styles lean to moc- 


Ghillie sport 
white watersnake 
high cork 


show windows, the “stilted” up 
s stay very exclusive, but the 
is young. After a full Sum- 
r run, which is as certain 
ome as taxes, a Fall sea- 
of built-up styles for 
wear is anticipated by 
[TURN TO PAGE 44, PLEASE] 








the afternoon dress and 


light shoe designed to wear © 


‘Sepin with smooth trim 
ped kidskin. Walkover. 


Is the Word for It in Formal Types 


BBY cable, by printer’s ink and by word how simple it may be. A lighter, softer, 
of mouth, the news is flashed to us from dressier looking shoe is needed. 
the Paris Midseason Openings that there Two materials are outstanding in this 
are to be more “real afternoon dresses” this type of shoe. Suede continues in the lead 
Fall. Good news to the shoe business be- as the ideal surface to blend in with the 
cause it means more sales of occasion shoes. new dress fabrics —dull-faced clinging 
Tailored types will just not do to wear with crepes, sheer woolens, silk and wool jerseys 
the new after-three-o’clock dress, no matter and velvets. It will be most important in 
black, but there will be more interest in 


brown than last Fall. Kidskin, smooth and 
delicate in texture, gives special value to the 
new Fall shoe colors—rich mahogany, wine 
and plum tones. (The tans and rusts go 
into more tailored or sport types and are 
beautiful in reverse or highly polished 
smooth calf.) Combinations of suede and 

[TURN TO PAGE 44, PLEASE] 


Ford. 


X 
y 4 de ankle strap with patent 
Ns lacing and heel. C. P. 
























WHY not make a window 

display today of all the 
slow sellers, at bargain prices, 
with a card reading, "What Is 
So Rare As A Day In June? 
Here's The Answer! BAR- 
GAINS Like These!" Give the 
window a sale appearance with 
big price cards on every pair 
of shoes. 





« IT has been a week since 

you last checked stock and 
it is time to do it again. To- 
day's check should show a 
marked improvement in reduc- 
tion of slow sellers. If it does 
not then you are not making 
proper use of the information 
which your stock checks pro- 
vide. 


1 WHAT better way to start 

the month off than with a 
thorough check of your stock? 
If the check uncovers any turn- 
killers, make a list of them and 
do something to get rid of 
them immediately. You can get 
a better price for them now 
than you can in July. 








9 WE have frequently sug- 

gested that a Hosiery 
Club is a big sales booster. 
Are‘you using the idea? If not 
this is a good time to start. 
Provide a simple member's card 
on which purchases are re- 
corded. When a certain num- 
ber of pairs have been pur- 
chased the card is good for a 
free pair. 





13 ALL window displays 
should be changed, or 
at least rearranged today. How 
about a window of children's 
vacation footwear? It would 
certainly be timely, with schools 
closing and many families going 
away for the Summer. If you 
sell golf footwear keep it in 
the windows constantly during 
June and July. 


THE 








9 IS the store ready for hot 

Summer days, with elec- 
tric fans cleaned and oiled, 
ready to run? Have you 
changed your interior displays 
and price cards recently so that 
they are in tune with the sea- 
son? Have you a table display 
of white laces and white shoe 
cleaners? 








6 CHANGE all of your win- 

dow displays. If you have 
not already installed attractive 
Summer backgrounds or panels 
do it today. If you are looking 
for an idea, why not have a 
vacation window, with travel 
posters, railway folders, golf 
clubs and other sports equip- 
ment to provide the proper 
“atmosphere” for your smart- 
est sports footwear? 





1 SUNDAY is "Father's 

Day” so today's news- 
paper ad should suggest "Gifts 
for Father's Day," such as a 
box of smart socks, golf shoes 
or sport shoes. You will see a 
lot of advertising in today's 
papers directed at this occa- 
sion and it will be good busi- 
ness for you to help promote 


the idea. 









14 HOW are your sales of 

canvas footwear? This 
is the season for big sales and 
for best results it should be out 
on a table every day. Many 
stores find it worth while to 
mark this fast-selling line 
"close" and use it as a leader 
to draw mothers into the store. 
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SHOE STORE 


Good Shoes Deserve Good Sales Promotion 





3 YOUR advertising sched- 

ule for June should pro- 
vide for frequent ads, but not 
large ads. Today, for instance, 
an ad on white shoes and Sum- 
mer hosiery would be timely. If 
local schools have not closed, 
a mention of new footwear for 
graduation would be advisable. 
How about an ad for men's 
shoes? : 


7 A postal card suggesting 

that the time is here to 
choose Summer sports foot- 
wear will make an inexpensive 
mailing and will remind many 
of your customers of their foot- 
wear needs. If you have not 
checked your mailing list re- 
cently do it before you make 
this mailing. Lists soon get out 
of date. 





1 ARRANGE an attention- 

getting window of 
Father's Day gift suggestions 
today for most of the purchases 
made for such gifts will be im- 
pulse purchases made because 
a window or counter display 
reminded the buyer that to- 
morrow is Father's Day and 
something should be done 
about it. Have salespeople re- 
mind all customers. 


15 WHEN you have com- 

pleted your weekly 
check of stocks today and are 
comparing the result with the 
checks of previous weeks keep 
in mind that June is half gone. 
You are slowly but surely ap- 
proaching July Clearance time. 
Will it find you with your sea- 
son's profits tied up in slow sell- 
ing numbers? 
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1 SEPTEMBER and foot- 

ball season are a long 
way in the future but the days 
pass quickly and before you 
realize it someone will be get- 
ting a nice profitable order for 
football shoes from your local 
schools. Will it be you? Now 
is the time to start going after 
such business. 





90 ALL window displays 

should be rearranged 
today, and changed completely 
wherever possible. If you are 
operating your windows ac- 
cording to a schedule built a 
month in advance the task of 
seeing that all lines get their 
proper share of window space 
is made much easier. Have you 
such a schedule? 


9 ADVERTISE vacation 

footwear today for to- 
morrow's selling. Many vaca- 
tions begin July Ist, and such 
an ad should strike a responsive 
note. A good special value in 
hosiery would probably be a 
big help in "bringing ‘em in" 
too, if you have the merchan- 
dise available. A big ad is not 
necessary. 
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CALENDAR FOR JUNE 


A Werking Schedule for Busy Merchants 


1 SUMMER vacation and 

sports footwear, and 
silk hose should be the subject 
of today's ad for Saturday sell- 
ing. And since you will not be 
using big space be sure you do 
not try to crowd too much into 
your ad. Select two or three 
items and prepare an ad that 
really SELLS! 


91 WHAT is your best sell- 

ing price line in women's 
silk hosiery? The 79c line per- 
haps? Whichever it is, why not 
prepare a postcard calling at- 
tention to this line and empha- 
sizing the value it offers. Mail 
this out to your customer list. 
It will help keep sales moving. 


95 BE sure your windows 
tie in with yesterday's 
ad. And be sure too that all 
salespeople know what was ad- 
vertised and what is featured in 
the windows. Why not see that 
they all suggest hosiery to every 
shoe customer today and re- 
port to you every "plus" sale 
that results. 


9 8 IF you have not used the 

mailings suggested for 
earlier in the month a mailing 
today on "Footwear For The 
4th" would be quite in order. 
A letter or an attractive small 
folder would be best. And don't 
talk generalities. Describe spe- 
cific styles and quote prices. 
SELL! 








18 NOW that you are get- 

ting into the season 
when sales begin to slow up it 
is important that you watch the 
SELLING that is done in your 
store. How many sales are 
"lost"? Do all your people 
really sell? Do they get extra 
business through "suggestion" 
at every possible opportunity? 


992 DO you KNOW which 

is your best selling price 
in women's footwear? Do you 
know what your percentage of 
turn is on all your lines? Do 
you know where your profit 
really comes from? All this in- 
formation is a by-product of 
the weekly check of stocks. Are 
you making use of it? 








































9 YOU started the month 

with a careful check of 
your stocks, so what could be 
more appropriate than to end 
it the same way. And here is 
hoping today's check finds you 
with clean, reduced stocks of 
none but the fast selling Sum- 
mer items on which you can get 
your full profit. 
















































93 IF you do not have the 
complete information 
that tells you where your busi- 
ness is going, now would be a 
good time to plan the proper 
records so that for the second 
six months of 1938 you WILL 
know and can govern your store 
management accordingly. 





9 THIS week's window dis- 

plays should be built 
around the theme “New Foot- 
wear For The July 4th Holiday” 
which comes next week-end. A 
little "atmosphere" in the form 
of imitation cannon crackers 
(cylinders of red paper with 
rope for fuse) will add to the 
interest. Have some snappy 
display cards too. 






30 IT IS time to be thinking 

about July activities. 
Are you going to have a Clear- 
ance? When will you have it? 
What will your competition 
probably do? Have you 
planned your window and ad- 
vertising schedules for the 
month? Are you all ready for 
the second half of 19387 
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To Start 


A GLANCE at the illustrations on this page 
shows certain characteristic patterns and treat- 
ments in tailored and walking shoes for Fall. 
Although the volume heel height runs from 
15/8 to 17/8, the really low heel, from 12/8 
to 14/8, is still popular. Several of the latter 
are shown on this page, a true “flat,” a half- 
wedge and a shoe with a platform sole. The 
enthusiasm for the wedge and, probably for 
the half-wedge, is limited. The general feeling 
is that the wedge is most suited to play and 
beach patterns, so that it will be sold chiefly 
for resort and college wear. The modified or 
half-wedge may have a wider reception. 

The platform sole, on the other hand, seems 
to be gaining a more secure foothold, espe- 
cially in tailored patterns, and a limited num- 
ber of evening sandals. Flexibility of sole has 
been achieved in several lines, a necessary sell- 


Adaptation of the “camisole” in suede 
softie with smooth trim. Krippendorf- 
Dittman. 





Featuring the platform 


sole in this 


low-heeled 


suede. Empire Specialty. 


Taitorea patterns are flattering, and treat- 


ments show originality and refinement, 


in 


early Fall lines, including stepins, pumps and 


oxtords in suede, calf, kidskin and reptile 


ing factor according to the retailers who are inter- 
ested in this treatment. It seems as though any retaile 
doing more than bread and butter business should 
include a few such patterns in his Fall stock. They 
are the leading idea for the “extra shoe” in the Fall 
picture. Sole heights are not expected to average 
above 3 in. Some half-platforms—the elevation ap- 
plied only to the sole of the vamp—are also being 
made. 

The “mudguard” treatment—trimming emphasizing 
the area above the welt—continues in various adapta- 
tions. Derived from crudely made peasant shoes, it 
was one of the most effective and charming details of 
the past season. It is being applied to all types, from 
sport to dressy. Here again, there are modifications 
into what might be called “half-mudguard” treat- 

[TURN TO PAGE 44, PLEASE | 
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Shoemakers. 


Side gore stepin with 
popular 15/8 heel. Queen 
Quality. 


age 





























THE most important single note in town clothing and certainly the 
trend which will make itself felt especially on the kind of street shoes 
you will sell this Fall is semi-sports attire. Not in a good many years 
has there been such a pronouncéd and easily discernible trend. This 
semi-sports idea was really an unconscious growth and a natural one, 
but it has received the most amazing amount of promotion in apparel 
lines and national men’s magazines carry a tremendous amount of 
space about it. It is, briefly, the cutting of cloth usually associated 
with country suits in the casual, tailored manner of the town suit, or 
the wearing of more or less formal accessories, such as the bowler 
hat, light gloves, dressy shirts and dark ties, with an otherwise sporty 
tweed or Cheviot. 

Town tailoring of woolens of a pronounced country character make 
a most interesting development. While this may not seem in itself such 
significant news to shoe people, it does indicate a greater liberty for 
them in the specification of shoes for street and business wear. If a 
man can wear a gray cashmere pull-over with a blue or gray flannel 
town suit, certainly the old guard who insist that black and certain 
specified tans only are correct with these suits must grant that there 
are other possibilities. 
































Photos by 


George Pelzer 




















LAST October in London where the semi- 
sports idea first took hold, it was most inter- 
testing to see just how much country “stuff” 
could be added to the informal business suit 
and still have it retain its essential dignity. 
Among the country accessories used were 
heavy reversed calf bluchers and extremely 
heavy-grained brogues, and the pull-over 
sweater worn with a single and double- 
breasted suit of quite formal cut. This year 
we hear that it has gone as far as chamois 
vests. Where it will stop is difficult to say, 
and it is going to effect your business of sell- 


ing shoes. Obviously whichever way the wind 
blows, your brogue patterns are still good, the 
sturdier looking and the broader the toe, 
the better, of course. 

Browns and tans are most favored, the 
exact tone of which you are the best judge. 
You can have them two ways from the middle 
to be safe, of course, but the color in clothing 
is so diversified that logical reasons can be 
given for lighter tans and darker browns. 
For instance, the vogue for tans in Covert 
cloths and the Lovett shades in worsted and 
Saxonies, indicate lighter tans, while on the 





other side of the picture chocolate and tobacco 
browns in solid tweeds indicate darker tones. 


A RECENT trend to darker blues and even black 
would indicate a revival in black calfskin and 
waxed calf. So, it is not so much a question of 
color, but one of having the right leather and 
the right shoe, and a safe bet is to bigger, 
broader and bolder brogues. Let your custom 
waxing take care of any “tough customers” on 
color. It’s a safe bet that when he’s trying his 
best to tell you about that “certain color,” he 
means not any specified color, but the boot- 
maker finish that is so much the rage now; and 
it is another safe bet that he is bound to like 
almost ainy tone you give him, if it is that shade 
which this waxing imparts. 

There’s a point in display, however, to be 
watched with this bootmaker finish. When 
shown with one or two pairs in a window it 

[TURN TO PAGE 46, PLEASE] 











ta. 
C asamsery Bvend 


MAANY of our more intelligent and more fortunate 
retailers saw the handwriting on the wall last Summer, 
in time to arm their selling set-up with novelties for the 
man when he takes his mind off his business. Call 
them sport shoes or country shoes or what you will, 
they developed a new market and a grand lot of shoes 
to go with it. There are one or two ideas which were 
developed and are entitled to be called sensational and 
which will put plenty of Fall profits into the cash reg- 
isters of these more fortunate and more intelligent 
retailers. 

Number one on the list was a brute brogue in heavy, 
oil-treated leather of a mahogany shade, with a sturdy 
wine-colored crepe rubber sole. The other was a good, 
stout moccasin pattern which for years had been selling 
with varying popularity. In this shoe, by a careful 
selection of leathers and clever detailing they have 


instilled new life and vigor. Some of them really went 
to town with it. 

This year, the manufacturers who gave us some of 
the better shoes in these new patterns, have sent forth 
a new group, some of which have decided possibilities. 
The wine color of last year, which really belonged in 
shoes of a more conservative cut, gives way to the nat- 
ural saddle color, which was so popular in Norwegian 
slack patterns. In some cases, the wine red soles of 
last year are now a rich tobacco brown—a much better 
and more practical color in soles. While these shoes 
have the same heavy broguings of the husky boys of 
last year, they are much better shoes due to generally 
more rugged detailing, such as the use of bold, bright- 
colored stitching, rubber slip soles and heavier crepe 
soles. We have gone whole hog in our illustration, so 
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FROM this hour on, harbingers of ill-tidings stay 
away from my door. I am about fed up with wailing 
and lamentation. I have seen an amazing change come 
over business men who weathered one depression with 
their chin up—and who go into this one with weeping 
towels flying. If that’s the way to fight, it certainly is 
a new technique in getting business. 

It’s said that the human race as it now stands, spends 
75 per cent of its time in derogatory conversation and 
the balance of it in praise or flattery. Think it over. 
How easy it is to carry and circulate a piece of mis- 
chievous gossip. How easy it is to carry a tale and 
how much of your time is spent in listening to a hate 
or harmful story. 

Sure, the world’s in a mess and there’s a crisis in 
every corner of the globe every hour of the day, but it 
still goes round and round and will long continue. War, 
pestilence and injustice will not be cured by more 
war, pestilence and injustice. 

Nations won’t stand on their feet and say “stop” 
until individuals, one by one, stand on their feet and 
say “stop.” It’s about time for someone to say “stop” 
and it might just as well be thee and me; and here’s 
the time and place for a personal appeal. 

I am indebted to a simple, strong and sensible friend 
in Detroit, who is so modest that he publishes a little 
four-page pamphlet, privately printed and he refuses 
to sign it, except for his initials, for fear that somebody 
else might think he wanted praise and glory for this 
utterance. Here it is: 

“Greetings! If it’s general business conditions that you want 
to discuss, I’m afraid I won’t be very helpful because I’m only 
a detail worker and I don’t know anything about the broad 
economic situation. I’m not an economist, I’m not a statistician, 
I’m not a forecaster. I’m not a high executive. 

“When you come right down to it, I’m just a plain old-time 
automobile man. That’s my business—it’s all I know anything 
about and I’m getting too far along in years to change my 
line of work. 

“Just for the sake of argument, I’m willing to grant that 
things are mighty bad, and there’s a chance that they may get 
worse—in proportion to the time that you and I take away from 
our respective jobs to indulge ourselves in dire predictions. 

“I don’t mean to be impolite and if you’ve got your heart set 
on the hopelessness of the situation, I don’t want to do anything 
to spoil your fun, but as for me—well I’ve got work to do. 

“From the broad, overall economic viewpoint, I’m not con- 
tending that my work is important—but from my own selfish 
viewpoint it’s mighty important for me to think that it’s im- 
portant! 

“And maybe it could be made a good deal more important 


if I'd dig in and do a better job, because to be perfectly honest 
about it, there are lots of things about my work that I ought to 
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be doing better and there are lots of other things that I ought 
to be doing that I haven’t even begun to do. 

“I’m not saying that that’s true of everybody else, but just 
assuming—again for the sake of argument—that it might be true 
of others, then the taking care of that one situation alone might 
be enough to pick up the slack in general conditions. 

“In this land of the free and home of the brave, with a pop- 
ulation of 130,000,000 people—all created free and equal—I 
estimate that my individual responsibility figures out at about 
sanenae the total job! 


“That’s my quota, so to speak, and I think I’m going to be 
able to make it. Even if I do make it, it won’t add much to 
the general economic welfare—but multiply it by 130,000,000 


and then 
“____ well maybe you’ve really. got something! h.g.w.” 


The shoe industry is going into a new season and I 
hope with its head up. Important gatherings of shoe 
men on the Pacific Coast, Cincinnati and Boston—give 
an opportunity for enlarging individual responsibility. 
If one individual carries a bit of hope to another in- 
dividual and it is multiplied many times, then it won't 
be long before things will brighten for us in America, 
as well as for mankind the world over. 

The short view is pretty much a picture of what you 
make it, where you are and what you have; and the 
business you can do locally. You’ve got to put all that 
you've got into the sale and service of shoes; and above 
all else, a bright face toward the public. The stale guy 
in the stale store is an abominationin the sight of a 
public with some money to spend for such a necessitous 
thing as shoes. 

Over the long pull, the situation brightens. Within 
thirty days practically every shipyard in the United 
States will be operating on a twenty-four hour basis. 
Ten of the leading insurance companies band together 
for the purpose of providing one billion dollars at low 
rates for a private housing program which will be in 
operation by Fall. Because we are in an emergency 
situation, business and government will cooperate to 
accelerate wages, purchasing power, work projects. 
The New York district will have good business next 
Spring for the World’s Fair promises much. Huge expen- 
ditures for army and navy have already been allocated. 
Railroads and utilities will be stimulated to move ahead 
if for no other reason than to avoid government owner- 

[TURN TO PAGE 66, PLEASE] 
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IMPORTANT ANNOUNCEMENT 


To Every Retail Shoe Man Who 
Wants a Better Business a 


DR. SCHOLL’S POST-GRADUATE COURSE 
IN SHOE FITTING AND SALESMANSHIP 


PAYS BIG DIVIDENDS ! 


To serious minded and ambitious men and women in the retail shoe business, Dr. Wm. M. Scholl, 
internationally noted foot authority, offers an opportunity to acquire without fee or obligation the 
specialized training and scientific knowledge which will open the doors to larger profits and bigger, 
better business. Dr. Scholl’s intensive courses of instructions on the construction of the foot, 
troubles of the feet and their important relation to correct shoe fitting will be conducted in key 


Cities from coast to coast. 


BIG REWARDS TO SALESMEN WHO KNOW FEET 


Never before in the history of the shoe business 
has specialized training and knowledge been 
so essential to success as today. The shoe man 
or woman, whether owner or sales person, lack- 
ing these assets cannot hope to survive competi- 
tion that now exists—but big rewards await the 
shoe man who knows feet and proper shoe fitting. 


Such knowledge will equip you to render a 
useful, intelligent service for which there is a 
tremendous, crying need. Statistics prove that 
over 70% of the nation’s population suffer from 
foot troubles. DR. SCHOLL’S FREE COURSES IN 
CORRECT SHOE FITTING SHOWS YOU HOW 
TO CAPITALIZE ON THIS GIGANTIC MARKET. 


YOU CANNOT AFFORD TO BE WITHOUT 
THIS TRAINING! 
Dr. Scholl passes along to you the benefit of 


his 34 years’ experience and study of retail 
selling. All you have to invest is your time— 


and the advantages gained, the progress made 
by men and women who have taken Dr. Scholl's 
Free Courses of Instructions very positively prove 
this investment of time pays huge dividends in 
increased profits and a bigger, more satisfactory 
business. 


PROCRASTINATION NEVER WON SUCCESS 


Don’t put off this opportunity to improve your- 
self and your business. Look over the list of 
cities and the date of 5-day sessions as shown 
below. (Sessions start on Monday, 9:00 A. M. 
and close Friday at 5:00 P. M.) Select the time 
and place most convenient and send in the en- 
rollment coupon TODAY. It will pay you to even 
close up your store for a week to take advan- 
tage of these instructions. If you cannot come 
yourself . . . SEND ONE OF YOUR SALES- 
PEOPLE. Remember, there is no cost .. . no 
obligation. MAIL THE ENROLLMENT COUPON 
NOW! 


SESSIONS OF INSTRUCTIONS WILL BE HELD AS FOLLOWS: 


San Foonetane. Cal. 
lis, Ind 

St. Louis, Mo. 
Oklahoma ‘City, Okla. 
Portland, Ore. 

Dallas, Tex. 


Salt Lake City. Utah 
Denver, — 





June 27 to Jul 


Asheville, N. C. 
Columbus, Nebr. 
Nashville, Tenn. 

Sioux Falls, S. D. 

Columbus, Ohio 


July 5 to July 9 
July 5 to July 9 
July 11 to July 15 
July 11 to July 15 
July 18 to July 22 
July 18 to July 22 
July 25 to July 29 
July 25 to July 29 
Aug. 1 to Aug. 5 
Aug. 1 to Aug. 5 
Aug. 8 to Aug. 12 


Cleveland, Ohio 
Mankato, Minn. 
Oshkosh, Wis. 
Lansing, Mich. 
Chicago, Ill. 


THE SCHOLL MFG. CO., Inc. 


213 W. SCHILLER ST. 
CHICAGO, ILLINOIS 


62 W. 14th STREET 
NEW YORK, N.Y. 


eee, ? 





THE REGISTRAR, 











Wm. M. Scholl, M.D. 





This Coupon 


SCHOLL TRAINING SCHOOL 
OF MASTER SHOE FITTING, 


The Scholl Mfg. Co., Inc., 
213 W. Schiller St., 


Chicago, I]. 


Will Put 
You on the 
Road to 
LARGER 
PROFITS 
and a 
BIGGER 
BUSINESS 


MAIL IT 
TODAY. 


N 


Please enroll me for courses of instruction without» 


cost or obligation to me for sessions held at 


Business Address 
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White — foremost in the Summer 






















A white shoe ad by Fontius of Denver 
that emphasizes ventilated types. 


WHITH Summer by the calendar 
just a few weeks in the offing, the 
Summer shoe selling season is al- 
ready here if one may judge by the 
ads appearing in newspapers the 
country over. Whites are literally 
“all over the place,” and that goes 
for practically any place, if the 
story the ads tell is a true one. And 
there can’t be much mistake about 
it, according to style authorities, for 
white is being promoted extensively 
by “high style” apparel establish- 
ments—and not only white apparel, 
but other costume colors that call 
for white in footwear. 

This past. week was observed as 
National Sport Shoe Week, and 
outdoor shoes for both men and 
women claimed a lot of attention in 
newspaper ads. It was both inter- 
esting and gratifying to note more 
men’s shoe ads as the season gets 
under way, and the Summer styles 
unquestionably offer splendid ma- 
terial for promotion in the field of 
men’s footwear, including white 
shoes, ventilated oxfords, and sport 
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What They Say of 


Shoes for Summer 







Retail Ads Put Whites Foremost in Current Pro- 


motions, but Sport Shoes, Spectator Types and In- 
teresting Innovations Developed by Designers Play 
Important Part in Both Men’s and Women’s Foot- 





shoes of all sorts, The popular 
white saddle oxford, for years a 
classic, is staging the strongest bid 
for popularity in its long lifetime. 
And a lot of interesting innovations 
such as the so-called slack or lounge 
shoe with broad leather strap and 
buckle in place of lacing, of which 
Macy’s Men’s Store said in an ad 
last week: “Palm Beach introduced 
these new and interesting lounge 
shoes. With buckle strap or plain 
strap they are the perfect shoes for 
casual country wear.” ° 

Right in the same category is the 
“Sprint,” a mudguard pattern de- 
veloped by Hanan and featured by 
their New York stores in an ad that 
carried the caption “Shoe History 
in the Making.” Featured at $8.85, 
this shoe is hailed as offering “as 





HASSEL’S SPORT SHOES 


Chicago's Largest Selection 


















JREATEST STYLE AND VALUE PARADE YOU'VE EVER SEEN. 


The Most... of the Best... for the Least money, whethet you want an all-white 
‘hoe, » white and tam combination, a ventilated shoe, « color like gray oF 


ALSO 85 YEAR-AROUND BLACK OR TAM STTLES 


HASSEL'S 


1 CONVENIENT LOOP CONNER STORES” 
MADISON & CLARK 4@ DEARBORN & VAN BUREN 
Open Saterday tventegs Ter Pm. 














Hassel’s feature four interesting styles 
from their sport shoe collection. 


wear — More Men’s Shoe Ads Appear in Papers. 


close to barefoot comfort as the 
world has ever come in shoes. Soft 
as a slipper, feather light, yet with 
all the strengthening support a 








Clip-clopper, 5.75 


Hf your spring song rum”... am footloose and fancy free, and love 
te wonder” .. you'll want 0 lightJooted clip-clopper for your gypiy- 
wanderings. Ovtot-the-heel, outet.the tops, ounces-ight in weight. 
Homes call, with beham wood heel, fostherwsight velo. . Shee 
Shep. Fiat Floor 











Neiman-Marcus of Dallas plays up 
one of the season’s interesting in- 
novations. 


street or sports shoe needs. Slip 
into Sprints and you'll wonder at 
our restraint.” And so it appears 
that this is to be a Summer in which 
such casual types of men’s shoes, 
widely different in styling from any- 
thing that has ever attained volume 
proportions heretofore, are to play 
an important part in sales promo- 
tion. 

Four shoes in white, of which 
three were ventilated, were featured 
in a recent ad by Wetherby-Kayser, 
Los Angeles, at $6.75 and $7.75. 
“It’s Summer again,” the ad pro- 
claimed. “And Summer calls for 
sheers and prints and linens. Like- 
wise—they, in turn, call for white 
shoes. Sketched are just four of our 
justly celebrated Debs. Together 
they comprise a complete all- 
around Summer shoe wardrobe. In- 

[TURN TO PAGE 96, PLEASE] 












BOOT anv SHOE RECORDER, May 28, 1938 


ITH a distinctive feminine - 


touch, these new Fall creations radiate the 
charm and loveliness of today’s American 
woman. Fashioned in all the latest colors 
and materials, over the newest in lasts and 
with the lightness of Sbicca construction, 


they are truly gorgeous shoes. 


to retail from 
865-50 jp $77.75 


SHOWING 


DALLAS SHOW May 29, 30, 31 
MIDWEST SHOE FAIR 
June 5, 6, 7 


Cincinnati 
@ 
If interested, salesman will call, or samples will 


be submitted. Ten days delivery on makeup. 


THE LENNOX 
“For Lively Feet’ 
A smart version of the 


‘' new drape effects for 
Fall. 


THE MERRY-GO-ROUND 
“Shoes That Dance” 
A pleasing version of 
the platform mode in an 
evening interpretation. 


THE MAYFAIR 
“Set to Go Places” 
An outstanding | style 
for street and travel 
wear in suede with 

turned-down collar. 


THE PLAZA 
“On Your Way” 
A new version of the 
glove fitting gore stepin. 
Delightfully different in 
black suede with dainty 
patent knots. 


JONES-WALSH SHOE CO. 


2652 PALM ST. 


Manufacturers 


SAINT LOUIS, MO. 
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Shoes to Start the Fall 


Season Humming 


[CONTINUED FROM PAGE 35] 


ments, some of which may be seen on 
pages 34-35 with trimming effects made 
of thong lacings, which continue to 
have great importance this Fall. 

Another outstanding treatment rep- 
resented in a modified form in these 
illustrations is the camisole or scal- 
loped top, usually developed with a 
thong lacing like the ribbon run 
through an old-fashioned camisole top. 
Here it runs down the shank and has 
no lacing but it is obviously an adapta- 
tion of the original camisole treatment 
which was first shown this Spring on 
a half-boot with lowered back. 

The low stepin—with or without 
gore—is the leading pattern for tailored 
as well as dressier shoes. In walking 
types the oxford occupies a strong posi- 
tion, and, in more opened-up treat- 
ments, for dressier wear. There will 
be many opened-up shoes, especially for 
early selling in the higher riding types. 
Open-toed shoes will certainly be sold 
but the feeling seems to be for fewer 
than last season. The softie, in many 
versions, is still important. 

There is no doubt that suede will be 
the first seller with some kid and calf 
and a little patent. Equally certain is 
the selection of calf and kidskin with 
some reptile and alligator and croco- 
dile for later. Fabrics are expected to 
have their place in resort lines and for 
the second run—from November on. 
The interest in combining leathers is 
an important trend. 

The color question is still unsettled 
except for black which will again be 
the volume color. Costume colors play 
such a leading role in the choice of 
shoe colors that most buyers are wait- 
ing for the ready-to-wear showings of 
coats before making their final choice. 
The official colors being shown by the 
Tanners’ Council include a wide range 
of beautiful red browns or brown wines, 
in addition to two true dark browns, 
Coffee and India. The warmer red 
browns are expected to combine beauti- 
fully, not only with brown, but also 
with other colors. Green should be 
watched as a costume color. Greens in 
all shades are already coming to the 
fore in woolen fabrics. Golden Havana 
Tan, one of the much talked-of colors 
of the Fall season, is considered an 
excellent accessory color with black 
and brown. St. Louis shoe manufac- 
turers, however, seem to have decided 
upon Allspice instead of Golden Havana. 
It is considerably darker, with more 
red in it, and a very good color for 
sport shoes. The volume colors at this 
date are Golden Havana, Chateau Wine 
and Marine Blue. Burnt Earth, a rosy 
rust; Parisian Blue, with a purple cast; 
are limited. Pottery Tan, slightly 
brighter than Golden Havana; a berry 


An English version of the wedge sole, 
seen at a recent motor race meeting 
at Brooklands. 


shade with a decidedly blue cast, and 
Porto Plum, are also high style and 
promotional colors. Two beautiful 
“nut” shades, “Polished Acorn” and 
“Burnished Chestnut,” the latter lighter 
and slightly yellower, are also pro- 
motional colors that are being shown 
by a number of the high style houses. 


Pretty’s the Word for It 


[CONTINUED FROM PAGE 31] 


smooth kid surfaces or suede with 
patent are characteristic of the season’s 
patterns and very important. Some 
elasticized leather will also be used but, 
with ofe or two exceptions, this is con- 
fined to the higher price brackets. 
The season in formal types will open 
in suede with some smooth kidskin and 
calfskin. Smooth leathers and fabrics 


They Call It the Fly Fish 


Here is a hot style by Jones & Walsh, St. 

Louis. They call it their Fly-Fish pattern. 

It is also being made in dark brown suede 
with Cocker Tan calf. 


are slated for their peak selling in the 
second run from November on. 

Low-cut silhouettes are in the ma- 
jority with stepins the most popular 
type. Pumps are very pretty and 
dainty, trimmed with little bows, 
pleated or draped, or given new interest 
by the use of combinations of leathers. 
18/8 is a good heel height for these 
patterns. Skirt lengths are expected to 
vary from 14 to 17 inches from the 
ground, with 14 the probable length for 
formal afternoon dresses. This is 
slightly longer than the Spring skirt 
length. 

Treatments follow the trend in cloth- 
ing—draping, pleating, tucking, little 
bows, fine dressmaker touches. Opened- 
up patterns continue important. There 
is much daintiness and prettiness but 
no fussiness. The general trend is to- 
ward elegance and restraint. Silhouettes 
in both clothing and shoes are neat and 
youthful. 

With black still the leading formal 
coat color, there is possibility for active 
promotion for contrasting shoes, match- 
ing other accessories or blending with 
furs. An important new idea is the 
“bi-color” dress. Here is another chance 
to promote shoes “‘to go with .. .” There 
is some talk of black shoes lightened 
with touches of color or combinations 
of two colors, but combinations of two 
surfaces in the same tone is the more 
popular choice. 


Fall Futures from Paris 
[CONTINUED FROM PAGE 30] 


experts in shoe-style analysis. 
A representative of I. Miller, now in 
Paris, expresses great confidence in the 
future of this new footwear. He is 
banking on it not only for sports and 
country wear, but to carry on through 
Fall and early Winter months in town 
styles, The successful type, however, in 
this expert’s opinion, will not be a 
slippery thing of thongs and cothurnes, 
but a comfortably fitting shoe support- 
ing the foot, the sole from % to an 
inch high, and the heel, high or low, 
as the style of the shoe demands. 
The thick-soled model with visible 
arch is competing in Paris with the 
filled-in arch. Two of the latter are 
sketched, with only the heel part built 
up on the cork bottom. There is marked 
divergence in style, one being a blue 
and gold kid evening sandal, the other 
a sports shoe all in white watersnake. 


Attractive Summer Window 


Cuicaco, ILt.—One of the most at- 
tractive and outstanding early Summer 
window promotions in this territory 
was that used in the Palmer Boot Shop, 
located in the Palmer House building. 
Using the theme, “Off to a running 
start at Palmer,” on one side of the 
window were three figures of racing 
horses, and on the other side a minia- 
ture race track. 
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FALL COUNTRY TREND 


[CONTINUED FROM PAGE 39] 





The Walk-Over Doghouse, an interesting development of 
the Tyrolean pattern in sand reversed calf and heavy 
storm welt. 


impressed were we with them and we 
show you three very effective pat- 
terns—brogues and bluchers, made this 
year over vastly different lasts, with 
broader and more pronounced wall toes. 
Soles are different, too, both in thick- 
ness and in color. One of these shoes 
boasts a spade sole and a raised heel. 
Another a storm welt and a third a 
rawhide slip sole inserted between the 
crepe and the welt. 

One enterprising house in Texas has 
taken the details usually associated 
with cowboy boots and applied them, 
in the form of stitching on the toe and 
underlay on the quarter, to one of 
these rugged bluchers. They have a 
swell promotional line in their phrase— 
“Inspired by the American Cowboy.” 

On the Norwegian moccasin and ski 
boot base, many new shoes are being 
built for this crepe sole business. Some 
of these shoes express the very latest 
idea—the mudguard treatment—which 
is an overlay all around the shoe or, as 
in the illustration, from a center lacing 
strip forward around the toe. This 
shoe shows how a ski boot pattern can 
be adopted for country wear. It has 
the added comfort feature of a soft 
counter. 

In the more high style category, the 
saddle shoe of reversed calf, the strap 
monk shoe and the two eyelet jodhpur 
or “lowboy” will find acceptance, un- 
doubtedly. Prestige merchandise, these, 
they will often attract attention to more 
staple and salable lines in a window. 
Both are well authenticated and can be 
seen at the various racing and hunt 
meets which are Fall fixtures all over 
the country. One day they will no 
doubt meet with volume acceptance. 
The jodhpur or “lowboy” is very smart 
in pig of a russet cast and in the shoe 
colors found in high-grade boot calf- 
skin. Some of its very desirable points 
are its squarer last, boot heel and heav- 
ily wheeled edge trim. 

You can’t but have noticed how im- 


portant the Tyrolean influence in most 
apparel and haberdashery has become. 
While it is being overdone unquestion- 
ably in men’s hats, and certain of the 
more rugged individualists are begin- 
ning to resent the turned up back and 
chamois beard on every hat they try 
on, nevertheless there is a promotional 
place for a type of shoe with a Tyro- 
lean inspiration. It makes a fine pro- 
motional theme and those of you who 
have been fortunate enough to see 
some of the beautiful Austrian walking 
shoes (of which, unfortunately, we will 
see very few in the future) will realize 
immediately what sales appeal mer- 
chandise of this sort has. We illus- 
trate, for the first time to our knowl- 
edge, a Tyrolean shoe of American 
manufacture which embodies the true 
spirit of those beautiful shoes from 
the Stierwald. A natural Swiss Veal 
over a rugged last. It is a vigorous 
Tyrolean pattern and looks like the 
answer to the merchant’s prayer for 
another novelty like the Norwegian. In 
reversed calf, a crepe rubber wedged 
heel, it is a far cry from the original 
and does indicate how two new ideas 
often can be merged to make a radi- 
cally different shoe. 


Fall Town Trend 


[CONTINUED FROM PAGE 37] 


high-lights a given style or pattern, but 
if the whole window or any given large 
portion of the shoes in it are given to 
the display of this waxing process, with- 
out any explanation for it, it makes the 
stock look as though the sprinkler sys- 
tem in your stock had gone haywire. 
The things that men will do to their 
shoes to get them different from the 
pair the next man is wearing is nothing 
to what some merchants will do to get 
the shoes that he is displaying just a 
bit different in appearance from those 





of his competitor . . . not necessarily 
better, mind you, but just different. 

On the subject of color and finishes, 
there is news in street shoes. We had 
an admirable business in oil-treated 
leathers. One of the best colors in 
smooth finished sides and oil-treated 
grains was the rich, dark wine, usually 
associated with the name Cordovan. 
This color appeared also in high grade 
calfskin which went into high grade 
shoes. So you see you had a color trend 
started at both ends of the scale. Last 
year this leather went into the roughest 
sort of brogues and plain-toed bluchers 
in the less expensive grades and into 
English brogue types in the better 
grades. It was logical, therefore, that 
the middle brackets should develop a 
shoe of their own in this popular color. 
You have been selling it for years in 
Cordovan and taking the criticism from 
customers who found Cordovan too 
tough for their feet. Here is your op- 
portunity to hit this new wine color 
market with an entirely new style, 
Cordovan color, but in calf or oil- 
treated leathers, and in custom brogues 
with good wide extensions and spades 
of a few seasons ago. Custom brogues 
with heavy soles and heavy light- 
colored harness details. 

Do you remember the shoe that was 
promoted so extensively in luggage 
shades two years ago? It was a good 
shoe for the less expensive market, but 
in this wine color it is a natural for 
promotion in medium grade _ shoes. 
When you buy it look for color and 
details you would normally buy in a 
Cordovan shoe. Run the soles a bit 
heavier and the stitching a trifle lighter 
in color and bolder in stitch. That’s a 
shoe to entice an extra from an other- 
wise satisfied customer. 

We illustrate two ideal shoes of this 
type with a light calf model for com- 
parison, and to refresh your memory 
as to the shoe of two years ago which 
we mentioned above. These shoes are 
illustrated in the lower right-hand cor- 
ner of the picture page. 

Keep your eye on pig, novelty grains 
and walled lasts. All shoes are taking 
a definite trend to the heavier and 
“brutier” types, and consciously or un- 
consciously retailers and the public are 
buying shoes which reflect the pioneer- 
ing work done by a few sturdy souls 
two years ago. 

This heavy trend is going to make 
it more and more essential that lasts 
be broader and have more and pro- 
nounced walling. Watch it as a trend 
that is going to make the shoes you 
sell this Fall look different from the 
shoes your customers have on their 
feet, and you unfortunately have on 
your shelves. 

Sturdier shoes are increasing the sur- 
face interest in leathers. One of the 
prime movers in profit this Summer 
was pig. It’s much safer in a russet 
shade for street wear, though the color 
you are selling now can be toned down 
with wax and dye for Fall street wear. 
At the same time watch heavy grained 
leathers of the character of the Scotch 
grain family. 
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f new color leads 


the selling pa rade s 


—in Cretan Calf by Gallun 


tical advantages of Gallun’s vegetable tannages 


For more business in browns this Fall, feature 
this new, authentic reddish-brown shade. You 
find it in Cretan Calf, in the line of almost 
every leading manufacturer — in the featured 
numbers he has designed for extra salability. 


Cretan Calf, in color 82, gives your shoes the 
added sales appeal of expensive custom ap- 
pearance — at a price your customer can pay. 


Cretan Calf is to smooth-finished leathers what 
Norwegian Calf is to “grains”—a superb medi- 
um for the art of the designer and the skill of 


the craftsman. And it offers all the other prac- 


Aetngeere reeme se gre  o pimgen rg: menage etinee ser ome 


rewegian Calf 


Cretan Calf 


smooth but not glazed 


— glove-like pliability at the first wearing, no 
stiffness after repeated wetting and drying, no 
free acids to affect the health of sensitive feet. 
Lustrous but unglazed, it is adaptable to smart 
heavy-weather bluchers or conservative custom 
town shoes as illustrated. 


Cretan Calf lends itself admirably to attractive 
store windows — provides talking points on the 
sales floor—and helps you build a loyal follow- 
ing. Watch for the Cretan Calf numbers in 
making up your orders. A. F. Gallun & Sons 
Corporation, Milwaukee, Wisconsin. 


Eskimo Calf 


water-resistant 
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anew Goring lreatment 
complements the 


demanded ef Style 


snoes. 


As crisp and exciting as the first days of Fall, 
the new Moire Taffeta RUFFLETTE SHUGOR 
will be very much in the style picture in women’s 
fall style shoes. Created and manufactured in the 
reliable Thomas Taylor manner, the result of 
over 70 years’ goring experience, this Moire 
Taffeta RUFFLETTE SHUGOR is distinctly new, 
flattering to the feet, and in keeping 
with the draped effects that will pre- 
dominate in ladies’ fall wardrobes. 


FO. 





There is support and comfort in its firm pli- 
ability. There is versatility in its use, for it 
is perfectly adaptable to both daytime and 
evening footwear. 

Invigorate your sales by using this beautiful 
Moire Taffeta RUFFLETTE SHUGOR;; styled, 
manufactured, and guaranteed to give thorough 
satisfaction. 

It has the patented reinforced edge, of 
course. 
Write for samples. 


THOMAS TAYLOR & SONS 


INCORPO RATED 
HUDSON ~ MASS. 


ce a deel 
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George A. Dempsey, President 


Louis H. Salvage, Chairman 


James H. Stone, Secretary 
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BOSTON FAIR 


To Reveal FALL Outlook 


FACED, as the industry is, with a 
contradictory situation—firm hide 
and leather markets with prices edg- 
ing up more easily than they give 
ground, while shoe prices continue to 
sag, trade gatherings this year assume 
an unusual degree of importance. 
For it is at such gatherings that men 
meet, pool their knowledge of basic 
conditions and acquire a grasp of the 
trend which it would be extremely 
difficult to get in any other way. 

It was with this thought in mind— 
the paramount importance of deter- 
mining the trend for Fall and, pos- 
sibly, even for next Spring—that the 
New England Shoe and Leather As- 
sociation set June 6, 7, 8 and 9 as 
the dates of this year’s Boston Shoe 
Fair; and determined, furthermore, 
to make it a strictly business affair, 
in the belief that merchants, whole- 
salers, shoe manufacturers and tan- 
ners would wish the maximum 
amount of time thoroughly to canvass 
the situation. 

That this theory has proven popu- 
lar is proved not alone by the num- 
ber of exhibitors who have applied 
for sample rooms in the Hotels Stat- 
ler and Copley-Plaza, but by the 
number of requests from every part 
of the country for sleeping room 
accommodations for buyers. In every 
respect, this year’s Boston Shoe Fair, 
therefore, will measure up in point 
of attendance and number of exhibits, 
to those of past years. It will be a 
broad cross-section of the industry 
where shoes in every grade may be 
seen and priced; where leather men 
may be consulted as to colors and 
price trends; where, in short, you 
can have answered any question 
which you as a merchant feel it neces- 
sary to decide before placing your 
orders for Fall openings. 

It was back in 1936 when the ex- 
periment was first tried of advancing 
the dates of this annual show from 
the traditional week after the Fourth 


Active in the promotion of the Boston 
Shoe Fair are, top to bottom, George A. 
Dempsey, president of the New England 
Shoe & Leather Association; Louis H. 
Salvage, chairman of the management 
committee, and James H. Stone, secretary 

of the N.E.S.L.A. 


of July to the early part of June. The 
move was made because it was felt 
that production of Fall shoes required 
more time than had been given it in 
the past; and that buyers placing 
their orders 30 days earlier would 
have the assurance of delivery exactly 
when expected instead of running the 
risk of disappointment and lost sales, 
particularly in those years when the 
Autumn business got under way a 
bit sooner than had been expected. 

The same reasoning, argues the 
New England Shoe and Leather As- 
sociation, which is sponsoring the 
fair, holds good today. There is rea- 
son to believe that business will be 
better then than it is now, and it is 
well to be prepared. 

Unfortunately, another good old 
custom has lapsed, through no fault 
of the fair management. We refer 
here to the habit indulged in by rail- 
roads of granting special convention 
rates for these affairs. But those, also, 
were the days of high rates per mile 
and Pullman surcHarges. Since these 
have been discgntinued, rail travel is 
much lower,than’it was. Also; from 
many parts of the country it may be 
possible to secure Summer excursion 
rates to Boston, or to some nearby 
point, which will effect an even 
greater saving. This is something 
which should be looked into by 
everyone who plans to attend. 

“The thing to do,” says Manager 
James H. Stone of the association, 
“is for the buyer or exhibitor to in- 
quire of the ticket agent in his own 
city as to the best round-trip rates 
available. Ask particularly whether 
there, are any Summer excursion 
rates. Some roads may have thein. 
Others may not. You can rest as- 
sured, however, whether there are 
excursion rates or no excursion rates, 
that the money invested will be weil 
spent. Attendance at our Boston Shoe 
Fair may easily save you much more 
than the cost of attending.” 

While emphasis this year, as last, 
is on the strictly business aspect of 
the Boston Shoe Fair, the Boston 
Boot and Shoe Club—a purely social 
organization—has stepped into the 
picture and, under the leadership of 
one of Boston’s prominent leather 
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Timed to Afford an Oppor- 


tunity for Merchants, Whole- 


salers. Shoe 


Manufacturers 


and Tanners to Canvass the 


Situation with Regard to Styles 


and Prices—“Strictly Busi- 


ness” with{Golf for Dirersion 





merchants, Frank C. Donovan, has 
planned a day of golf for those so 
inclined—and who isn’t? 

The Wollaston Golf Club has been 
selected by Mr. Donovan, not only 
because it is one of the many very 
good courses near the city, but also 
because it is not more than a good 
20-minute auto drive from the Stat- 
ler Hotel. During the first day of 
the show—June 6—the course will 


be open to all who. wish to play, and 
arrangements have been completed 
with the club to serve luncheon for 
those who desire it. Wholesale and 
retail buyers will be guests. 

For many weeks, members of the 
Boston Boot and Shoe Club have 
been canvassing the shoe and leather 
district and a surprisingly large num- 
ber of valuable prizes have been 
donated for distribution among the 





Massachusetts State House, Boston 


winners in the various classes. Those 
who have participated in this tourna- 
ment in other years need be told 
nothing about it. Newcomers will 
find themselves pleasantly surprised. 
For the convenience of buyers, the 
Committee on Management of the 
Boston Shoe Fair is having prepared 
this year, as last, a directory of ex- 
hibitors. In this will be listed the 
[TURN TO PAGE 68, PLEASE] 
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TWO NEW STYLES from the PACKARD STOCK LINE for PALL 


STYLE 8164—FIFTH AVENUE LAST, BROWN SHELL CORDOVAN STYLE S156—ST. JAMES LAST, BROWN LONDON GRAIN 


Packard shoes for Fall are better than ever. More value— 
better mark-up for you. Dont fail to see the new lasts and 
patterns before buying Fall shoes—75 ‘styles in stock 
retailing at . 


PACKARD CUSTOM THE PACKARD SHOE PACKARD-KENT 
$8.00 to $8.75 $6.50 to $7.50 $5.00 to $6.00 


- VISIT US AT THE.... 


MID-WEST SHOE FAIR 
CALIFORNIA SHOE SHOW BOSTON SHOE SHOW CINCINNATL OHIO 


OAKLAND, CAL. BOSTON. MASS. Hotel Netherland Plaza 
Hotel Oakland Room 608 Hotel Statler Room 416 Room 1212 
William W. Leavitt Alfred T. Kent David R. Goodin 


JUNE 6, 7, 8 JUNE 6, 7, 8, 9 JUNE 5, 6, 7 
M. A. PACKARD COMPANY BROCKTON, MASSACHUSETTS 
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Two sreat SALES-MAKING features 
































‘‘Down to the Wood—Up to the Arch” 


Lasts and New Insulated Soles 


All Douglas Arch Shoes and Peg- 
@ Arch Shoes are now built on “Down 

TO THE Woop— UP To THE ARCH” 
Lasts. This last is being acclaimed as one 
of the most important developments per- 
fected in recent years. It results in a snug fit 
under the arch, eliminates the “air pocket” 
under the arch, molds the innersole smoothly 
and securely at the shank, and increases the 
comfort, appearance and prestige of these 
two complete Douglas lines. 

All Douglas Arch Shoes and Peg-Arch 
Shoes are now made with a NEW INSULATED 
soLE. An entirely new principle is used on this 
special sole-filler that will not bunch, crack 
or squeak, and which /msulates against both 


heat and cold. Winter or Summer, this new 
insulation increases the wearer’s comfort, and 
is lighter, more flexible. 

These two Douglas lines, together with 
Douglas Normal-Treds, give you an oppor- 
tunity to retail arch shoes at $5.50 to $8.50 
with a good mark-up. More than 50 styles 
to choose from. Write for full information. 





DON’T MISS THE 


DOUGLAS EXHIBIT 


AT THE 


BOSTON SHOE SHOW 
JUNE 6, 7,8 


ROOMS 437 AND 439 ¢ STATLER HOTEL 











W. L. DOUGLAS SHOE CO. 


299 Broadway, New York City 


BROCKTON, MASS. 


Broadway Arcade Building, Los Angeles 
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SEE 


The Craftsmanship of 


SPECIALISTS! 


Danvers Slippers 
and Leisure Types 


THE 


Leisure 


1 @ 


DeLuxe 


SLIPPERS 


SEE OUR 


DISPLAYS 
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MIDWEST SHOE FAIR 
NCINNATI, JUNE 5-6-7 


N 


DANVERS SHOE Co. 


! 
MANCHESTER N.H. 





BOOT ann SHOE RECORDER, May 28, 1938 


The Buyers are coming to 


BOSTON’S 
19: ANNUAL SHOE FAIR 


JUNE 6,7,8,9 


The advance registration of buyers indicates country- 
wide interest in this great annual mid-summer shoe 


market. 


Reservations already made have been received from 


coast to coast. 


Hundreds of lines, representing all grades, will be on 


display from every shoe manufacturing center. 


Boston, as a market center, welcomes these members 


of the shoe industry. 
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NEW ENGLAND 


SHOE and LEATHER 
ASSOCIATION 


Shoe Manufacturer’s Shoe Fair 
Committee, LOUIS H. SALVAGE, Chairman 


210 LINCOLN ST. 
BOSTON 
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LET US SHOW YOU THE KEYS 
TO BETTER SHOE BUSINESS 
THIS FALL 






Boston Shoe Fair — June 6th to 9th 
AIR-O- PEDIC 


BRINGS YOU A 5-POINT PLAN 


to help you get new customers and 
more business from your old customers 





at the 

















A NEW... THOROUGH . .. BUSINESS-BUILDING Plan created by retail 
experts . . . covering every angle of your selling problem . . . windows 
. .. interior displays . . . newspapers .. . mail . . . sales training . . . 
a plan designed to HELP YOU GET MORE BUSINESS. 








2. New IN-STOCK Plan to help you get fast turn-over with over 100 welt 
styles in stock and prompt delivery of your order. 


New Style Appeal . . . a line of shoes modern as tomorrow . . 
the fashion details that stamp them “1938”. 








. with all 


















4. New Value Appeal... now priced in the volume range of $6.50, Air-O- 
Pedics have features to be found only in more expensive shoes—and 
they give you a generous mark-up. 








with the Sealed-in 
AIR-0-CUSHION 
HEEL REST 





5. New Comfort Appeal... With 9 exclusive features including patented 
Air-O cushion rest, cupped heel, full five-toe comfort . . . Air-O-Pedics 
are the only line of shoes in which every style is built on the down-to- 
the-wood last. 















THE AIR-O-PEDIC SHOE FRANCHISE IS THE KEY TO 
BETTER SHOE BUSINESS 


AIR-O0-PEDIC SHOE CO. 


BROCKTON, MASS. 
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WUNALUUULUUEENAH 


WELL KNOWN NEW ENGLAND BRANDS | 
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THE BRANDED PRODUCT IS 
AN He ALWAYS MORE DEPENDABLE 
iat — MORE SALABLE — 
MORE PROFITABLE 


Par. App, for 


PELL CRP ELLE 


In the complexity of the present day MENS. AND WOMEN'S 800TS 


MEN'S AND WOMEN'S SLIPPERS with its numberless sources of supply 
oe come ree ore the trade-mark has become an essential ee =. 
OWENS SHOE CO. institution in commerce—a protective 
Salem, Mass. device for the buyer and the honest 
manufacturer alike. 


RD In the footwear market famous New 
"ARTIA England brands abound, many of them — atta Mali 
known and respected for generations, 
SHOE others of more recent origin, but equally Bec} ne 
MEN'S SHOES dependable. Futile attempts to create 
RIDING, FIELD AND good reputations for unworthy merchan- JUVENILE SHOES 
COWBOY BOOTS dise have demonstrated the acumen of HOE MEG. CO 
R. P. HAZZARD CO. accepting branded products of reputa- ™ = — eines 
Augusta, Maine tion as more dependable and stable. ; 
No greater guarantee of stability in in 


business exists than that given by the 
product which bears a recognized, re- FOOT--G-Y-:D-E = 
spected trade mark. It is always depend- 


HONEST ALL ; : 
THROUGH able. It is always salable. It is always SHOE 
PEQOTV IED TEE MATT profitable. JUVENILE SHOES 


MEN’S SHOES The GREEN SHOE MFG. CO. 


R. P. HAZZARD CO. Boston, Mass. 
Augusta, Maine 


TEL 


Hin 





Hedi NadY 


THE 


SrRIDERITE 


SHOE 


JUVENILE SHOES 
MEN’S AND BOYS’ SHOES BABY SHOES The GREEN SHOE MFG. CO. 
EAGLE SHOE MFG. CO. MRS. DAY’S IDEAL Boston, Mass 


bet, Mo pds Sy m 
[OO JO OY’ _— er D 


Whe Shoe thati Different” Walh- Quer 


MEN'S SHOES ot mee wane ot MEN'S SHOES 
FIELD and FLINT CO. MEN'S AND WOMEN'S SHOES M. A. PACKARD COMPANY 


Brockton, Mass. GEO. E. KEITH CO. Brockton, Mass 
Brockton, Mass 


<< “Tey lee- Wade 


wir Bintoene OOK an andes 
TRADE MARK SHOE 
MEN’S SHOES <i SHOES MEN’S SHOES 


FIELD and FLINT CO. E. E. TAYLOR CORP. M. A. PACKARD COMPANY 
Brockton, Mass. Boston, Mass. Brockton, Mass 
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As NEW As 
New York's 
World's Fair 


Ww 


Connell’s New 


JAC -CO-LITE 


PAT. APP. FOR 


Process 


Shoe For Women 


For buyers seeking a medium price 
shoe that has all the characteristics 


of an expensive turn. 


Bench-made workmanship and its 
outstanding feature FLEXIBILITY 
. .. as created recently by J. M. 
Connell . . . 


See the 


JAC-CO-LITE 


Process line at 
ROOMS 414-416 
PARKER HOUSE 

BOSTON SHOE FAIR 

JUNE 6, 7, 8, 9 


J. M. CONNELL SHOE CO. 


SO. BRAINTREE, MASS. 








Ln hn NA E 


te 
g 
E 

im 
° 
& 
B 
S 
wa 
5 
Fs 
y 


: 


WELL KNOWN NEW 
ENGLAND BRANDS 


(CONTINUED) 


MEN'S AND WOMEN'S SHOES viens adtin uenadeiate tates 
N'S AND W ‘SSH 
W. L. DOUGLAS SHOE CO. AIR.O-PEDIC SHOE CO. 
Brockton, Mass. 


Brockton, Mass. 


[oot Pals 


FOR MEN 


MEN'S SHOES 
WALL-STREETER SHOE CO. 
North Adams, Mass. 


Sites 


MEN'S SHOES 
WALL-STREETER SHOE CO. 
North Adams, Mass. 


MEN'S SLIPPERS & OXFORDS 
L. B. EVANS' SON CO, 
Wakefield, Mass. 


Connells 


FINE QUALITY 


“Welty 


WOMEN'S WELTS 
J. M. CONNELL SHOE CO. 
South Braintree, Mass. 


WOMEN'S SHOES 
AULT-WILLIAMSON 
SHOE CO. 
Auburn, Maine 


TRADE MAAK MEG US PAT OFF. 


WOMEN'S SHOES 
AULT-WILLIAMSON 
SHOE CO. 
Auburn, Maine 


MEN'S AND WOMEN'S 
OUTDOOR FOOTWEAR 
G. H. BASS & CO. 


Wilton, Maine MEN'S SHOES 


STACY-ADAMS CO. 


Brockton, Mass. 


MEN'S SLIPPERS 
DANVERS SHOE CO. 
Manchester, N. H. 


NA 


MEN'S AND WOMEN'S SHOES 
EDWIN CLAPP & SON, INC. 
East Weymouth, Mass. 
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Rising Opposition to Price 
Maintenance 


WasHINGTON—Opposition in Congress to the Palmi- 
sano bill, which would add the District of Columbia to 
the 43 states already legalizing resale price maintenance 
contracts, threatens to become more vocal than it was 
when the Miller-Tydings measure was pending last 
session. 

Representative Celler, Democrat, of New York, and 
co-author of a pending bill designed to repeal the 
Tydings law, has asked every member of the House to 
vote against the Palmisano bill, which has been reported 
favorably by the House District Committee. Also con- 
sumer groups are actively lobbying against the resale 
price maintenance proposal and issuing the blunt warn- 
ing that the bill will, if enacted, push retail prices up 
to stratosphere levels. 

Jacob Baker, CIO lieutenant who is pushing consumer 
co-ops to attract the farm vote and who was President 
Roosevelt’s appointee, together with two other econo- 
mists, designated to study European cooperatives in 
1936, is actively opposing the bill. 

A sub-committee of the House District Committee 
was told during public hearings that out of 33 states 
having fair trade practice legislation there were only 
five or six which held public hearings on the question 
of legalizing resale price maintenance. O. M. Kile, 
Washington representative of the Mail Order Associa- 
tion, testified that in most cases consumers knew “prac- 
tically nothing about” the proposals while they were 
pending and neither did most legislators. 

Kile declared that the Miller-Tydings law and its 
brood of state counterparts open the way for “the most 
beautiful price-fixing arrangement between manufac- 
turers that can be imagined.” While recognizing that 
horizontal agreements are banned, he pointed out that. 
because enforcement of the price contracts are assured 
through activities of wholesalers in a given state, manu- 
facturers are enabled to skirt the anti-trust laws with 
impunity. 

Retail drug interests led proponents during the public 
hearings and argued that consumers would actually 
benefit under the proposed law. 

While the Palmisano bill has prompted further dis- 
cussion of the merits and demerits of the Tydings law. 
the President’s message on monopoly has also stirred 
discussion in that direction. Interpretations of the 
Presidential remarks vary, but advocates of the Miller- 
Tydings measure insist that because of the emphasis 
placed in the message upon free competition and greater 
protection for the small business enterprise, the resale 
price maintenance laws will not be looked upon with 
disfavor by an anti-monopoly study committee. 

On the other hand, opponents contend that the mes- 
sage sounds the death knell for the Tydings law and 
point to the President’s denunciation of the law when 


he approved a revenue bill to which it was attached 


as a rider last August. 


@rnigre ces “er0g MArE 


Embodying lasts and patterns that are up- 


to-the-minute in every respect 


shoemak- 


ing details usually associated with much 
higher priced lines—leathers and findings 
that reflect the choice of the markets. 
HAZZARD and EMERSON shoes for men 


are established leaders in the $4 and $5 


retail range. 


If you are not familiar with these excep- 
tional values, you should be! 





RIDING 
& FIELD BOOTS 


In addition to regulation 
Riding Boots, we produce 
an extensive line of Jodh- 
purs, Gore Jodhpurs, Engi- 
neers’ and Field Boots, which 
enjoy widespread popularity. 


Visit 


* 


COWBOY 
BOOTS for 


MEN, WOMEN & BOYS 
These boots feature the pop- 
ular square toe high heel 
last, and are noted for their 
durability and fine fitting 
qualities. 


Our Permanent 


Sample Rooms During 
The Boston Show, June 6- 


9, 119 Lincoln St. 


R. P. HAZZARD CO. 
AUGUSTA, ME. 


BOSTON SALESROOM, 119 LINCOLN ST. 

















STOCK NO. 561 









PARENTS 
PREFER 3 
RETAILERS PROFIT \ - 


The complete satisfaction given 
during foot development 
stages by Ideal Baby Shoes 
guarantees a strong pref- 
erence by parents for shoes 
bearing Mrs. Day's name. 
Retailers operating suc- 
cessful juvenile depart- 
ments promote Mrs. 
Day's Ideal Flexible 
Hard Sole Shoes and 
get the patronage 
of this preferred 
group. 


MRS. DAY'S | 
IDEAL BABY 


SHOE CO. 
DANVERS, MASS. 


FLEXIBLE £2422 


[Re ge 
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In Stock for 
FATHER’S DAY 
and Every Other Day 



















The Original COLT 
NORWEGIAN SLAAK 






Never before has a more sensible style of 
shoe become so popular, and that is why men 
have taken to them so quickly. Men like the 
idea of wearing them outdoors and being 
smartly attired too! Don’t fail to send im- 
mediately for our catalogue M-63 showing 
these 











and Many Other Genuine 
Moccasin Innovations 








OLT EST. 1899 
ROMWELL CO., Inc. 
STOUGHTON, MASS. 
























Store Holds Formal Opening 


AusTIN, TExAS—Thousands of shop- 
pers attended the formal opening of 
the enlarged, modernized Gaston store, 
recently, and enjoyed viewing what the 
best-dressed men in Texas will be wear- 
ing this Summer. 

Because a man’s foot always tells 
the tale of whether or not he is well 
dressed, the shoe department of this 
extensively improved men’s store was 
enlarged by 50 per cent. 

The Gaston store has won an envi- 
able prestige as one of the finest men’s 
stores in Texas, and policies that were 
established a half-century ago by the 
late Walter Wilcox, former owner, are 
being carried out by the present firm. 

Along with the remodeled interior 
panel lighting and the air-conditioning 
system, which insures comfort for the 
purchaser, a new and enhancing line 
of shoes has been brought to Austin. 

W. A. MceGwier, manager of the shoe 
department, said that the department 
carries 3,000 pairs of men’s shoes in 
all styles and lasts. 

The Gaston store carries a great 
number of high-styled shoes especially 
for the five to six thousand University 
of Texas men students. 

Enhancing the beauty of the entire 
store is the new floor covering. Beau- 
tiful modernistic chairs, artistically col- 
ored, are arranged comfortably for the 
shoe customers. 

Mr. Gaston, owner, and the entire 
sales force welcomed visitors at the 
opening and conducted them through 
the store, explaining every new feature 
of stock. The store remained open three 
hours longer than its regular closing 
hour. The schedule was so arranged 
that all patrons and friends of the 
Gaston firm would have a chance to 
attend it and see the most attractive 
and newly fashioned men’s attire— 
from shoes to hats—in the city. 

As a special feature along with the 
opening, a leatherette shoe pocket, 
which holds six pairs of shoes, was 
presented to every purchaser of shoes 
the week following the opening. 

The Gaston store used a six-page 
section in the Austin American, morn- 
ing paper, and in the Austin Statesman, 
afternoon paper, to advertise the open- 
ing. One page of the section was de- 
voted to the shoe department, with 
pictures of the new shoe racks and the 
personnel of that department. 





Douglas Store to Move 


Cuicaco, ILt.—Plans are now being 
made for the W. L. Douglas Shoe Com- 
pany, 19 South Dearborn St., to move 
to new, enlarged and modernized quar- 
ters across the street from the present 
location. The new store, which it is 
expected will open about June 1, will 
be located at 12 South Dearborn St. 
This section of Dearborn St. is con- 
sidered one of the outstanding men’s 
shoe locations in Chicago. There are 
five retail shoe outlets on one side of 
the street in less than 200 feet. 
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Do You 
‘Cater to the 


POLICE? 


We surely do! All 
organizations whether 
State, County or Mu- 
nicipal know that Colt 
leather equipment is 
the standard by which 
all others are judged. 
Get your share of this 
profitable business. 
Write today for our 
complete catalogue 
P-7 illustrating the 
following items: 

















BOOTS, PUTTEES, 


Sam Browne Belts, Holsters 


OLT EST. 1899 
ROMWELL CO., Inc. 
STOUGHTON, MASS. 
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REASONS WHY 


OS 
PROCESS 


Better po OG 


"Osco Process” means modern 
lasting without those abomina- 
ble tacks! 

2 
"Osco Process" means lighter- 
weight innersoles, resulting in 


Owens’ Osco Proc- greater flexibility. Owens’ Osco Proc- 
ess ‘slipper slacks’ ess men's slippers 
ere proving a e are offered in a 
most popular type of men's et wide variety of patterns and 
leisure shoe. zs 4 materials, on a make-up basis. 
; Their ar and value are out- 
’ standing. 

‘Osco Process" means lasted 


tightly to the wood in shanks as 
well as foreparts, resulting in 
shoes which retain their shape 
longer. 


, 


"Osco Process" means shoes of 
greater flexibility, plus stronger 


union of uppers with outsoles. 


The advantages of P a be my oe 2 wae 


Process are shoes combine de- 


t) 
pool wage sired flexibility with 
relelaing goo ge O W E N S necessary sturdiness. 
we carry in stock, A-D, 2!/2-9. Are stocked in women's, misses 


fae a SHOE COMPANY fy | ali 
$1.65 net. s a 


ON DISPLAY 


STATLER HOTEL, RM. 658 


* Investigation by man- BOSTON SHOW 


ufacturers welcomed. Ss and Salesroom, 186 Lincoln Street 
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pp Setting 
‘ Fall Sates / 


Not onty fo 
hut {3 aeqlet 


















































Twice sold are Wall-Streeter Shoes. They sell on sight 
and sell themselves to the wearer for life. They are 
the best insurance for greater sales that any dealer 
can have this fall. 


The distinctively smart styling of the new WALL LINE 
is typified by these three shoes. From every angle it 
is outstanding—price, quality, appearance and turn- 
over! See the complete line before you fill in your 
fall requirements. Telephone, telegraph or write and 
we will have a salesman call immediately. 














287B-Comet Last, “THE KUNKEL”. Natural Gambola, 
heavy brown fitting. calf quarter lining, full double 
sole, leather heel. 

















315B-Ritz Last, Tan Gambola, heavy brown fitting, calf 
quarter lining, brass eyelets, leather heel. 





293B-Astoria Last, Natural Gambola, full brogued wing 
tip oxford, heavy brown fitting, calf quarter lining, Na- 
poleon Tap natural ruff crepe sole, luggage tan base. 


WALL-STREETER SHOE CO. 


North Adams - - Mass. 


(Styl-EEZ shoes for women made by Selby Shoe Co.) 
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With new machinery—new efficiency layout— 
new production schedules which assure better 
service than ever before. The fundamental 
changes and improvements which we have 
ee ie made in our plant make it one of the most effi- 
eager, aga cient in New England. Buyers of Boys' and Men's 
shoes in the $1.49-$3.00 retail range will recog- 


nize in Eagle materialsk—workmanship—styling 


and pricing, a sum-total of value that estab- 
lishes a new standard. Come and see what an 
experienced, able, young and alert organiza- 


tion really can do! 


“Barmoor" Grain Ox- 
ford, with double bend 
outsoles. Goodyear Welt. 


AT THE 
BOSTON 
SHOW : 
Ee Eagles’ Newest Line, 
aus oulase : featuring moulded com. 


guarantee uniformity 


JUNE 6-7-8-9 and flexibility heretofore 
unattainable in low 
priced shoes. 


PRODUCING OUTSTANDING VALUES IN 
BOYS' AND MEN'S SHOES FOR 37 YEARS 


EAGLE SHOE MFG. CO., Inc. 


80 PARIS ST., EVERETT, MASS. 
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for greater volume | 


RE AIR-TRED LINE has been completely re- Ga ake ge 

oa : ; . in the volume market 
LEARN THE WHOLE STORY of Air-Tred’s price 
revision before you commit yourself tog single 
pair of shoes. Air-Treds, now out-value ony’ shoe 
on the market. This is definitely the volume line‘of 
the year. Find out more about it at the Style Show. 





See them at the 
BOSTON STYLE SHOW 


Room 413 Hotel Statler, Room 264 Parker House 


AULT-WILLIAMSON SHOE COMPANY, AUBURN, MAINE 
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BLACK, BROWN, AND BLUE 
SMOOTH AND SUEDE KID, OUT- 
SIDE STOCK. 

e 


LINING STOCK IN GRAYS, 
FAWN, BEIGE AND POPULAR 
PASTELS. 


SOME OTHER _. 
SURPASS COLORS 
(In suede or smooth) 
COFFEE BROWN 
INDIA BROWN 
BURNT EARTH 
TERRA COTTA 
GOLDEN HAVANA 
CHATEAU WINE 
PORTO PLUM 
MARINE BLUE 
KASHMIR BLUE 





Watch the current fashion pages of the trade and women’s 
magazines. Check your buying orders against the trend of the 
times. Kid is coming back! Kid, the all purpose leather for 
women’s footwear is regaining its leadership with a momentum 
that should mean real profits for retailers and manufacturers 


alike this year. It has always been a natural for women’s shoes; 


flatters milady’s foot, makes it look trim and smaller; “breathes” 


naturally, is cooler and more comfortable with its light pliabil- 
ity; is definitely more healthy for the feet; its color offerings 
and its lasting adaptability makes possible a wide variety of 
designs and effects. Watch Kid in 1938! And for style-wise, 
conscientiously tanned, economical Kid, that improves in beauty 
with the finished shoe, watch Surpass Kid! 








add a new, profitable spark to 
your crepe sole business \S \ \ 


Now Crosby Square gives you an additional oppor- 
tunity to cash in on the swing to shoes for knock- 
about wear . . . Apache Pacs provide talking points 
that clinch sales: (1) Bulky laces and eyelets are out 
—to eliminate irritation to instep; (2) A soft tongue 
of handsome leather provides pleasant ease . . . a 
trim appearance for the wearer; (3) Built with crepe 
rubber soles — dan important feature in this type of 
shoe; (4) The famous Crosby Square label appeals 
to your customers’ pride. 

Apache Pacs uphold your reputation as the local 
fashion authority, established by a consistent program 
of national advertising in Esquire and Ken. 

Crepe sole business is waiting for you. Get your full share 
by having a wide selection for customers to choose from. 
Add Apache Pacs to your stock. Size up today on each 
popular color: smoked waterproof calf . . . tan ski grain 

. oxblood ski grain. 


The House of Crosby Square 


A Division of Mid-States Shoe Co. 
2460 N. 6th Street Milwaukee, Wisconsin 








we Advertised in Ken 
— 4 strong, new in- 
fluence on the big- 
ger-spending market 
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New Lightweights for Men 





This new lightweight shoe developed by Hanan & Son 
fills the bill for the man who is looking for a real com- 
fortable shoe for Spring and Summer wear. Extremely 
flexible, the shoe, shown here in two styles,—the top, a 
combination of brown calf and white buck; the lower, a 
combination of tan and brown calf—is one of the first 
adaptations in men’s shoes of the mudguard effect so 
popular in women’s footwear. 


The Editor’s Outlook 


[CONTINUED FROM PAGE 40] 


ship. If unemployment conditions do not improve, there 
certainly will be some inflationary move. 

So, if it’s shoes you’re living, and shoes are needed, 
make your plans accordingly because it won’t be long 
before the move will be upward. The purge of inven- 
tories now going on means that there will be something 
new for the public to buy. So move what you’ve got 
and get ready for what you want. 





Lower Prices for Relief Shoes 


Worcester, Mass.—Lower prices for shoes fur- 
nished relief recipients by Worcester shoe dealers were 
discussed at a meeting of the dealers with the Welfare 
Board relief committee recently. Welfare Directo: 
Gerhard Becker said indications pointed to a drop in 
the prices for the Fall. The committee decided on a 
price schedule for tennis shoes on the same basis as 
last Summer. The shoe situation will be discussed again 
next month, when it is expected a new price list will be 
established. 
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WHY_KISTLER “BENCH BRAND” SOLE 
LEATHER MERITS YOUR FAVOR FOR 
MEN‘S STREET—DRESS—SPORT AND 
WORK_SHOES. 


Are you among those who make up the empire 
of dealers handling men’s shoes bottomed with Kistler 
“BENCH BRAND” Sole Leather?* 


If you ARE in position to realize on such a good merchandising 
franchise, the above ten features (not all by any means) of 
this outstanding sole leather, can be used to advantage by you. 








*If you desire to stock men's New ideas are potent factors in getting footwear sold. To tell 
See ees ee ne customers what they are getting in the line of sole leather is 
Leather, tell ee 90 and we wil a Aanap wd and potentially beneficial idea. It is not inconceivable 

you manufac- that by following such procedure as a matter of policy you 
eee ee Se. would make more sales and profits. 


ff 


USEO FOF KISTLER “BENCH 
BRAND" SOLES IS ABOUT 15% 
p OF THE WHOLE SIDE. 


FOUNDED - 1840 


- J+ BOSTON: MASS -|__|__. 


































Here's a plan that makes three 
sales grow in place of one: Instead of offering 
an "all-purpose" white (which never does as 
good a job as a specialized dressing) sell One- 
White" Kid Polish for kid leathers—"One- 
White" Buck Cleaner for sueded leathers and 
"One-White" Fabric Cleaner for all white 
fabrics. With your guarantee of better re- 
sults, almost every purchaser of new white 
shoes will adopt the suggestion—and not fall 
back on the remains of last season's dressing. 
This plan is popular in many shoe stores—evi- 
denced by rapidly increasing sales on these 
three “One-White" specialties. 


EVERETT & BARRON 
PROVIDENCE * TORONTO 


R. I. CANADA 
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Boston Fair to Reveal Outlook 


[CONTINUED FROM PAGE 5] ] 


names of all exhibitors, their classification, what types 
of shoes are made and at what average prices they 
can be sold profitably at retail. 

All arrangements for the comfort of visiting buyers 
and exhibitors have been in the hands of an extremely 
capable, hard-working committee headed by Louis H. 
Salvage, with the association president, George A. 
Dempsey, as ex-officio chairman. Other members of 
the committee include S. D. Ansin, George Barkin, 
Colonel Charles T. Cahill, William E. Doyle, Arthur L. 
Evans, Albert E. Gordon, C. Henry Jacobs, A. L. 
Kleven, Paul O. MacBride, Francis B. Masterson, N. D. 
Nexon, H. O. Rondeau, Henry B. Rosenthal, Meyer 
Saxe,‘ Frank S. Shapiro, J. A. Slosberg, Ben Stone, 
E. H. Sulkis, James E. Wall and Paul C. Wolfer. 

Assisting Mr. Donovan in arrangment for the gold 
tournament is a general committee of the Boston Boot 
and Shoe Club, comprising Louis H. Salvage, James T. 
Gormley, William T. Doyle, Fred Ahern, Marcus Mc- 
Weeny, F. B. Masterson, Francis Shea, John E. Daniels, 
James T. Keating, W. C. Connolly, Sam Langer and 
A. D. Knight. Working with these men in the conduct 
of the tournament, publicity and solicitation of prizes 
are William L. Larkin, William Slattery, Joseph Lani- 
gan, Ernest Haseltine, Harry M. Read; E. M. Winslow 
and George Dempsey. The selection of prizes will be 
handled by a committee consisting of Messrs. Gormley, 
Donovan and James H. Stone. 


Merchandise sources, page 38, large illustration, 
top to bottom, and left to right. 

1. The Winthrop Shoe Company. 

1. and 2. Winthrop Shoe Company; 3. Freeman 
Shoe Company; 4. Wall-Streeter Shoe Co. 5. Crosby 
Square. 

Smaller illustration, left to right. 
1. Jarman Shoe Co. 2. Field & Flint. 


Page 39. 
Both shoes from Heywood Boot and Shoe Co. 


Merchandise sources, page 36, 

Illustration upper left, Walk-Over. 

Lower illustration. 1. and 3. Heywood Boot and 
Shoe Co.; 2. Freeman and 4. United Shoe Corp. 
Merchandise sources, page 37, large illustration, 
left to right. 

1. Nunn-Bush Shoe Co. 2. and 4. Stacy-Adams Co. 
3. Winthrop Shoe Company. 

Lower illustration, left to right. 

1. Jarman Shoe Co., 2. Cole, Rood and Haan, 3. 
Freeman Shoe Co. 


Fabric Background—Courtesy of Twyeffort, Inc. 
Accessory ee, ee of Sambrooks, 











Hat—Courtesy of John Cavanagh, Ltd. 
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VENITA 


WITH A DAINTINESS... 
A TRUE FEMININE APPEAL 


(Ch Phy. 
MIDDLETOWNS 


FOR EVENING They’re light and gay. 
They’re beautifully designed with a 
high-fashion loveliness. Middletowns 
for evening-are priced to allow a hand- 
some mark-up and still retail with a 


BABETTE x strong price appeal. 


- FOR BOUDOIR This year’s tremendous 


demand for lounging pajamas make 
high-style boudoir slippers one of the 
most important items for every shoe re- 
tailer. Middletown Boudoir Slippers— 
like Middletowns for evening — are 
beautifully styled and handsomely 
priced to give you extra-pair sales and 
extra-pair profits. 


Drop us a card to see the line—or see it in 
our Parker House suite at the Boston Show. 


N. Y. OFFICE, MARBRIDGE BLDG. 
47 West 34th St., New York, N. Y. 


-. MIDDLETOWN FOOTWEAR, wc. 


MIDDLETOWN, NEW YORK 


uh, 
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"Business skyline of Boston, with public gardens and Boston Common in the foreground. 


LINES ON DISPLAY 
at the BOSTON SHOE FAIRN 


NAME Room No. 


Accurate Shoe Corp. Ww620 
Adams Slipper Co. 640 
Adelle Footwear Corp. 580 
Advance Wool Skin Shoe 

Co. 540. 


Air-O-Pedic Shoe Co. 435 
Alberts Shoe Co. W717 
Allen Shoe Co. W603 
Allen-Squire Co. 875, 877 
Amherst Shoe Co. 821 


Altman Bros. Shoe Mfg. 
Co., Copley-Piaza Hotel 245 


American Shoe Co., Inc. 
557, 640 


American Stay Co. 704 
Ames Shoe Co. 774 


Ansin Shoe wie Co. 
W509, W513, W517 


Anwelt Shoe Mfg. Co. W517 
Arlington Shoe Co. 710, 711 
Arrow Shoe Co. W719, W720 
Ascutney Shoe Corp. 438 
The Athletic Shoe Co. 705 
Atkinson Shoe Co. 666 
Atlas Footwear Corp. w7i2 
Auburn Rubber Co. 697 
Ault-Williamson Shoe Co. 413 
Avon Sole Co. 570 


B & B Shoe Co. 834 
B &C Shoe Co. W817 


Badger Giove & Slipper 
Co. 


Badorf Shoe Co., Inc. 621 
Banner Slipper Co. 

Barbour Welting Co. 546 
Baris Shoe Co., Inc. 862 
Barker Shoe Co. 776 
Barnet Footwear, Inc. 


NAME Room No. 


Barr- Bloomfield Co. 567 
Barry Shoe Co. W607 
Bates Shoe Co. 434 
Charlies S. Bates, Inc. 777 
Bay Shoe Co. 861 


L. E. Beaudin Shoe Co., 
Inc. 866, 868 


Beckerman Shoe Corp. 718 


Bedford Shoe Co. 
(Levi-Weiss Sales Co.) 726 


Bedford Shoe Co. (Lewis 
Heickien Sales Co.) 806, 808 


George E. Belcher Co. 569, 571 


.Belle-Craft Slipper Corp. 639 


Best Shoe Co. 596, 598 
Billiken Shoemakers 673 
Blum Shoe Mfg. Co. 593 
Bona Allen, Inc. 447 


Boot & Shoe Recorder 
Parlor “D”’ 


Bourque Shoe Co. W803, W805 
Bradd’s, Inc. 418 
Bradford Shoe Co. 633, 635 
Brentwood Shoe Co. W615 


Bridgewater Workers Co- 
operative Ass’n., Inc. 444 


Bristol Shoe Co. 538 
Brown Company 548, 550 


H. H. Brown Shoe Co., 
Inc. 405 


A. S. Burg Co. 717 
Drgtington County Shoe 


Burtron Shoe Co. w914 


B-W Footwear Co., Inc. 
Canales Shoe Mfg. Corp. 733 
as F. Carleton & Co., 

ne. 


NAME Room No. 


Carmo Shoe Mfg. Co. 831, 852 
Central Slipper Co., Inc. 678 


Champion Shoe Mfg. 
Corp. 676 


Charing Cross Shoes, Ltd. 736 
Charisam Footwear Corp. 789 
Chelmsford Shoe Co. w702 
M. B. Claff & Sons, Inc. 629 
Clark Shoe Co. 665, 667, 669 
Charles H. Cobb Shoe Co. 769 
Colby Shoe Mfg. Co. 857 
B. E. Cole Co. 746, 750 
Collins-Morris Shoe Co. 


Columbia Novelty Slipper 
Co. 641 


The Comfort Sandal Mfg. 
Co. 781 


Comfort Slipper Corp. 683, 685 


Compo Shoe Machinery 
Corp. W514, W516, W518 


Connolly Shoe Co., Inc. W815 
Conrad Shoe Co. 403 
Consolidated National Shoe 
Corp. » 601, 603, 600, 
602, 610, 612, 614, 616 
Consolidated Shoe Corp. 762 
Consolidated Slipper Corp. 772 
Continental Shoe Co. 606, 608 
Converse Rubber Co. 649, 651 
S. Cooper Slipper Co. W606 
Copley Shoe Co. 620 
J. F. Corcoran Shoe Co. 412 


Craddock, Terry Co. 
427, 671, 673 


Crafts, G. P. & Co. 661 
Curtis Shoe Co. 408 
Charies Cushman Co. 515 


Dainty Maid Shoe Co. 558, 560 


NAME Room No. 


Danvers Shoe Co., Inc. 818 
Dartmouth Shoe Co. 1063, 1064 
H. E. Davis Shoe Co. 590 
Diamond Shoe Co. 402 
Dickinson Shoe Co. 559 
Dine Shoe Co. 504 
Dingley-Foss Co. 752 


Dolly Novelty Shoe Co., 
Inc. w7cs 


Donovan Rubber Co., Inc. 697 
Lady Douglas Shoes 439 


W. L. Douglas Shoe Co. 
435, 437, 439 


Dover Shoe Mfg. Co. 714, 716 
Doyle Shoe Co. Parlor “E” 
L. Drexsage & Co. Wwe609 


Dunn & McCarthy 
W614, W616, W618 


Durable Welt Shoe Co. 801 
Durand Shoe Co. 521 


Eagle Shoe Mfg. Co. 448, 450 


Eastern Footwear Corp. 
792, 794, 796 


Eby Shoe Corp. 519 
Economy Shoe Co. 645 
F. S. Elam Shoe Co., Inc. 880 
Elite Shoe Co. 748 


A, E. Emerson Shoe Co. 
W807, W809 


Empire Speciality Co. W505 


Enna Jettick Shoes, Inc. 
W614, W616, W618 


Essex Rubber Co. W617 
L. B. Evans’ Son Co. 407 


Farmington Shoe Mfg. Co. 410 
Fashion- Bilt Shoe Co. 644 
Favorite Footwear, inc. 879 
Federal Shoe Co. 506, 506 


*Uniess otherwise noted ex- 
hibits are at the Hotel Statler 





BOOT anv SHOE RECORDER, May 28, 1938 


NAME Room No. 


Fein & Glass, Inc. ws8i2 
Ferris Shoe Mfg. Co. 624 
Nathaniel Fisher & Co. W520 
Fisher Shoe Co. 810, 812 


Fitchburg Shoe Mfg. Co. 
Ww513 


Five Star Shoe Co., Inc. 575 
Fleisher Shoe Co. 648, 650 
Formfitting Slipper Corp. 835 
R. H. Foster Shoe Co. 883 


Franzen Shoe & Slipper 
Co. 


Freediender Shoe Co. w512 
Joseph Freeman Shoe Co. 518 
Freeport Shoe Mfg. Co. 592 
John A. Frye Shoe Co. 873 


Gales Shoe Mfg. Co. 
563, 564, 566 


Gardiner Shoe Co. 626, 628 
Gardner Shoe Co. 659 
Gerber Shoe Co., Inc. 719 
GilAsh Shoe Co. 876 
E. J. Givren Shoe Co., Inc. 406 
Goldberg Bros.,inc. 882, 884 
S. Goldberg & Co., Inc. 853 
Golden Quality Shoe Co. 744 
Good-Will Slipper Co. 577 


Goodyear Tire & Rubber 
Co., Inc. 3 


Gotham Shoe Mfg. Co., 
Inc. 54, 656 


Great Northern Shoe Co. 
441, 442 


Great Western Division of 


Weyenberg Shoe Co. 
824, 826 


Grant Park Shoe Mfg. Co. 820 
W. S. Green Co. 579 
Green-Barr Shoe Co. 565, 567 
Green- Bell Shoe Co. 529 
Grossman Shoe Co. 778, 780 


Cc. A. Grosvenor Shoe Co. 
870, 872 


The Hagerstown Shoe & 
Legging Co. 734 
Haley-Cate-Rockwood Co., 
ne. . 627 
Hannahsons Shoe Co. 556 
Harbro Mfg. Corp. 687 


Headway Shoe Corp. 
W501, W503 


Heel Hugger Shoes, Inc. 
W614, W616, W618 


Lewis Heicklen Sales Co. 
806. 


Hercules Shoe Mfg. Corp. 693 
Hermal Shoe Co. 544 
High Shoe Co. 512, 514 
Highland Shoe Co. 643 
Hill Bros. Co. 409 
Hoague-Sprague Corp. 613 
Hobby Shoe Co. 779 
Holly Shoe Co. 878 


Herbert Holtz Shoe Co. 
, 708, 709 


Homan Shoe Co., Inc. W704 
Vincent Horwitz Co., Inc. 


Hub Shoe Co. 874 


Hubbard Shoe Co., Inc. 
869, 871 


Geo. W. Hubler Shoe Co. 576 
Hussco Shoe Company 647 


A. R. Hyde & Sons Co. 
W816, W818 


Hy-Style Shoe Co. 722 


international Shoe Co. 

441, 442, 585, 588, 586 
interstate Shoe Co. 585, 588 
Interstate Slipper Co., as? 


A. Jacobs & Sons Co., Inc. 532 
H. Jacob & Sons 854, 855 


Room No. 
765, 767 


NAME 


Jay Shoe Co. 


Jefferson Shoe Co. 
Copley-Plaza Hotel 227 


Jersey Footwear, Inc. 739 
Johnson Baillie Shoe Co. 
806, 


Johnson Shoe Co. 
R. Jonas Shoe Co. 625 
Kennebec Shoe Co. 501, 503 


Kesslen Shoe Co. 
863, 864, 865, 867 


Keystone Slipper Co. 675, 677 
Kimel Shoe Corp. W916 
S. Klayman & Son, Inc. 785 
Klev Shoe Co. 594 
Kleven Shoe Co. 500, 502 


Knight Slipper Mfg. Corp. 
672, 674 


Knipe Bros., Inc. 415 
Koss Shoe Co. 433 
Ko-Z-Fit Slipper Co., Inc. 568 


A. S. Kreider Shoe Co. 
770, 771, 773, 775 


Chris Laganas Shoe Co. 747 
Lancaster Shoe Co. 701, 703 


Landis Shoe Co. (Levi- 
Weiss Sales Co.) 726 


Landis Shoe Co. (Lewis 
Heicklen Shoe Co.) 806, 808 


LeBon Shoe Co. 537 
Lenox Shoe Co. 859 
Lester Shoe Co. 615 
Levi-Weiss Sales Co. 726, 728 


Levine, Al and Sol 
658, 659, 660 


Lima Cord Sole & Heel Co. 449 
Lincoln Shoe Co. 829 
Lind Shoe Co. 420 
Lippert Bros., Inc. 561 
Little Falls Felt Shoe Co. 753 
E. C. Livingston, Inc. 720 


The Longini Shoe Mfg. 
Co. 690, 692, 694 


Lorman, Shoe Stylist W703 
Louis Shoe Co. 738 
Lowell Shoe Co., Inc. 507 


Lown Shoes, Inc. 
W1016, W1018 


John E. Lucey Shoe Co. 400 
Lucille Footwear Co. 541 
Lynn Last Co. 715 


McKay-Frank Shoe Co. 830 
McNichol- Taylor, Inc. 581 
John P. Manning & Co. 559 
Manning-Gibbs Shoe Co. 583 


L. V. Marks & Sons Co. 
784, 786 


Martin Tickelis Shoe Co. 
700, 702 


Maxwell Shoe Co. 637 
Maypbury Shoe Co. 

805, 886, 888 
Mayer Shoe Co., R. J. 543 
Mayer-Herman Co. 657, 679 
Mayville Shoe Corp. W612 


The Charles Meis Shoe 
Mfg. Co. 


Melrose Slipper Co. 
W705, W707 


Merrimack Shoe Co. 503 
Metro-Craft Shoe Co. 586 
Merry Shoe Co, 617 


Frank C. Meyer Co., Inc. 
757, 759 


Mid-West Shoe Co. W608 
Milford Shoe Co. 414 
Milius Shoe Co. 618, 622 


Miller, Hess & Co., Inc. 
682, 684 


Milton Shoes, Inc. 712, 713 
Milwaukee Shoe Co. 440 
P. W. Minor & Son, Inc. 419 
Monarch Shoe Co. Ww619 


522, 526 


NAME Room No. 


Moss Corporation 768 
Municipal Shoe Co. 653, 655 
Murray Shoe Co. 846 
The Muskin Shoe Co. W510 


D. Myers & Sons, Inc. 
764, 766 


Myrna Shoe, Inc. 756 


Narragansett Shoe Co. 724 
Nashua Slipper Co. W701 
National Shoe Corp. 610, 612 
National Shoe & Leather 

Co., Inc. ws 


National Shoe Mfg. Co., 
Inc. 630, 632 


Natural Bridge Shoe- 
makers 673 


New England Slipper Co. 
725, 727 


Edward Newhall Slipper 
Co., Inc. w706 


Newmarket Shoe Co. 
963, 964, 966 


Newton Shoe Co. 689 
Normany Slipper Corp. 837 
Northeastern Shoe Co. 642 


North Shore Last Co., 
Inc, w715 


Norway Shoe Co. 758, 760 
Novelty Shoe Co. 511 
Novelty Slipper Co., Inc. 754 


Orange Shoe Mfg. Co. 
W819, W820 


O’Sullivan Rubber Co. W605 
Owens Shoe Co. 658 


Pacific Slipper Co., Inc. W713 
M. A. Packard Co. 416 


Panther Rubber Co. 
634, 636, 638 


Paragon Slipper Co. 509 


Paramount Slipper Co., 
Inc. W813 
Peerless Shoe Corp. 614, 616 


Pennant Shoe Co. 
Copley-Plaza 229 


Frank H. Pfeiffer Co. 578 
Philco Shoe Corp. 597 
Phillips Shoe Co. 525 
Phyllis Shoe Co., Inc. 547 
Pierce & Stevens, Inc. 662 
Pilot Shoe Co. 761 
Lester Pincus Shoe Corp. 736 
Plaistow Shoe Co. W610 
Porter Shoe Co. 696 
Prime Shoe Co. W611, W613 
Princess Shoe Co. 822 
Princely Products, Inc. 611 


Principal Shoe Co. 
w709, W711 


Progress Shoe Co., Inc. W810 
Proper Shoes, Inc. 619 
Prospect Shoe Co. 582, 584 
Publix Shoe Corp. 605, 607 


Putterman Footwear Corp. 
wsi4 


Queen City Shoe Mfg. 
Corp. 721 


Raymond Shoe Co. 931, 952 
The Republic Shoe Co. 695 
Respro, Inc. 681 
Restful Footwear Co. 534, 536 
Robert Shoe Co., The, Inc. 803 


H. O. Rondeau Shoe Co. 
W912, W914, W916, W918 


Rosenberg Bros. Slipper 
Co., Inc. 
Rosenthal & Doucette, Inc. 
1065, 1067 
Roth Shoe Co. 762 
Royal Shoe Co. 445 


Rubin Bros., Footwear 
w502, W504 


NAME Room No. 


Ruth Shoe Co. 800, 802 
M. J. Saks Shoe Corp. 528 
Saco-Moc Shoe Co. 411 
Salem Shoe Mfg. Co. 531 


Louis H. Salvage Shoe Co., 
Copley-Plaza 239, 241, 243 


A. Sandler 554 
Scholnick Shoe Co. 663, 664 
Service Backing Corp. 825 
Shelby Shoe Co. 881 
Shoe Form Co. 421 
Sherman Bros. Mfg. Co. 791 
M. Shortell & Son, Inc. W802 


M. Sibulkin Shoe Co., Inc. 
730, 732 


William Skinner & Sons 
wé601 


James P. Smith 559 
Somerset Shoe Co. 752 


Somersworth Shoe Co. 
892, 894 


South Berwick Shoe Co. 589 
Spalsbury-Steis-Deevers 
Shoe Co. 


Specialty Shoe Mfg. Co., 
Inc. 520 


Springer, Hans 827 
Standard Footwear, inc. 535 
Stedfast Rubber Co., Inc. 609 
Sterling Shoe Co. 631, 652 
Stetson-Abbott Shoe Co. 731 
Stoneham Shoe Co. 549 
Stone- Tarlow Co., Inc. 401 
Suffolk Shoe Co. 660 
Sulkis Shoe Co. 686, 688 


The P. Sullivan Shoe Co. 814 
Supreme Shoe Mfg. Co., 
Inc. 


ws01 


Tolman Print, Inc. 545 
Trimmings, Inc. 704 


Triple Noveity Footwear 
Co. ws804 


Unique Shoe Co. 623 
United Last Co. 848, 850 


United Shoe Machinery 
Corp. W714, W716, W718 


Universal Shoe Corp. 601, 603 


Universal Shoe Mfg. Co. 
Statler 427, 671 


Copley- Plaza 233, 235 


Venus Shoe Mfg. Co. 
W1116, W1118 


Viko Shoe Co. 787 
Vulcan Corporation 737 


Wall-Streeter Shoe Co. 404 
A. G. Walton Co. 596, 598 
Washington Shoe Co. 735 
Wear Best Footwear, Inc. 836 


The Wear Ever Shoe & 
Slipper Corp. W602, W604 


Webster Shoe Corp. 600, 602 


Well-Worth Slipper Co., 
Inc. w710 


A. Werman & Sons 729 
Western Last Co. 581 
Wheaton Shoe Co. 562 


Wiley, Bickford, Sweet 
Corp. 572, 574 


Williamson Mfg. Co. 741 
Winchell Shoe Co. 443 
Wingate, Inc. 530 
Winston Slipper Co. 755 
Wise Shoe Co. 740, 742 
A. N. Wolf Shoe Co. 680 
Sam B. Wolf Sons Co. 762 


The Wolfeboro Shoe Co. 
626, 628 


Wood & Smith Shoe Co. W808 
Waser & Wright Last 
0. 


(Continued on page 97) 
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1938 
Sensation of 193 


The MEXICAN HUARACHES 
IN STOCK 
HAND WOVEN AND MADE IN CINCINNATI, U. S. A. 


|. Public acceptance of these Hand Woven Sandals have made them the 
fastest selling item today. 


2. Perfect fitting Sandal last and in widths. : 

3. Extremely flexible leather soles and innersoles. 
4. Goodyear Welt Stitched for better wear. 
5. 


13/8 Wood Heel, Octagon Shaped and Highly Polished Natural Rock 
Maple. 


THE SUNSHINE WOVEN OXFORD 


No. 100 All White 

No. 200 White with New Tan Stripping 

No. 300 All Natural Cowhide 

No. 400 Natural Cowhide with New Tan Stripping 
Widths AA and B. Sizes 2!/2 to 8 


$2 OO less 5%-10 days 


THE CHEROKEE WOVEN ANKLE STRAP SANDAL 


No. 500 All White 
No. 50! All Natural 
Widths AA and B. Sizes 2!/2 to 8 


ic SD OO tess 52%-10 days 


MIDWEST SHOE FAIR 









BOSTON NATIONAL SHOE 
FAIR CINCINNATI 





Cherokee 
























JUNE 6-7-8-9 JUNE 5-6-7 Ankle Strap 
HOTEL STATLER HOTEL NETHERLAND PLAZA Pat, Applied fer 
ROOMS 690-692-694 ROOMS 922-924 


THE LONGINI SHOE MFG. CO. 


CINCINNATI 


1401-9 CENTRAL PARKWAY 


OHIO | 
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ANOTHER SCOOP BY FOOT SAVER 
Introducing the NEW... 


FOOT SAVERS 




















Smartly Light in Appearance 
Flexible as a Fine Glove.... 





For Every Costume 
For Every Occasion 
AND FOR 











EVERY CUSTOMER 


Foot Saver Shoes fit your stock as 
Perfectly as they fit your custom- 


er’s foot. Truly the 


And With ALL the Famous 
Foot Saver Comfort and Fit 


@ Foot Saver scores another triumph 
—completes the Foot Saver line-up 
of good-looking welt shoes with an 
entirely new, entirely different shoe 
creation—FASHION RIGHT FOOT 
SAVERS. 

These new Foot Savers are all their 
name implies—and more. Made in a 
new way, they have a lightness and 
flexibility never before achieved in a 
welt shoe. The fore-part bends in the 
hand—the sole edge is fashionably 
thin yet the long wearing quality is 


there. These smart- 
ly individual shoes 
are true Foot Savers 
with the patented 
supporting construction which has 
given so many thousands of women 
day-long comfort and satisfaction. 
And just as important— FASHION 
RIGHT Foot Savers are made 
over Foot Saver’s exclusive Short- 
back Lasts to fit perfectly at heel 
and toe. 


The “dress parade”’ stylesin the Foot 


SHORTBAC K* 


“Com - 

Sive Line” of the shoe was 
smartly co-ordj- 
Nated with every 
day-time need 
and activity of the 
modern woman, 


FOOT SAVER 
PRESCRIPTION LASTS 
For the Foot Which Needs 

Specialized Shoes 


FOOT SAVER 
SKUFFIES 
Swagger Styled 
for Town and 
Country 


= 


FOOT SAVER 
CLASSICS 
For Shopping 
and Business 


FASHION RIGHT 
FOOT SAVERS 
For Afternoon 
and Evening 


Saver line—FASHION RIGHT Foot 
Savers—will be featured in fabrics 
and patterns for all afternoon cos- 
tumes and occasions. Their addition 
to the Foot Saver family brings to 
those fine stores where Foot Saver 
Shoes are sold a golden opportunity 
to widen still further the highly prof- 
itable Foot Saver market. 


FOOT SAVER SHOES 


#* Reg. U.S. Pat. Off. 


Made by THE 


“From Sun-up to Sundown” 
JULIAN & KOKENGE 


COMPANY, 


© 1938, The Julian & Kokenge Company 


COLUMBUS, OHIO 


See the New Foot Savers at the Midwest Shoe Fair 








4, ff 











EVERY KRIPPENDORF SHOE 
is A SEWED SHOE 
e 


THE LINE IS COMPLETE 


LITTLEWAYS & WELTS 





BIL EVIORE (Vodified Open Loe) 
ys 22 White hid. stepoin pre 
rted = theroweh 8 8 heel 

VAAA-B to 9. 81.00 Bites 
white proshin. Tt 8 wood 


I.<f.00. BI426 white 


Same 
Seagubuehk. O71 tam calf saddle, 


pvered heel. Sb.00. 





SF 


| < Ss 





LT DON (Crore White 
ee | VACATE! to) 
Bl iwoo Sctrie. wheat | 
tancall trim. tan covered 
), 


RETALL 


$650 


IQ) 


$750 


Slightly Migher 
Denver Mast 








ANTE A BlOOlLT— White hid. per 
forated through 8 
heel. ANANA-€ to 10. 84.00 





at the Midwest Shoe Fair 


OlO} iy) 
Style, Comfort, Quality 


if 


Sriapanclers 
FOOT REST, 









~. SHOE 


he every angle, Foot Rests stand out as a 
remarkable shoe value. In this line of footwear 


you vet everything... continuous national adver- 


tising to bring women into your store: high 


style to satisfy your most fashionable customer: 
quality that is economical through long wear; 
Four-Spot Comfort that meets the most exacting 
all at 
a popular price. The Foot) Rest line for fall is 


it at the Midwest Fair. 


requirements of today’s active women... 


outstanding: see 
ROOMS 718-720 NETHERLAND PLAZA, CINCINNATI 


CN 31 @ C27 


21 WHITE SHOES IN STOCK 


See our full line of white shoes at the Fair... all) big 


justia 


Here are 


sellers. all in’ stock. all money makers, 


few of them. Folder on request. 


\ 





+f 


LESLIE BIl291—White Beau- 
buck. perforated through vamp, 
tan ealf trim. 16 8 heel, AAA-C) 


to OO SE.00, 


vamp, 15 





‘HE KRIPPENDORF-DITTMANN COMPANY, CINCINNATI, OHIO 





s 


























4 


TRADE MARK REG-U.- S$. PUBLIC 

















































BOOT ann SHOE RECORDER, May 28, 1938 


Everything 





Considered ... 


YOU 





ARE YOUR BEST TRADE-MARK 


What will you be doing when “Foot 
Health Ballyhoo Dies?” Will you have 
spent the best years of your Life tell- 
ing “Little White Lies”; be an innocent 
victim of “He Knoweth Not’, and 
“Knoweth Not” that he Knoweth Not? 
Study Foot Mechanics, Learn the Truth 
about "Foot Help Shoes” and “Foot 
Destroyer Shoes.” Remember, ‘Mother 
Nature” plays the Biggest part in the 
Pageant of Foot Recovery. No pills or 
Inoculations can restore degenerated 
muscle tissue. Exercise by a prescribed 
method, by professional advice, in fun- 
damentally correct shoes; this is the 


Special Exhibit Midwest Shoe Fair 
Netherland Plaza Hotel, Cincinnati 
June 5-6-7 Room 707 


MILLE SHOE 


ON O F 
CINCINNATI 


ORTHOPEDIC DIRECTI 


only program to rebuld a flabby, run- 
down muscle tissue. 

Back up your knowledge of feet with 
special fitting Miller Health Shoes. After 


all, YOU are your Best Trade-Mark. 
We're for YOU, if YOU are for Yourself. 






No. 1984 


A Black Suede three eyelet tie 
with black cloth braid on the tip, 
facing, and foxing-Drestred Last 
14/8 wood heel. 
Long inside counter. 













ALBERT KLINKICHT 


OHIO | 





Cincinnati’s railroad terminal, one of the most 
beautiful. in the country, offers a pleasant welcome 
to Shoe Fair visitors, and to the Netherland-Plaza, 
home of the Midwest Shoe Fair, seen from Foun- 


HOST 
TO THE 


ON behalf of its citizens, its shoe retailers 
and its shoe manufacturers, Cincinnati ex- 
tends a cordial invitation to all shoe men to 
attend the Midwest Shoe Fair, June 5-6-7. 

Carefully developed plans and preparations 
will insure each visitor a pleasant and profit- 
able stay in the Queen City. The entire event 
is to be held at the modern, efficiently 
operated Netherland-Plaza Hotel. 

With the satisfaction of a job well done 
as their only reward, Cincinnati’s shoe men 


tain Square. 


SHOE INDUSTRY 


have given unsparingly of their time, effort 
and financial support in co-operating with the 
Ohio Shoe Retailers Association in staging 
this mid-year shoe fair. Every branch of the 
industry is represented on some one of the 
various committees. Such united effort made 
effective through organization and supported 
by Cincinnati’s aggressive Chamber of Com- 
merce accounts for the fact that the Fair is 


now looked upon as a permanent institution. 


Cincinnati’s interesting skyline provides a picturesque back- 


ground for this important annual event. 
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THE BEST FITTING 
THE FINEST QUALITY 


Goodyear Welt SHOES 


FOR LIKE MONEY! 


STROLLER CARMEN* 





F-13 White Kid, 11/8 Leather Heel............ 3.90 F-11 White Kid, 14/8 Covered Heel. . . 3.90 
F-12 Black Kid, 11/8 Leather Heel. F-10 Black Kid, 14/8 Covered Heel. . . 3.90 


Th tT iend SHOES 


IN STOCK “gy 3%-30 days 








*THE ORIGINATOR 


ORDER of the Gypasy Pattern ORDER 


NOW ; NOW 
Now presents to’ you the best fitting Gypsy ever made at a 


price that will appeal to your clientele. 











FOOT-FRIEND SHOE DIVISION 











The Julian & Kokenge Co. Columbus, Ohio 








sho 
adv 
sen 
me: 
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MORE SALES POWER! 


Vie 








See the brilliant 
new RED CROSS SHOES 
for Fall at the 


MIDWEST 


SHOE FAIR 
THE BIGGEST, MOST POWERFUL ADVERTISING CAMPAIGN in the peptone cot 


shoe industry sweeps on. With smashing full-page Red Cross Shoe 

advertisements in four colors in leading women’s magazines. With ERE RE ie ee eee 
sensational Red Cross Shoe rotogravure and colorgravure advertise- NETHERLAND PLAZA 
ments from coast to coast. The United States Shoe Corp., Cincinnati, O. HOTEL 


RED CROSS SHOE SALES WILL BE 
BIGGER THAN EVER THIS FALL 












THE Midwest Shoe Fair, sponsored by the Ohio Shoe 
Retailers Association and aggressively promoted 
through the. cooperative efforts of Cincinnati’s shoe 
manufacturers, shoe retailers, shoe travelers, members 
of the allied trades, the Chamber of Commerce and 
the railroads, has grown to be one of the industry’s 
major mid-year trade events. From the standpoint of 
attendance, number and variety of exhibits and mani- 
fest interest in the program features, the forthcoming 
Fair at the Netherland Plaza Hotel, June 5, 6, 7, gives 
promise of surpassing all previous shows staged by 
the Ohio shoe men. The fact is, a preview of this year’s 
plans and preparations by the various committees 
quickly brings one to the realization that this event has 
so developed in scope and importance as to command 
a nation-wide interest. 


Over 200 lines of shoes will be displayed—shoes of 
every grade and type. In addition, exhibit rooms have 
been reserved by display manufacturers, pattern makers, 
last, heel and die manufacturers; box carton and print- 
ing companies. Merchants from all parts of the coun- 
try have signified their intention of being on hand. This 
year for the first time many executive heads of manu- 
facturing firms will be there to shake the hands of their 
merchant friends. 


THE executive group of the Midwest Shoe Fair re- 
sponsible for its general planning and supervision is 
headed by Frank J. Weber, of the Miller Shoe Company. 
as chairman. Vice-chairman is Ted Orr, of the Potter 
Shoe Company; secretary, Ed C. Horn of Rollman & 
Sons, and treasurer, George Dohrman, of the Irwin 
Shoe Company. Mr. Horn is also president of the Ohio 
Shoe Retailers Association. This group has been ably 
assisted in working out detailed preparations by six 
active committees as follows: Tom Kilcrease, chairman 
of Entertainment and Style Show Committee; Harry 
Momper, chairman of Registration Committee; George 
Dohrman, chairman of Finance Committee; Harry 
Lasky, chairman of Program Committee. Ira Longini. 






the 
lan 
the 


tiv 
dis 
eag 
Fai 
hot 


Dr: 









chairman of Publicity Committee and R. G. 
Nunn, chairman of Reception Committee. 

These committees have been meeting with 
the executive group each Monday at the Nether- 
land Plaza for the past eight weeks. In addition, 
the Fair organization has maintained an execu- 
tive office in the hotel under the direction of 
Mrs. A. M. Sandke who has ably handled all 
display space and runway reservations. 

All who attend the Fair will be particularly 
eager to register at the special Midwest Shoe 
Fair registration desk in the main lobby of the 
hotel. It will cost nothing and each will receive 
a free chance on a handsome console radio. 
Drawing is to take place at the banquet on 
Monday evening. Registration is open to all shoe 
men alike and all getting a chance at the lucky 
number. 

The program is to be brief and interesting. 
Monday’s luncheon at the Pavillon Caprice will 
be opened by general chairman Frank J. Weber. 

[TURN TO PAGE 97, PLEASE] 





OFFICIAL PROGRAM 
MIDWEST SHOE FAIR 


Cincinnati June 5-6-7 


JUNE 5 


REGISTRATION: Main Lobby, Netherland 
Plaza Hotel. 


JUNE 6 


LUNCHEON 12:15 P.M. PAVILLON CA- 
PRICE 


Frank J. Weber, Chairman 


Edward C. Horn, president of the Ohio 
Shoe Retailers Association. 


Address of welcome by James Stewart, 
Mayor of Cincinnati. 


“General Economic Conditions” by Dr. H. 
B. Whalen, Professor of Economics, Uni- 
versity of Cincinnati. 


“Sell More Shoes” by Joseph Stern, presi- 
dent, The United States Shoe Corporation. 


Meeting of officers and directors of the 
Ohio Shoe Retailers Association 2:30 P.M. 


BANQUET—STYLE SHOW AND FLOOR 
SHOW, Hall of Mirrors, 7:00 P.M. 


Dancing in Pavillon Caprice after Banquet. 


JUNE 7 


OUTING at Cincinnati Shoe Men’s Summer 
Home on the Ohio River 8:30 P.M. 


wre 
q wore wd ee 
eR ae BEES 

















to $7°5° 
Retailing 9650 post stY¥ 


anon 


5 $6.50 


E 
G¢ UF 
THE 1RVIN 
On Display Midwest Shoe Fair, June 5-6-7, Netherland Plaza Hotel, Room 619, Cincinnati, Ohio. C. F. Getsinger. Eli Smith in attendance. 
On Display Southwest Fall Style Shoe Show, May 29-30-31, Adolphus Hotel, Room 1240, Dallas, Texas. George P. Utley, President, in atten:ianc. 
On Display Boston Shoe Fair, June 6-7-8, Parker House, Room 644, Boston, Mass. N. J. Levy. Walter Oberman in attendance. 





Co» cha’ ma 


center> p. & g. Pos’ i 

ond style Show Committees as 
Newbold $ pater? and 
necks the 
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THINK OF IT 


.-- An Increase of 18% in 
Tango Pump Sales Over 
Last Year, After 3 Con- 
secutive Years of Constant 
Promotion...is Mabley & 
Carew’s Fine Record. 











Hundreds of divisional merchan- 
dising managers like Mabley & Carew’s 
Eugene Held have found in Tangos the 
key to successful pump sales, because 
of all the pumps made there is only 
one Tango...and only Tango in-stock 
service actually gives you immediate 


delivery on sizes ranging all the way 
from 1% to 10 and widths from AAAAA 
to C to fit that “hard to fit foot’. Re- 
member, Tango pumps know no sea- 
son or mark-downs. So, start your 
success story today by ordering your 
requirements of Tango pumps now! 


See the entire line of Paradise shoes and Tango pumps on display at the 
* MIDWEST SHOE FAIR, Netherland Plaza Hotel, Cincinnati, Ohio, June 5, 6, 7. 
Walter Skinner, George Sennhauser and Roy Sundling will be in attendance. 
% Paradise shoes and Tango pumps will also be displayed at the following conventions: 


BOSTON SHOE SHOW, Hotel Statler, Boston, Mass., June 6, 7, 8, 9. 
W. “Ted” Shaw will be in attendance. 


IOWA SHOE FAIR, Des Moines, Iowa 


June 12, 13, 14, 15. 


E. C. Cooper will be in attendance. 


x BRAUER BROS. 
22 SOUTH SARAH STREET 


SHOE COMPANY 
ST. LOUIS, MISSOURI 





Seaworthy scouts, these models 
cut from Shed-rain. You'll see a 
lot of them this Fall. Processed by 
Gutmann Craftsmen, they have 
the smart finish that dresses up 


the feet and repels the damp- 
mess. These sea -dogs can ride 
smoothly through any storm, and 
the cargo they bring is prestige 
for you. We will send swatches 
immediately upon request, in all 
popular Fall, shades. Look for 
samples in the lines you inspect 
made from this new leather. Get 
the genuine. Accept no substi- 
tutes for Shed-rain or Ski leathers. 
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low heel style shoes for women and grow- 
ing girls. On display at the Midwest Shoe 


Fair, June 5, 6, 7. 


THE SCHAWE-GERWIN CO. 
OHIO 


CINCINNATI 





You’ll want to see our smart new line of 























Again —we salute the shoe 


men of the Cincinnati 


district for 


their splendid work in staging the 


Midwest Shoe Fair. 
@ 


after 





Reliable pattern service 


PREMIER PATTERN CO. 


229 E. 6th St. 


CINCINNATI, O. 








39 Longer 
Chapters 
355 Pages 


$ 3.00 

POST 
PAID 

| Please re- 

| mit with 

order 


Buy THis Book 
New, Enlarged Edition 


MORE QUICK HELP FOR SHOE RETAILERS from 
the only book of its kind; an encyclopedia of practica- 
ble, workable ideas for the experienced merchant. 
Not a theory in this book—all tried and true... 
NOT just another shoe book, but offers the shoe mer- 
chant in addition to the 123 specific shoe promotions, 
the best ideas from almost the entire retailing field 
for instant adaptation to his particular requirements. 


“2800 RETAILING IDEAS” 


enables you to get into action from the hour 
it reaches your hands. 
is ten books boiled down into one—a time-saver 
for the busy merchant, 
details ; the most economical promotion you can 


buy. Some of the 39 


Ideas for Shoe Selling, Display, Stock-keeping 


Advertising Ideas 


Prize, Discount and Gift Ideas 
Unusual and Miscellaneous Ideas 
Management and Economy Ideas 


Merchandising Ideas 


Employer-Employee Ideas 

ake Stores More Attractive 
Ideas That Attracted Christmas Crowds 
Who Get Together 
Ideas to Attract Children 

Cash, Credit and Collection Ideas 


Ideas That 
Ideas for Merchants 


Anniversary Sale Ideas 


Spring and Summer Ideas 


Voting Contest Ideas 
Mailing List Ideas 
Dollar Day Ideas 
Mother’s Day Ideas 
Hosiery Ideas 


More than 2800 ideas, ten for a cent; 
one used more than pays for the book. 


BOOT AND SHOE RECORDER 
239 West 39th Street 


Concise, all “meat,” it 
a reminder of important 
LONGER CHAPTERS— 


New York, N. Y. 














Merchants who handle 


covered 


heel shoes made in the Cincinnati 
and Columbus districts have the 
extra assurance of perfectly fitted 
heels, carefully covered and finished. 
We serve the leading factories in 


these districts. 


yw 


ih abies Wood eel Company 


4015 CHERRY ST, 
Jelephone Kirby 0295 


CINCINNATI, OHIO. 








CANCELLATIONS 


JOBS AND SAMPLES 
AT A PRICE 


We are the largest distributors of top grade 
current shoes from leading St. Louis factories 
exclusively. 3000 samples to select from. 

$6 to $10 shoes to retail profitably at popu- 


lar prices 


M. K. WEIL SHOE CO. 


1326 WASHINGTON AVE. 


While in town see 














ST. LOUIS, MO. 
Weil 





$$$ 


717 Sycamore 











Always 
with good fitting patterns 


Styles worth while 


FRED W. WIECHMAN 


St. 





at your 


Cincinnati, O. 





service 
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FASHION 





















A 

A 

Smart Walking Shoes BY 
a i ‘ 

ARE READY FOR FALL nae ; 
@ New Lasts—That Fit ieealateaia a 


© New Patterns TIME TO SPEAK Bl 
© New Materials WITH RESERVATIONS Bo 




























Br 

“Fashion Poise” shoes have every Of course youre coming i 

feature to be found in shoes selling at to the Midwest Shoe Fair Bre 

more money, and are the outstanding and the annual meeting of re 

line made in Cincinnati to retail at the Ohio Shoe Retailers Car 

"la Association at the Nether- _ 

land Plaza. Where there Cok 

are 800 luxurious rooms — 

urt 

ON DISPLAY (from $3.00 )—where you Cust 

have a choice of sump- Deb. 

MIDWEST SHOE FAIR tuous food in three famous ng 

bs CoohSegaper bene restaurants—where you're Dn 

right in the center of every- on 

nee ie ty saudag thing. But be wise—make ; 

PARKER HOUSE—ROOM338 your reservation now! The rr 

° dates are June 5, 6 and Ace 

7, 1938. Fina 

Shoes That Sell Are Profitable Eph 

Fashion Poise Shoes Sell NETHERLAND Fer 

+ sat 

= : PLAZA : 

ALTMAN BROS. eweuieen = 

SHOE MFG. CO. "300 rooms, Minimum Rate, $8.00" | pen 
CINCINNATI OHIO Directed by dint Sua 1 Inc. 

Ralph Hitz, President 
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ysis 
Yeo Exhibitors 


Air-O-Pedic Shoe Co., Brockton, Mass... . 

Advance Shoe Company, Chicago, II 

Altman Bros., Cincinnati, 0. ...................... 714 
Altman Bros Shoe Mfg. Co, Cincinnati, O........ 
American Maid Shoe Co., Mundelein, II. 
Ault-Williamson Shoe Co., Auburn, Me 


Badger Glove & Mitten Co., Milwaukee, Wisc 

Bancroft Walker Co., Waltham, Mass. 1107-1109 
Baris Shoe Co., Inc., New York City ie as SBS 
Belle Meade Shoe Co., Nashville, Tenn............. 1037 
Bloom Bros. Co., Minneapolis, Minn 827-829 
Blue Ribbon Shoemakers, St. Louis, Mo.......... 717 
Blum Shoe Mfg. Co., Dansville, N. Y. .... $34 
Bond Shoe Co., New York City ... 703 
The House of Crosby Square, Milwaukee, Wisc....... 902 
Boyd-Welsh Shoe Co., St. Louis, Mo................ 615 
Brauer Bros. Shoe Co., St. Louis, Mo........... 1424. 1430 
Brilliant Bros. Co., Boston, Mass. Bi 819-821 
The Wm. Brooks Shoe Co., Nelsonville, O....... 1134 
Brown Shoe Co., St. Louis, Mo........ bao 810-812 


Cameron Company, Chicago, Ill... .. ....1126 
Carlisle Shoe Co., Carlisle, Pa... . .. 1411-1415 


Carmo Shoe Co., Carthage, Mo............ 616 


Central Shoe Co., St. Louis, Mo 
Claremont Shoe Co., Manchester, N. H 
Colella & Leighton Shoemakers, Lynn, Mass... . 1011-1015 
College Hill Sports, Fredericktown, Mo...... ...... 
Curtis-Stephens-Embry Co., Reading, Pa 

Customcraft, Brooklyn, N. Y 


1027-1029 


Debonaire Footwear, St. Louis, Mo... .. 

Divine & Yungel Shoe Mfg. Co., Harrisburg, Pa..... 

The Walker T. Dickerson Co., Columbus, O.... . 1014-1016 
Doerman Shoe Mfg. Co., South Milwaukee, Wis 

The Irving Drew Co., Portsmouth, O 

Dunn & McCarthy, Inc., Auburn, N. Y.............. 607 


Eastern Footwear Corp., Dolgeville, N. Y...........1142 
Edgewood Shoe Factories, Atlanta, Ga.. 

J. Edwards & Co., Philadelphia, Pa.............. 840 
Empire Specialty Footwear Co., Endicott, N. Y.. 1410- 1412 
Enna Jettick Shoes, Inc., helen: N. Y 

John Ennis, Inc., Brooklyn, N. Y 

Ephrata Shoe Co., Ephrata, Pa..... ee 923 


Fargo-Hallowell Shoe Co., Chicago, Ill......... 611 
Fern Shoe Co., Los Angeles, Cal................. . 706 
The Florsheim Shoe Co., Chicago, Ill........... 1137-1141 
Forest Park Shoe Co., St. Louis, Mo 

C. P. Ford & Co., Rochester, N. Y 

Freeman Shoe Corp., Beloit, Wis.. 


Gale Shoe Mfg. Co., N. Adams, Mass 
General Display Corp., Cincinnati, Ohio 
Gerberick Payne Shoe Co., Mt. Joy, Pa 
The Gilbert Shoe Co., Thiensville, Wis. 
- The H. C. Godman Co., Columbus, Ohio 
S. Goldstein & Sons, Boston, Mass 

Golo Slipper Co., New York City 








[93] 


Reuben Gordon Shoe Co., Inc., Philadelphia, Pa... 910-912 
Gray Bros. Inc., Syracuse, N. Y.. 604 
Great Northern Shoe Co., Manchester, N. H. ee 
Green Shoe Mfg. Co., Boston, Mass.. 1401-1402 
Gregory & Read Shoe Co., Lynn, Mass. 705 
Grossman Shoe Co., Parkersburg, W. Va. 1416 
The Groves Shoe Co., Chicago, Ill... .. 1123 


H. K. Manufacturing Co., Cincinnati, O..... 920 
The P. Hagerty Shoe Co., Washington Court Hse.. O.. 806 
J. Heilbrunn Sons, Rochester, N: Y 927 
Heywood Boot & Shoe Co., Worcester, Mass. 1124 
Hildebrand Shoe Co., Grinnell, Iowa 1028 
Holland Shoe Co., Holland, Mich. 618 
Howell Shoe Store Seatings, Chicago, II. 1126 
Hubbard Shoe Mfg. Co., Milwaukee, Wisc. 833 
Huth & James Shoe Mfg. Co., Milwaukee, Wisc. 
1201-1203-1204 


Ideal Shoe Mfg. Co., Milwaukee, Wisc. 1010-1012 
Independent Shoe Mfrs., St. Louis, Mo. 816 
Interstate Shoe Co., Manchester, N. H. 1242 


J. B. Shoe & Slipper Co., Cincinnati, Ohio ... 918 
James Shoe Mfg. Co., Milwaukee, Wis. 1024 
Jarman Shoe Co., Nashville. Tenn... . 711 
Jefferson Shoe Co., St. Louis, Mo... . 1422 
Johansen Bros. Shoe Co., St. Louis, Mo. 1522-1524 
Johnson-Stephens & Shinkle Shoe Co., St. Louis, Mo., 
938-939-941 
Julian & Kokenge Co., Columbus, Ohio 1007-1009 
Juvenile Shoe Corp., St. Louis, Mo. 708 


Kane, Dunham & Kraus, Inc., St. Louis, Mo. 802-804 
Geo. E. Keith Co., Brockton, Mass. 930-942 
Kirkendall Boot Co., Omaha, Neb....... 1020 
Knight Slipper Mfg. Co., Brooklyn, N. Y.... 914 
A. S. Kreider Shoe Mfg. Co., Elizabethtown, Pa. 623 
W. L. Kreider’s Sons Mfg. Co., Palmyra, Pa.. 716 
Krippendorf-Dittmann Co., Cincinnati, O...... 718-720 


Laird Schober Co., Inc., Philadelphia, Pa. .. 104 
Liberman Shoe Mfg. Co., Brooklyn, N. Y. 830 
Lloyd Shoe Co., Ripley, O.. 1202 
Dr. Locke Juvenile Shoes, Schuylkill Haven, Pa.. 1222-1224 
Lockwedge Shoe Corp., Columbus, Ohio... . 801 
Loeb Shoe Co., Cincinnati, O.. . 709 
Longini Shoe Mfg. Co., Cincinnati, O. 922-924 
John E. Lucey Shoe Co., Middleboro, Mass. 1240 
L. V. Marks & Sons Co., Cincinnati, O. 621 


Marshall, Meadow & Stewart, Inc., Auburn, N. Y. 807-809 
Fred A. Mayer Shoe Co., Milwaukee, Wis. 701 
Wm. F. Mayo Co., Boston, Mass..... 915 
Chas. Meis Shoe Co., Cincinnati, Ohio 610 
Chas. Meis Shoe Mfg. Co., Cincinnati, Ohio. . 612 
Mendle Printing Co.—Box Wrap Div., St. Louis, Mo.. . 1426 
Metro-Craft Shoe Co., Manchester, N. 1234 
Metropolitan Shoemakers, Inc., Chicago, Illinois . 1207-1209 
Meyer Carton Co., Frank C., Lawrence, Mass........ 826 
The Middleville Shoe Corp., Middleville, Mich... 1211-1215 
Milius Shoe Co., St. Louis, Mo. 836 
The Miller Shoe Co., Cincinnati, O.. 707 
Morton Last Co., Cincinnati, O....... 1018 
Mosinger Bros., St. Louis, Mo... es 

Moulton-Bartley, Inc., St. Louis, Mo... .. 

D. Myers & Sons, Inc., Baltimore, Md.. 


Natural Bridge Shoemakers, Lynchburg, Va. 935-937 
Nunn-Bush Shoe Co., Milwaukee, Wis 1128-1130 
[TURN TO PAGE 98, PLEASE | 
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IN DALLAS—May 29th 
to June Ist 


ADOLPHUS HOTEL 
Room 728 


Mr. J. Frank Hollingsworth 
in attendance 


IN OAKLAND—June 6th 
to 8th 


OAKLAND HOTEL 
Room 446 


Mr. Al Rozier 
in attendance | 





IN BOSTON—June 6th 
to 9th 


PARKER HOUSE 
Room 550 


Mr. Geo. Daven 
in attendance 


You are cordially invited to visit us and 
view the outstanding specialty slipper 
line in the United States. C 









NV ar AIR pl 


SWAN SHOE COMPANY 


INC. 
2100 AIKEN STREET 


BALTIMORE, MARYLAND 
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I. Miller to Take Over 
Wolock & Bauer Salon 


Cuicago, ILL.—Transactions are now 
complete for one of the most important 
yecent changes in the Chicago retail 
shoe store situation with the announce- 
ment of the fact that I. Miller and 
Sons will close their State St. store and 
take over the North Michigan Ave. 
salon now operated by Wolock and 
Bauer. The change from the State St. 
location will be made sometime in July. 

The North Michigan Ave. salon will 
sell I. Miller shoes exclusively and will 
stock no other brands. The shoe de- 
partment of Carson-Pirie-Scott and 
Company will carry I. Miller lines for 
State St. The Michigan Ave. store will 
also carry bags, scarfs, gloves, jewelry, 
hosiery and other accessories, and it 
is planned at some time in the future to 
add millinery. A few alterations will 
be made in the store. 

J. W. Piper, present assistant man- 
ager of the State St. store, who has 
been there 10 years, will manage the 
new store, and employees of the State 
St. store will be transferred to the new 
location. Arthur Martin, manager of 
the State St. store, is now in charge of 
Eastern stores. All fixtures, stock, etc., 
in the State St. store will be sold com- 
pletely and the new store will start out 
with complete new stock. 

Wolock and Bauer will continue to 
operate their two Chicago stores. 





Note of Optimism 





TO THE WORKERS: 
Our Prospects Look Better 
to Us and We Are Giad to 
Pass This News Along to 


Always ready with a word of cheer or 
help for his employes, George F, John- 
son, president of Endicott-Johnson, 
sounded this optimistic note in a recent 
issue of the Binghamton Sun. 














Features Variety in Direct 
Mail Promotion 


Wicuita, KAN.—The woman of to- 
day reads the style magazines so close- 
ly that it is no longer necessary to 
base your direct advertising campaign 
on what the well dressed woman’s foot 
will wear. This according to a state- 
ment from Frank Highland, new man- 
ager of the Shoe department of the 
Geo. Innes Co. He recently severed 
his connection with Pegues & Wright, 
Hutchinson, Kan. This Spring Mr. 
Highland based his circular to cus- 
tomers in a wide trade territory, on 
picturing, naming and pricing various 


shoes. The results of this direct ad- 
vertising have been even better than 
that in newspapers. Many a sale has 
been made with the recipient of the 
circular just cutting out the picture of 
the shoe and sending it attached to 
letter with her size. 

The department keeps in touch with 
the Chamber of Commerce bulletin 
which weekly tells of newcomers to 
the city. These persons are invited to 
visit the department and if a sale is 
made the follow-up is a letter giving 
the name of the individual clerk who 
served. This little attention, Mr. High- 
land declares, is so appreciated that 
it means further business. 

Only recently the department has 
added a new hosiery section that is al- 
ready receiving large patronage from 
those customers who want hosiery at 
hand to match shoe and bag. The bag 
sale, too, is steadily increasing. 

Style shows are frequently held in 
the Innes tea room with an average 
attendance of 600. This Spring the 
store has been emphasizing navy blue 
in its style shows and the shoe de- 
partment gave the women some idea 
of what colors could be worn with 
navy. The use of the new color 
Parisand was stressed in patents. Af- 
ter each style show the shoe depart- 
ment is crowded. 

Mr. Highland has as his assistant, 
J. B. Warner, who has been in the 
department thirteen years. In the third 
floor and basement shoe departments 
the clerical staff numbers twelve. 





Michigan Travelers Meet 


Detroit, MicH.—The Michigan Shoe 
Travelers Club held their annual ban- 
quet recently at the Statler Hotel. The 
event was attended by about seventy- 
five members, a nearly complete turnout 
of the membership. Installation of 
new officers for the 1938-1939 season 
took place, marking the opening of 
the third year for this organization. 





Expands Operations 


WarRE, Mass.—The Peerless Shoe 
Company, here, has perfected plans to 
employ an additional 250 persons. 

The concern now occupies the second 
floor of the Ware Industries plant. Ar- 
rangements have been made to take 
over the first floor, giving an additional 
24,000 feet of factory space. 

Workmen were engaged in preparing 
the floor for the new units of shoe 
manufacturing machinery. The shoe 
company now employs more than 400 
persons. 


Swift Joins E. E. Taylor 


Cuicaco, ILtt.—Charles T. Swift, 
well known Chicago shoe traveler, has 
become associated with E. E. Taylor 
Corporation, covering Chicago and vi- 
cinity. 
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Brown Company Announces 


New Division 


New YorK—Fred L. Ayers has been 
appointed director of Brown Company’s 
new Creative Shoemaking Division. Mr. 
Ayers is one of America’s foremost 
shoemaking authorities and for many 
years connected with Brown Company’s 
Onco Division. The purpose of the 
new division is to give assistance to 


FRED L. AYERS 


shoe ‘manufacturers in working out 
their plans for future developments 
... the shoes of tomorrow. This service dic 
will include the forecasting of trends 


in shoemaking styles and processes. 
Mr. Ayers maintains close contacts No. C-34 4 D | S p L A y 
Child 
in European style centers and will work Sock 4 cama tic 
with these as well as American sources size 64 
vf style trend information. He will also 
bring shoe manufacturers the advice 
and cooperation of Brown Company’s S P O R T S - H O S E F A S H | O N 
research laboratories in developing and JV age : 
perfecting new materials to meet the O summer sports promotion is complete without an ankle sock 


quickly changing requirements of mod- display. And no ankle sock display is complete without FAIRY 
ern shoemaking. FORM Anklettes. These dramatic forms show and sell the outstand- 
Perhaps Mr. Ayers’ most publicized ing style and quality features of the sock. 


ulus use ur 4 head cad Maes He FAIRY FORM Anklettes need no special supports. They're bal- 
When he brought this from Europe it anced by a patented weighted toe that keeps them in a natural position 


was entirely unknown here, but imme- —lending grace, motion and beauty to your displays. Use them for 

soy swept mda te Lew poss = windows, ledges and counters. WRITE today for new folder showing 
as done much to make the curren : 

Siatiowm and Hi-Sele styles practical these Fairy Anklettes in full natural colors. 

from a shoemaking standpoint. SEE OUR COMPLETE LINE—INCLUDING SHOE DISPLAY 
The new Onco Meta-Flex method of FORMS~AT THE BOSTON SHOE FAIR—JUNE 6, 7 and 8 

imparting correct flexibility to cement 

shoes, which is now being released for 

general use, is another of his develop- cM\X 

ments. By this method, cement shoes \ : 

rade with Onco “Comfort Depth” in- \ epg _ INC... DEPT. BS-5 

nersoles have igs age smie = the rE Please send me your new folder showing prices and Fairy Form 

metatarsal area, the normal flexing Anklettes in natural color. Also, send complete information on ( 

point of the foot. This correct flexi- SY Transparent Hosiery Forms and ( __) Shoe Display Forms. 

bility allows the foot to enjoy its nat- Phin Meme 

ural walking action unhampered by ss ‘ caked 

either stiffness or misplaced bend in ny or Dept — ae a da, wlan 

the shoe. 


for the Summer's Most Important 
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Smart LABELS 
ARE SMART BUSINESS 





@Labels—-labels everywhere! That’s what 
every prospective customer who steps into 
your store sees first. They are one of the 
most important parts of your whole dec- 
orative scheme, and have a real selling 
value. 


@ Smart, snappy, harmonizing colors and 
modern designs stamp yours as a smart 
shop and give it an atmosphere, an indi- 
viduality— a character all its own. 
@Could your labels be improved? 
Could they be better printed? Do they 
hold their colors as long as they stay 
on your shelves? Are they uniform in 
color? Do the reprints match your 
established colors? 

@We can help you with new designs all 
your own, or stock designs reproduced in 
your own colors, printed from sharp, clean- 
cut plates, on honest-to-goodness label 
paper, with color-fast inks. 

@Our customers, from Newfoundland to 
Hawaii, from Quebec to Porto Rico, will 
tell you there’s nothing quite like a Tolman 
label. It costs you nothing to find out why. 
@Samples—stock designs—sketches—are 
yours for the asking. 





(@ See us at the Boston Fair, 
Room 545, Hotel Statler 











ONE UNIVERSITY ROAD, CAMBRIDGE, MASS. 


Largest producers of Shoe 
Carton Labels in the U. S. 


eee 











BOOT ann SHOE RECORDER, May 28, 1938 


What They Say of Shoes for Summer 


[CONTINUED FROM PAGE 42] 


dividually, they'll bring cool white 
beauty to your feet—because every one 
is cleverly air-conditioned. Fair warn- 
ing—they’re selling on sight! Be early 
—if you’d get your size.” 

Meanwhile, Fontius of Denver fea- 
tures white as “foremost in the Summer 
fashion picture—shown at its loveliest 
in Fontius’ wide display of beautiful 
shoes for every occasion.” And down 
in Dallas, Dreyfuss & Son emphasize 
“Fresh New Whites” in an ad that 
says: “New arrivals in J & T Cousins 
collections stress: the importance of im- 
maculate white Summer suede for 
smart accent to Summer clothes, The 
two sketched above punctuate their 
sparkling whiteness with cool perfora- 
tions. Top, deftly cut-out pump. Be- 
low, perforated oxford with transition 
heel.” 

Claiming “Chicago’s largest selec- 
tion” of men’s sport shoes, Hassel’s, 
whose ad is reproduced herewith, ad- 
vertises “the most of the best for the 
least money, whether you want an all- 
white shoe, a white and tan combina- 
tion, a ventilated shoe, a color like gray 
or bamboo or a featherweight shoe; 
whether you want a springy crepe rub- 
ber, leather or spike soles. And at 
whatever price you pay, every pair is 
a star in its own right. At $3.65 you 
get solid leather throughout. At $4.75 
you get custom details. At $5.85 you 
get such luxury leathers as genuine 
buckskin. We are sure you’ll find just 
the style you want and your satisfac- 
tion is guaranteed. Also 85 year- 
around black or tan styles.” 

Bright and _ colorful rubber-soled 
sandals, beach shoes and other Summer 
specialties are claiming their share of 
attention in the current ads and will 
doubtless occupy a more prominent 
place in the promotion picture from 
now on. “Fun-Dalettes” is a name 
which Martin’s, in Brooklyn, has ap- 
plied to this popular group of warm 
weather novelties. “For the mountains, 
for the shore, get one pair, and you'll 
get more,” rhymed the caption of an 
ad in last Sunday’s papers. Illustrating 
seven styles, priced from $1.95 to $2.45, 
the ad described them as “the happiest 
collection of Summer shoes that ever 
found their colorful way into our 
stocks! You’ll wear them all summer 
... for practically everything . . . with 
practically everything! For the coun- 
try ... for the beach .. . for the board- 
walk ... for bicycling . . . for walking 
... (they can almost be worn for street 
wear!) Sandals, straps and oxfords 

. with flat and medium heels. Cot- 
ton fabrics, in solid and contrasting 
colors. Sizes 31/2 to 9. Narrow and 
medium widths.” 

“We Gaily Introduce Helvetian Play 
Shoes,” Jay Thorpe of New York an- 
nounced in a Sunday advertisement, 
and explained: “Just over from Switz- 





erland, joyous new Helvetian play 
shoes, different from any you’ve seen 
or will see. Created on our famous 
‘Downs’ last to make your feet look 
naive as a child’s with slacks, shorts 
or country dresses. Try them on and 
share our excitement . . . $13.75.” The 
styles illustrated included a barefoot 
sandal of calf with layer sole, and ox- 
ford in suede and pigskin with wedge 
heel and a play sandal in Summer 
suede, also with wedge heel. 

Along with white shoes, I. Miller fea- 
tured white accessories in their New 
York stores and said of them in a Sun- 
day advertisement: “Of course you 
want a set of white accessories for 
Summer. But you won’t have to wear 
yourself out shopping for it. Accessory 
ensembling is an J. Miller specialty. 
For years we’ve been designing shoes, 
hosiery, handbags, gloves and jewelry 
to go together. As one customer put 
it, ‘My shopping problems are over 
after I buy my dress. I. Miller does 
all my accessory worrying for me.’ 
And this Summer we’ve surpassed our- 
selves on our outstanding collection of 
white accessories.” ee 

Lane Bryant featured “White Adapto 
Oxfords” as “A sure cure for ‘hot 
pavement-itis.’ Easy to wear and re- 
laxing as your bedroom slippers, yet 
sleek-fitting as your best kid gloves! 
Fine, smooth, white kidskin (so easy 
to clean). It has its full quota of 
Adapto quality and keeps its price. 
$8.95.” And Coward, featuring in this 
week’s ad “White Buck That’s Com- 
fortable Through and Through,” illus- 
trated an attractive perforated oxford. 
“Perforations that keep your feet san- 
dal-cool,” the copy explained, “and 
Coward comfort that will make this 
Summer easier on your feet than any 
you have spent. That’s what this 
glamourous soft buck shoe promises to 
do, as do all Coward shoes. For in our 
72 years of experience, foot comfort is 
the field in which we’ve specialized.” 

A few stores offered clearance prices 
on special groups of Spring footwear 
for which the peak of demand had 
passed, but generally speaking shoe 
prices appeared from the ads to have 
been better maintained than those on 
many other lines of seasonable apparel. 





Stores Cooperate in Ads 


CHIPPEWA FALLS, Wis.—In company 
with nine other local merchants, the 
Factory Shoe store, located in the base- 
ment of the Mason Shoe Co., is coop- 
erating in a full-page newspaper ad- 
vertisement appearing each Monday 
and offering specials on sale T'uesdays 
and Wednesdays. Leaders offered by 
the shoe store are for the purpose of 
building store traffic on ordinarily dull 
days. 
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READY FOR 


Sueded FLEX-GORE is made to fit your most exact- 
ing requirements — and like all other standard 


A en = 


DELIVERY 





REG. U.S. PAT. OFF. 


ELASTIC 


qualities of FLEX-GORE, every inch provides 
Style, Comfort, and Extra Service Life. Samples 


on request. 


¢ MOORE FABRIC COMPANY, Pawtucket, Rhode Island « 





Midwest Shoe Fair Sponsored 
by Ohio Retailers 


[CONTINUED FROM PAGE 81] 


Ed C. Horn, president of the Ohio Shoe 
Retailers Association, will act as master 
of ceremonies. Dr. H. B. Whaling, pro- 
fessor of economics at University of 
Cincinnati, will talk on “An Estimate of 
General Economic Conditions.” Joseph 
Stern, president of United States Shoe 
Company, will tell merchants how to 
sell more shoes. Monday evening’s ban- 
quet and style show is to be staged in 
the Netherland Plaza Hall of Mirrors, 
one of America’s most elaborate ban- 
quet halls. Preparations for 800 guests 
have been made. Tuesday evening, the 
out-of-town buyers will be entertained 
at an outing to be held at the Cincin- 
nati Shoe Men’s Summer Home on the 
Ohio River. 

Following is a complete list of the 
members of the Midwest Shoe Fair 
committees : 

Entertain and Style Show—Tom Kil- 
crease, chairman; William Newbold, 
Gene Held, Joe Stern, F. X. O’Brien, 
Edw. Horwitz, Bob Gerwin, E. C. Horn, 
Al Klinkicht, Jack Roth. Reception—R. 
G. Nunn, chairman; Ed Koob, Ben 
Kessen, Ed Bankemper, Florence Guen- 
zer, Jack Rappe, Lester Abrams. Regis- 
tration—Henry Momper, chairman; R. 
G. Nunn, Al Schloemer. Program— 
Harry Lasky, chairman; Sylvan Loeb, 


Norman Heldman. Finance — Geo. 
Dohrman, chairman; John Schwartz, 
Ted Orr. Publicity—Ira Longini, chair- 
man; Julian Marks, Joe Schmank, 
L. C: Beutel, R. Ryan, E. C. Horn, 
H. Momper, Morris Edwards, Guy 
Spring, Herman Harrison, A. M. 
Sandke, M. Nowack. 


Hobby Stimulates Business 


GREENSBORO, N. C.—Five years ago, 
when business was slow, Carl E. 
Vaughn, Greensboro shoemaker and re- 
pairman, began to utilize his spare 
time in making miniature shoes for 
men and women. He carved a small 
last out of a piece of wood and: began 
te make shoes less than one inch in 
length. Working at his hobby during 
spare hours, Mr. Vaughn had soon 
completed 50 pairs of miniature shoes, 
which he displayed in his shop win- 
dow. It stopped the traffic, and soon 
he had to move into larger quarters 
to take care of increased business. Last 
year he entered his miniature shoes 
in an exhibit in a city-wide hobby show, 
attracting still further attention. To- 
day he continues to make miniature 
shoes whenever he finds time, which 
he presents to eager customers, hav- 
ing developed a hobby which is not 
only interesting in itself, but a very 
real stimulant to business. 


Jack Chase With Tiny Tots 


ROCHESTER, N. Y.—Jack Chase, for 
a number of years Eastern sales rep- 
resentative of the Carpenter Shoe Co., 
Inc., has taken an interest in the Tiny 
Tot Shoe Co., of Rochester, and will 
uct as sales manager and will cover the 
accounts in the East, also in Ohio, 
Pennsylvania and Michigan. 

This house is headed by Dean T. 
Pryor, president, who some years ago 
succeeded to the old established soft- 
sole business of Hyman Bros., 84 North 
St. In the new factory on Sanford St., 
Messrs. Pryor and Chase are featuring 
“Tiny Tots,” an improved flexible shoe 
for infants. Al. Dunn, formerly in 
charge of making for the Mocco Shoe 
Co., Rochester, is superintendent of 
the factory. Jack Chase was in Ohio 
and Pennsylvania last week, and this 
week he is traveling in the East, where 
he has many close friends. 


Additions to Boston Shoe Fair 
List of Exhibitors (pages 70-71) 


Bancroft Walker Shoe Co....Parker House 

Bata Shoe Company 668, .670 

Boston Shoe Fair | ge gail 

Chesapeake Shoe Mfg. 

Cooperative Shoe Workers 

Po ot Maid on Corp. 

Gobe, Raiph L 

Heilbrunn, J., “a Sons 

Independent $hoe Co. 

New England Shoe & Leather Associa- 
tion P 

Plymouth Rubber Company 

Reece Buttonhole Machine Co. 

Truitt Brothers 








Midwest Shoe Fair Exhibitors 


[CONTINUED FROM PAGE 93] 


M. A. Packard Co., Brockton, Mass. 
1210-1212 
St. Louis, Mo. .. 614 
., 1442 
808 


Paramount Shoe Co., 
Pennant Shoe Co., St. Louis, Mo... 
John Pilling Shoe Co., Lowell, Mass. 
Plaut-Butler, Inc., Cincinnati, O....... . 
Racine Shoe Mfg. Co., Racine, Wis. 
1111-1115 
S. Rauh & Co., New York City, N. Y.. 907-909 
E. P. Reed & Co., Rochester, N. Y. ... 723 
Rice O’Neill Shoe Co., St. Louis, Mo... 715 
Richland-Davidson Shoe Co., Nashville, 
Tenn 1041 
ene Bros. Shoe Co., Boston, Mass. 819-821 
Rosenthal & Doucette, Beverly, Mass., 
Parlor G Fourth floor 
The Roth Shoe Mfg. Co., Cincinnati, O. 
1214-1216 
Samuels Shoe Co., St. Louis, Mo...... 602 
A. Sandler Co., Boston, Mass. ... 1026 
Schawe-Gerwin, Cincinnati, Ohio 837 
Schwartz & _— Inc., Brooklyn, 
N. 


617 

Selby Shoe Co., Portsmouth, O.. 620 
Simplex Shoe Mfg. Co., Milwaukee, Wis. 

1006-1008 

C. B. Slater Co., So. Braintree, Mass... 1034 

Smartstyl Shoe Co., Milwaukee, Wis. 1020 
G. Edwin Smith Shoe Co., Columbus, 

Ohio 1237 


J. P. Smith ‘Shoe Co., Chicago, Ill... .1230 

Spalsbury, Steis, Deevers Shoe Co., Fred- 
ricktown, Mo. ..... Tench ... 824 

Stacy-Adams Co., Brockton, Mass......1105 


Stix-Altman-Weiner, Inc., Norwood, O. 916 


REGIS 819 
. 940 

Loui s, 
be 


Superior Shoe Co., Boston, Mass.. 
Tiffany Shoe Co., Frankfort, Ky.. 
— Saifer Shoe Co., Inc., St. 
Pol Preview Inc., New York City. . 
— Footwear Corp., Jefferson Hog 
United Last Co., Boston, Mass......... 
United States Shoe Corp., Cincinnati, 0. 
Unity Shoemakers, Haverhill, Mass. 
901-903-904 
Fredericksburg, Pa..1022 
St. Louis, Mo. 
1001, 1002, 1003 


Virginia Shoe Co., 
Vitality Shoe Co., 


Valley Shoe Corp., St. Louis, Mo....... 721 

Vulcan Corp., Portsmouth, O. . .926-928 

Walkin Shoe Co., Schuylkill Haven, Pa. 
1222-1224 


Wall- Streeter Shoe Co., No. Adams, 
MRR! Fon N coe Cina. (ae prea 1101 

A. G. Walton ‘Shoe Co., Chelsea, Mass.. 820 

Wear Ever Shoe & Slipper Corp., So 
Neswuin,: Cott. <666 Bs gs cate 828 


Weyand Shoe Co., Jacksonville, Ill... ..1205 
Weyenberg Shoe Mfg. Co., Milwaukee, 
«ie i ae nete CUIGS Bi SE SMe iar wet 842 
Willits Shoe Co., Halifax, Pa.......... 603 
Winthrop Shoe Co., St. Louis, Mo......1114 
Wohl Shoe Co., St. Louis, Mo....... 606-608 
Sam B. Wolf Sons Co., Cincinnati, Ohio 
1214-1216 
Wolff Tober Shoe Co., St. Louis, Mo... 1030 
E. T. Wright & Co., Rockland, Mass... .1116 
J. S. Zulick & Co, Orwigsburg, Pa..... 803 





Rubber Shoe 
Contracts Awarded 


Boston, Mass.— Bids for 100,000 
pairs of arctic type overshoes, nearly 
72,000 pairs of leather logger boots 
with calks, and several thousand pairs 
of other types of footwear totaling in 
cost about $475,000—all for the use of 
the Civilian Conservation Corps—were 
opened recently at the Boston Quarter- 
master Depot; and awards made as 
follows: 

Goodyear Rubber Co., 480 pairs of 
hip rubber boots and 4800 pairs of 
arctic-type overshoes; United States 
Rubber Products, Inc., 2520 pairs of 
hip rubber boots, 48,520 pairs of over- 
shoes and 300 pairs of sport pac rub- 
ber boots; Servus Rubber Co., 8000 
pairs of overshoes; Endicott, Johnson 
Corporation, 8000 pairs of overshoes; 
Converse Rubber Co., 5000 pairs of 
overshoes; Tyer Rubber Co., 3600 pairs 
of overshoes; Hood Rubber Co., 22,080 
pairs of overshoes and 135 pairs of 
rubber lace pacs; Joseph M. Herman 
Shoe Co., 71,672 pairs of leather logger 
boots without calks; and Bone Dry 
Shoe Manufacturing Co., 8110 pairs of 
leather logger boots with calks. 


Boston Shoe Travelers Meet 





Boston, Mass.—Members of the Bos- 
ton Shoe Travelers’ Association gath- 
ered for their Spring social meeting on 
Saturday, May 21, at the Boston Cham- 
ber of Commerce, had a large lunch, 
sang, listened to some good music pro- 


vided by others than themselves and 
even went so far as to form a golf team, 
which professes itself willing to take 
on any and all comers provided the 
handicapping is arranged to its liking. 
George J. Loveley is its captain. 

Honor guests of the occasion were 
Philip Bayes and Roger Curtis, presi- 
dent and secretary-treasurer, respec- 
tively, of the Boston Shoe Club. Both 
guests were called on for speeches and 
both stressed the opportunity which 
traveling salesmen have to educate 
their retail accounts and keep them 
abreast of style developments. The 
third speaker of the day was a member 
of the club, Frank B. Masterson. An 
invitation to attend the annual Sum- 
mer outing of the Maine Retail Shoe 
Merchants’ Association was received 
by the association, several of whom 
plan to attend. 

Officers of the Boston association are 
George D. Tucker, president; Fred 
Pacifici, vice president; T. A. Delany, 
secretary-treasurer. These men, with 
Cedric D. (Terry) Watson, A. P. Rich- 
ards, Fred B. Zepfler and Mr. Master- 
son, constitute the Executive Commit- 
tee. 





Bareis Store Remodeled 


Rocuester, N. Y.—G. Bareis & Son 
Shoe Store, located at 826 Joseph Ave- 
nue, officially opened a newly remodeled 
store celebrating 30 years of service 
to the public from the same location. 
Forty-five years ago Gottlieb Bareis 
began his shoe retailing business in 
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Rochester -and gradually built up a 
great reputation as one of Rochester’s 
greatest neighborhood store proprie- 


tors. Charles Bareis, his son, has 
worked under his father and has won 
a host of customers. According to the 
junior Bareis the store’s renovation 
aims for one thing: “To afford a com- 
fortable and friendly atmosphere to 
these loyal customers, where the pro- 
prietor can continue to give his best 
attention as in the past.” 

Besides enlarging the store and re- 
modeling the exterior and interior, all 
new fixtures have been installed, chosen 
from the most modern styles. The en- 
tire store is built around a program of 
comfort, from the attractive booths to 
the neat arrangement of the stock. 





Store Celebrates 50th 


Anniversary 


MANCHESTER, N. H.—Observing its 
50th anniversary, Feldman & Co., with 
shoe stores at 651-653 Elm Street and 
1181 Elm Street, this city, and 64 
Main Street, Newport, recalls that 
throughout its existence the firm has 
used a good luck emblem consisting of 
a horseshoe and clover on the wrapping 
paper of every purchase made by a 
customer. 

The firm was started in 1888 by 
Samuel Feldman, a shoe cobbler, who 
discovered ‘a wood yard office around 
the corner from Elm Street, where 
one of the stores is now located, with 
a good-sized display window. He hung 
up a wooden boot as a sign and set 
up a work bench. His reputation as a 
good workman was broadcast. Seeing 
a demand for new footwear, he put in 
a small line. 

When larger quarters became neces- 
sary, he opened a family shoe store 
at’ 651 Elm Street, dealing chiefly in 
men’s dress and work shoes. Business 
took rapid strides and his sons were 
taken into the firm. Today, it is one 
of the largest workmen’s shoe and 
clothing stores (the latter line having 
been added in due course) in New 
Hampshire. 

It has become a “family” store in the 
true sense and it is not uncommon to 
see a farmer or factory hand in “do- 
ings-of-the-day” conversation with the 
clerks. 

The executives of the firm are Louis 
Feldman, descendant of the founder, 
who is supervising manager, and Sam- 
uel Spear, Emile Langlois and Louis 
Shrader, who assist him. 





Speicher Returns to Store 


Satt Lake City, UtTaH—E. E. 
Speicher, owner of the Speicher Econo- 
my Shoe Store is back in Salt Lake City 
again and will be actively connected 
with the store from now on. Clair 
Nichols, formerly with the store, has 
left for the West coast. Open toe san- 
dals and other open toe effects are, for 
the first time, meeting a more ready ac- 
ceptance by patrons of this store ac- 
cording to H. D. Farrington, Manager. 
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" And what shoes will madam wear for driving?” 
MADAM: ‘The cute ones with the gewgaws, Hulda.” 
HULDA: ‘The gewgaws, madam?” 
MADAM: “You know, Hulda, the ones with the cute gadgets.” 
HULDA: “The gadgets, ma'm?” 
MADAM: “For goodness sake, Hulda, act alive! | mean the ones that don’t scuff.” 


HULDA: “OH YES, ma'm, the ROSEBAY WILLOWS!" 


Not an earnest hope; or a rosy theory, but a proven reality 
—Rosebay Willow Calf does not scuff! 


Customers are heartily enthusiastic when they first have the 

enuine pleasure and solid comfort of wearing shoes of Rosebay 

illow Calf. From then on, they are ardent and faithful buyers. 

It is amazing how practical and long-lived Rosebay Willow Calf 

really is—and at no sacrifice to the important -qualities of style 
and beauty. 


HIDE AND LEATHER COMPANY Xszx 
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COMPLETE 
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EQUIPMENT 


By any of the following 
processes 
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LITTLEWAY AND UCO LOCKSTITCH 
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GOODYEAR WELT 
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UNITED SHOE MACHINERY CORPORATION 


BOSTON, MASSACHUSETTS 
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THIS 


Saturday. May 28. 1938 


WEEK IN THE SHOE 


TRADE 


National Newa 





Plans Completed for Wisconsin Convention 





Committees Named and Program Outlined for Wisconsin 
Shoe Retailers’ Showing to Be Held at Milwaukee, 
June 12, 13 and 14 


MILWAUKEE, Wis.— T. H. Kuecker, 
Nunn-Bush Shoe Co., program and 
publicity chairman for the Wisconsin 
Shoe Retailers’ Association convention 
to be held June 12, 13 and 14 at the 
Plankinton hotel here, announces that 
plans for the gathering have been prac- 
tically completed. 

Jack Wetzel, Florsheim Shoe Shop, is 
general chairman of the convention 
committee, assisted by W. F. Wuerl, 
Peschke Shoe Store, who is secretary, 
and John Geisinger, Geisinger’s Shoe 
Store, treasurer. 

In charge of registration are Ray 
Morden, Brills, Inc., and Ed. Hafe- 
meister, Hafemeister Shoe store, while 
Mr. Wetzel heads the entertainment 
committee and S. J. Brouwer, S. J. 
Brouwer Shoe Co., the speakers com- 
mittee. 

C. M. Roussy, Packard-Rellin, and 
William F. Graebel, Wm. F. Graebel 
Shoe Store, are co-chairmen of the 
reception committee, with C. E. Collar, 
S. J. Brouwer Shoe Co., heading the 
banquet committee. 

The ladies’ committee has as _ its 
chairman Mrs. Jack Wetzel, assisted by 
Mmes. Kuecker, Morden, W. J. Muckle, 
Wuerl, Collar, Geisinger and Roussy. 

Chairman of the committee in charge 
of display rooms is L. L. Imig, presi- 
dent of the Wisconsin Shoe Travelers 
Association, assisted by Fred E. 
Schmidt, secretary of the Travelers as- 
sociation. All committee members are 
from Milwaukee. 

Sunday, the opening day of the con- 
vention, the association’s twenty-fifth, 
will be confined to registration and in- 
spection of sample rooms with a noon 
luncheon in the Lotus Room and a 
buffet luncheon in the evening, at 9 
o’clock in the Sky Room. The latter 
event is presented to retailers, travelers 
and guests with the compliments of the 
Wisconsin Shoe Retailers association. 

Monday morning’s program provides 
for registration and inspection of sam- 
ple rooms, followed by a noon luncheon 
in the Lotus Room. President Sidney 





DATES TO REMEMBER 


Southwestern Shoe Travelers Associa- 
tion, Style Show and Market Season, 
Adolphus Hotel, Dallas, Texas 

May 29, 30. 31, June 1, 1938 

Pacific Northwest Shoe Retailers Asso- 
ciation Convention, Multnomah 
Hotel, Portland, Ore. 

May 30, 31, June 1, 1938 

Nebraska Shoe Retailers’ Association 
Annual Convention, Cornhusker 
Hotel, Lincoln, Neb... .June 4, 5, 6, 1938 

Midwest Shoe Fair, Netherland Plaza 
Hotel, Cincinnati, Ohio 

June 5, 6, 7, 1938 

Boston Shoe Show, New England Shoe 
and Leather Association. Hotel Stat- 
ler, Boston, Mass.....June 6, 7, 8, 9, 1938 

Annual Convention, California Shoe 
Retailers Association, Hotel Oak- 
land, Oakland, Calif...June 6, 7, 8, 1938 

Iowa Shoe Fair, Iowa National Shoe 
Travelers Association, Hotel Fort 
Des Moines, Des Moines, Iowa 

June 12, 13, 14, 15, 1938 

Wisconsin Shoe Retailers Association 
25th Annual Convention, Plankin- 
ton Hotel, Milwaukee, Wis. 

June 12, 13, 14, 1938 

Michigan Summer Shoe Fair, Pantlind 
Hotel, Grand Rapids, Mich. 

June 19, 20, 21, 1958 

Annual Convention, National Leather 
and Shoe Finders Association, Con- 
gress Hotel, Chicago, IIl. 

June 20, 21, 22, 23, 1938 

Pennsylvania Shoe Travelers Associa- 
tion, Style Show and Convention, 
William Penn Hotel, Pittsburgh, Pa. 

July 10, 11, 12, 1938 

Charlotte Shoe Fair, Hotel Charlotte. 
Charlotte, N. C.....July 10, 11, 12, 1938 

Buffalo Shoe Travelers Association, 
Shoe Show, Hotel Statler, Buffalo, 

Ei July 31, August 1, 1938 

National Industrial Stores Association. 
12th Annual Convention, Hotel 
Netherland-Plaza, Cincinnati, Ohio 

September 19, 20, 21, 1938 





Weber, Janesville, will open the con- 
vention at 1.00 P. M., on Monday. Sev- 
[TURN TO PAGE 102, PLEASE] 


Iowa Travelers to Hold 
Final Meeting 


Des MOoINEs, Iowa—Carl P. Ortlund, 
president of the Iowa Shoe Travelers’ 
Association, has called a final meeting 
of the Shoe Travelers’ for Saturday 
noon, June 4, at the Hotel Fort Des 
Moines, this city. 

Plans are being outlined to exhibit 
from 100 to 150 lines at the Iowa Shoe 
Fair. The assurance from the shoe 
retailers of the Iowa promises a big 
attendance. 

Arrangements are being made to en- 
tertain 500 shoe retailers, including 
shoe merchants from Minnesota, Ne- 
braska, and South Dakota. 

The Shoe Fair opens Sunday, June 
12, and carries on through Monday and 
Tuesday, June 13 and 14. Sunday 
afternoon, June 12, the Iowa Retailers 
Association will have a special organ- 
ization meeting. The travelers’ will 
meet with them. 

The entertainment feature will be a 
banquet on Monday night, June 13, at 
7.00 P. M., in the Grand Ballroom of 
the Hotel Fort Des Moines. A nine fea- 
ture entertainment will follow the din- 
ner, and the ball will continue until 
midnight. 


W. T. Dickerson 
Salesmen Meet 


CoLuMBuUS, OHI0O—The salesmen of 
the Walker T. Dickerson Company, of 
this city, held their annual Fall sales 
meeting at the headquarters of the com- 
pany recently at which time they re- 
ceived their new Fall lines. 

At the dinner which followed the 
meeting, several of the Walker T. Dick- 
erson’s dealers from Ohio and nearby 
states were present. George J. Marott, 
well known shoe retailer from Indian- 
apolis, was the guest of honor. 


Ross King Carrying 
Eaton Line 


Los ANGELES, CALIF.—Ross King: is 
now carrying the Charles A. Eaton Co. 
line of men’s and boy’s shoes in his 
regular territory of Denver, West. He 
will show these shoes in conjuction with 
the Bannister line which he has repre- 
sented in this section for several years. 
Headquarters will be in this city. 
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Plans Completed for 
Wisconsin Show 


[CONTINUED FROM PAGE 101] 


eral speakers are scheduled for this 
session together with a report by Milton 
Boucher, Manitowoc, secretary-trea- 
surer of the association, appointment 
of committees and an open forum. 

The banquet in the Sky Room of the 
Plankinton hotel on Monday evening, 
will be presided over by Howard T. Ott, 
exalted ruler of the Elks Club, who 
will serve as toastmaster. A speaker 
will also address the banquet with en- 
tertainment and a floor show to follow. 

The second business session on Tues- 
day afternoon will include committee 
reports, election of officers and selection 
of the 1939 convention city, in addition 
to several talks. 

Mr. Kuecker reports that an inter- 
esting and entertaining program for 
the ladies is being arranged and a good 
attendance of the ladies is expected. 

Demands for display rooms are re- 
ported brisk with an excellent represen- 
tation of manufacturers anticipated at 
the convention. 


Lynn Shoe School to Close 
Busiest Year 


LYNN, Mass.—The Lynn shoe school 
will have graduation exercises June 23, 
and so will close its busiest year. Cer- 
tificates have already been issued to 
117 students who took part-time courses 
in the evening classes. At the gradua- 
tion, diplomas will be awarded to day 
students. Just before graduation the 
students will join in a big civic parade, 
and will demonstrate shoemaking in a 
little shop set up on a motor truck. 

This term, the Lynn shoe school has 
had aid from the George Deen Fund, 
appropriated by Congress for aiding 
trade schools. With sums from this 
source, the Lynn school has added to 
its teaching staff and has started new 
courses. It has also employed a place- 
ment agent, who goes among manu- 
facturers of Massachusetts securing 
places for graduates of the school, as 
well as obtaining the views of manu- 
facturers in regard to the work of the 
school. 

Trustees now have under considera- 
tion a last-making school, which will 
teach the theory and practice of last- 
making as it relates to the making of 
shoes and also the fitting of shoes in 
retail stores. 


New Shoe Company 


CuicaGo, ILL.—Newly organized for 
manufacture of arch type and novelty 
women’s shoes is the Irving Shoe Com- 
pany. It is headed by Joseph Margolin, 
who has resigned from Allied Shoe 
Company in Elgin, Ill. The new fac- 
tory is located at 168 N. Ogden Avenue, 
Chicago, and has already started pro- 
duction. 
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Nunn-Bush to Open 
New Departments 


New YorkK—The Nunn-Bush Shoe 
Company will open new men’s shoe de- 
partments in each of the John David 
stores in this city. Seven of the de- 
partments will be opened on or about 
June 1st in as many stores of this well 
known men’s clothing company. The 
rest will be opened in August. 

Heretofore the John David stores did 
not carry shoes, so these new Nunn- 
Bush departments are their first ven- 
ture in the shoe field. Complete stocks 
of men’s shoes will be carried in each 
department and each will be supervised 
and operated by the Nunn-Bush Com- 
pany. However, other than shoes, these 
departments will be, to all appearances, 
an addition to John David merchan- 
dising policy. 

Each new department will be prom- 
inently located on the main floor of the 
store and will be furnished in an at- 


tractive and typically masculine man- 
ner. Fitting chairs will be of the club 
or lounge type, upholstered in red 
leather and, with the addition of various 
masculine appointments, these new de- 
partments will be outstanding in the 
men’s retail footwear field. 


Hecht to Merchandise Shoes 


BurFraLo, N. Y.—Harold M. Hecht, 
who succeeds J. Edward Davidson as 
president of the Wm. Hengerer Co., 
has taken over the merchandising of 
women’s and children’s shoes, formerly 
handled by Mr. Davidson. Mr. Hecht, 
who has been a divisional merchandise 
manager of the Hengerer unit of the 
Associated Dry Goods Corp. of New 
York for the last two years, reported 
there will be an expansion of the shoe 
departments with the completion of 
the new 7-story addition to the Hen- 
gerer Main St. store involving an ex- 
pansion program costing upwards of 
$1,000,000. 





American-Made Huarache Footwear 


Thnee aioe in American-made Huaraches which have met with instant 
approval where they were featured are, left to right, the Sunshine Ox- 
ford, Cherokee Ankle Strap and the Sunshine Ankle Strap. 


American-made Huarache oxfords 
and sandals. The point of interest is 
mainly that heretofore these types of 
shoes have only been available in im- 
ported Mexican or European makes, the 
reason being that the American manu- 
facturers have been unable to develop 
a shoe that will allow American labor 
to make a fair wage. However, in the 
manufacturing of these shoes The 
Longini Shoe Mfg. Company of Cin- 
cinnati, Ohio, are paying their weavers 
as high as $4 a day. 

Due to the fact that the Huarache 
sandal is entirely new in the shoe field, 
the first problem to solve was the teach- 
ing of weaving in masses. This was 
done by setting up a school of several 
hundred girls in the Longini weaving 
department. These girls, after learning 
the intricate work, then teach it indi- 
vidually in the homes. They are mak- 


ing the sandals in three different types, 
all having open counters, the Sunshine 
Oxford Sandal, the Sunshine Ankle 
Strap, a high-riding pump effect having 
an ankle tie; and the Cherokee Ankle 
Strap, which is entirely hand-woven 
from stripping. 

These shoes are being woven on lasts 
specially designed for the type of shoe 
and allowing for an unusually high 
degree of comfort and fit, and are be- 
ing produced in all sizes and widths. A 
heavy shank has also been developed 
in order to give the proper arch sup- 
port. The sandals are being made in 
natural with natural stripping, natural 
with tan stripping, all-white, and white 
with tan stripping. Octagon heels of 
highly polished rock maple are used on 
all types of the sandal. These shoes are 
available to retail in the popular-priced 
field, and orders to date have far ex 
ceeded anything anticipated. 
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Early Summer Outlook 
Good in Chicago 

CuicaGo, ILu.—Despite the persis- 
tence of continued unseasonably cool 
May weather Chicago merchants re- 
port the outlook for early Summer 
tootwear sales to be good. Already 
wheat linen combined with copper, 
white and copper spectator sports, and 
bright prints and stripes are crowding 
out the popular Spring sellers. 

One of the most interesting Chicago 
promotions has been the introduction 
by the Costume Booterie of O’Connor 
& Goldberg of their chiffon kidskins in 
what they call “kiddie colors.” The 
selections include chick yellow, hair rib- 
bon pink, tin soldier red, Little Boy 


Blue, purple cow purple, blackboard 

black, eat-your-spinach green, doll’s eye C 

blue, Mary’s lamb white, teddy bear r U & 
tan, sugar-plum plum, wicked witch 


wine, and crayon rose. 

In their lower price field the same 
firm has done considerable promotion 
of “O-G Peppermint Prints” with open 
toes and heels in a number of gay con- 
trasting colors sold in many cases with 
handbags to match. 

Cutler’s and other moderate-priced 
groups continue to promote wheat linen 
with brown and white suede with brown Their leadershi e) 
and with tan. d 

Maling Bros. continue to dominate i a 
the lower priced field as far as effective Pecr see “2 a6 
and unusual promotion goes. Coinci- cepte | b y s h ron4 
dent with the O-G promotion of kiddie 
colors came Maling’s, “If you’re a good man ufacturers every- 
little girl . .. you'll get Lollypop Colors 
in raspberry red, baby blue, lemon yel- w h ere. 
low, mint green, peppermint pink.” 





Lee Buys Colt Cromwell 
Branch 


Los ANGELES, CALIF.—Martin H. 
Lee has bought out all the interests in 
the local branch of Colt Cromwell Co., 


of New York. He has been manager of gat ; eee 
this branch for the past nine years Respro, Inc., invites your investigation of 


and will continue to operate from the ° ‘ ‘ 
same place of business, namely 840 TUFSTA, the outstanding reinforcing mate- 


South Los Angeles St. The line of aE : 

Glib Cheeni sieulaiiies auch aa sid rial: DURAKALF, quality replacement for 
ing boots, field boots and genuine moc- leather as a vamp and quarter lining: RES- 
casins will still be jobbed by the new pa H 4 P 
firm. Attention will be given to two KRAF, the new sock lining which is growing 
other specialties, men’s shoes retailing idly i lari 
from $5.00 to $10.00 and the imported rapidly in popularity. 
Mexican huaraches. All lines for the 
men’s dress business has not been : 
settled on as yet. The Mexican hua- Boston Shoe Fair 
raches have been imported by Lee from Room 681 
a plant in Mexico from which he takes 
the complete output for a period of 
over a year. This business is well 
established with accounts all over the 

United States. In the near future a ne. 
complete line of women’s sportswear 


h ill be added to the jobbing busi- 
— Spiga rni Cranston, Rhode Island, U. S. A. 


Previous to coming to the West 
Coast, Mr. Lee was with the Diamond Representatives Throughout the World 
Shoe Co. for eleven years and was New 
York City representative for the orig- 
inal L. A. Crossett Co. 
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Riding Boots 







iN STOCK 
America’s Finest 
Riding and Military 
BOOTS 
Write today for our complete Catalog 
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INSTIL CONFIDENCE WITH 


| 

| 
SHU-PRIM | 
GENUINE GOLD & SILVER | 
| 

| 







REPAIRER 


Shu-Prim is a paste—not 
a liquid or a powder—is 
easiest to apply—used in 
leading shoe _ factories. 
One tube renovates your 







entire stock of metallic 
shoes. Repaired spots 
cannot be seen. Retails 
for fifty cents a_ tube. 
Write 


SIGNAL 
CHEMICAL CO. 
268 Northampton St., 

Boston 























Byck Bros. Elect New Officers 


ATLANTA, GA.—Two members of the 
Byck Brothers Company, one of the 
oldest shoe companies in this city, 
Clarence E. Gibbs and Walter J. Davis, 
were elected to executive positions of 
the company at the annual stockholders 
meeting held recently. 

Mr. Gibbs was elected president, and 
Mr. Davis, secretary-treasurer. Both 
men haye been with the concern which 
will celebrate its 54th anniversary next 
month, more than 30 years. 


Sterling Last Expands 


NEw YorkK—Negotiations have been 
completed between Lou Serling, of the 
Sterling Last Corporation of this city, 
and Vincent Mobbs, of Mobbs & 
Lewis of Kettering, England, whereby 
the Sterling Last Style Service will be 
used exclusively in England by Mobbs 
& Lewis. 









LOU SERLING 


This is an affiliation that increases 
the appreciation of smart style between 
the two countries. Already services 
have been in operation on the continents 
of Europe, Australia and South Amer- 
ica. Increasing appreciation of Amer- 
ican styling, lasts and sizing, is the 
world-wide ambition of Lou Serling, 
who welcomes this affiliation in Eng- 
land, starting June 1. 





Economist Addresses New 
Boston Shoe Club 


Boston, Mass.—Paul M. Britt, mem- 
ber of the staff of the State Street Re- 
search and Management Company of 
this city, wes the guest speaker at the 
recent monthly dinner meeting of the 
newly organized Boston Shoe Club held 
May 19. In discussing conditions which 
today are world-wide, he referred to 
this as the “age of circumvention,” in 
which governments and individuals try 
to achieve by devious routes, aims and 
ideals which can be achieved only by a 
frank facing of the facts and direct 
action. 

The meeting, presided over by the 
club president, Philip Bayes, was well 
attended and the report of the mem- 
bership committee showed a present en- 
rollment of more than forty retail 
merchants. Constitution and by-laws 
which had been framed by the executive 
committee were adopted by the meeting 
and action was taken to close the char- 
ter membership rolls. 

The executive committee, in addition 
to President Bayes and Vice-President 
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BUY WISELY AND 
SELL PROFITABLY 


SAVE 3% ON 
BALL-BAND 
WATERPROOF 


FOOTWEAR 
AND 
BASKETBALL SHOES 
by placing your order 
before July | 


Write us direct if you 
want to see samples at once 































































Raymond Newton, consists of William 
B. Greene, Vincent Bernagozzi and 
Thomas J. Connors. 





Donley’s New Store 
in Chicago 

CHICAGO,. ILL.—Chicago’s south side 
has another attractive family shoe 
store. It is Donley’s, located at 2358 
E. 71st Street and owned by Leon 
Kreines and Fred S. Schoenbaum. 
Grand opening was held on May 17 
when flowers and pencils were given 
away to the ladies, cigars to the men, 
and toys and novelties to the children. 
It is a family shoe store and carries 
Florsheim and Freeman shoes for men, 
Enna Jettick and Paradise shoes for 
women, and Pied Piper shoes for chil- 
dren. The store has a new front and 
interior in modernistic design with blue 
and red as the color scheme. Shadow 
display boxes are used. There is also 
an accessory counter for hosiery and 
bags. 





Shoe Manager Named 
Director 


PROVIDENCE, R. I.—Irwin S. Forb- 
stein, for 15 years manager of the 
men’s, women’s and children’s shoe de- 
partments at the Outlet Co., has been 
made a new director of the corporation. 
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xo sout LARGEST IN-STOCK HANDSEWN 
MOCCASIN LINE IN AMERICA 





ZIPPER 


STYLE B448—Heavy oil-tanned leather, se: collar, 


STYLE pede anon (See catalog): 


RUBBER 
SOLE 


STYLE 514—WHITE. 


STYLE 516—WHITE. 
STYLE Pe —Zipper Oxford, leather sole, rubber heel 


Style 419 


STYLE 79X-—For Ladies (Sizes 4-8) 
STYLE 99—Not illustrated—full 61 tanned moccasin toe, water- 


Fi . 00 If 
prt Tax Paid $3.00 


STYLE prt As above, 


STYLE 79—-Moceasin toe, full 


Blucher front. Boy's (Sizes 1 
Men's (Sizes 6%-12) 5 cents aduitional. 


“firthopedie Rubber Sole. 
Men's (Sinem 6-12) ? 
yn ca AS above. Men's (6-12) 
less. Youth’s (11-13%) 
leather ole. 
(Sizes 6%-12 
Boy’s (Sizes 1- 8) 10 cents less. 


Rubber Sole. Men's (6-12).... 


Rubber Sole. Ladies’ (3-8).... 


in two tone Brown and Beige (Sizes 6-12)...... 


Goodyear welt. 
Sizes 5-12 


leather sole. 
enal value. 


and water repellent. 
(Sizes 6-1 


proof 


shoe ‘on market. B)icaccgecwee 


Write for Complete Sport and Riding Footwear Catalog 


SERVICE BOOT & LEGGING CO 


Style 443 


same as above with heavy- 


$1.40 
$1.65 


$1.65 
$1.60 
$1.35 


srain = lined upper, $2.50 


Tax Paid $2.55 


120 East 16 Street 
° New York, N. Y. 


OXFORD 








GOLF 
OXFORD 
Style 79 








Productivity in Shoe 
Industry Unchanged 


Boston, Mass. — Man-hour produc- 
tivity in the shoe industry. remained 
unchanged in 1937 from the year be- 
fore, according to an analysis prepared 
by the New England Shoe Leather As- 
sociation’s Statistical and Research Bu- 
reau, bringing an earlier study up-to- 
date. 

“As pointed out in our original an- 
alysis,” the report states, “an index of 
man-hour productivity is a statistical 
technique employed to determine trends 
in productivity within an _ industry. 
Also, that an increase in this index 
measured not only the improved effi- 
ciency of workers, but was also based 
in part on greater production, shorter 
working hours, improvement in man- 
agement practices and reduction in 
waste, more efficient processes, in- 
creased application .of mechanical 
power, and the like. 

“The stationary position of this man- 
hour productivity index from 1936 to 
1937 is largely the result of a 1 per 
cent decline in shoe production in these 
years, from 415,227,276 to 411,968,780 
pairs, and a 3 per cent increase in 
employment from 195,000 workers in 
1936 to 201,600 in 1937, and a 2 per 
cent higher work week, from 35 to 36 


hours in these years. The continued 
production of low-grade footwear dur- 
ing 1937, which requires much less 
time and labor to manufacture, as well 
as increases in cemented and sandal 
shoes, requiring fewer processes than 
other types, largely account for the in- 
creased productivity in this period. 

“In conclusion, we repeat again what 
we said a year ago, that: ‘it is well 
known in the trade that during the past 
decade there has been virtually no new 
machines brought out that have elimi- 
nated important processes, or have 
directly thrown workers from their 
jobs. Of course, there have been im- 
provements and refinements in existing 
machines, but this spells progress, and 
without it the record production of 
1935-19386 (and 1937) would not have 
been possible.’ ” 


Fargo-Hallowell Presents 
New Line 


CHICAGO, ILL.—One of the two oldest 
shoe manufacturing concerns in the 
United States is introducing the most 
modern juvenile creations in the medi- 
um price field. Since 1855 Fargo-Hal- 
lcwell has been supplying “Kinder- 
Garten” branded shoes to department 
stores and merchants all over the coun- 
try. 


At a time when the trend is more and 
more toward lighter-looking and more 
flexible shoes for youngsters and high 
school and university girls, they are 
making Sbicca-Delmacs which fulfill 
these requisites as well as requiring 
heavier soles which give longer wear. 

They are being shown on display by 
Carl Winneguth in Hotel- Multnomah, 
at the Pacific Northwest Convention in 
Fortland, May 30 and June 1, and at 
Hotel Oakland at the California Re- 
tailers’ Convention in Oakland, June 
6 to 8. 

George Alban, superintendent of the 
plant, is in charge of manufacturing 
these shoes. 


Window Circus Draws 


Attention 


CoRAL GABLES, FLA.—The Bootery, 
at 234 Coral Way, is the central point 
of interest these days in the Coral 
Gables area. The Ked Mouse Circus 
featuring 16 trained white mice has 
been set up in the window of the 
bootery. These mice run ferris wheels, 
work see-saws, climb ladders, walk 
tight-ropes and do many other amazing 
feats of balance and ingenuity. 

The circus is attracting a lot of at- 
tention and has been instrumental in 
building up volume since it was set up. 








CAVALIER 


THE 


SHOE MANS 








story hotel. 


Bright, 


When in NEW YORK—Pick the Piccadilly 


Say “Hello” to a good “Buy!” Stay at this New, 26 


Here, Times SQUARE is all "ROUND 
you—just a stone’s throw to “Radio City,” 69 theatres, 
mid-town business offices and railroad terminals. 
Patronized by shoe executives from coast-to-coast. 


quiet, richly furnished rooms—with baths 


—deep, soft “sleepyhead” beds and all up-to-the- 
minute conveniences. Daily rates begin as low as 


$Q.50 


Single 


POLISH 


BUILDS BUSINESS 


POLISHES — CLEANERS — DYES 
POR EVERY SHOE STORE NEED 
WRITE 


CAVALIER-BALTIMORE, MD. 





Write for reservations. Ask for a FREE copy of 
“1,001 FACTS about New York City!” 


HOTEL PICCADILLY 


45th St., just West of B'way Roy Moulton, Manager 
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Carton Labels 


LA BELS 


TOLnan: DAVIDSON 


—AD ERTISING PRESS, In 


treet, Boston, Mas 
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Riding Boots 


OC OF 6 Fe OO OP FP I, 





STOP! 
WHOA! HALT! 
Riding Boots 


® AT NEW LOW PRICES! 
Greatest Values Ever Offered 










i—Ladies' 
RIDING BOOTS. . .$3.85 
{Men's—$4.00) 
2—Jodhpur Boots..... $1.55 
3—Field Boots....... .$4.75 


4—Cowboy Boots ... . $4.50 
All Goodyear Welt 


Construction 







@ Write for New Catalog 
THE iE ARNOFF SHOE co. 


101 Duane 

















Adds New Women’s 
Shoe Salon 


CuicaGo, ILtt.—Edward Bronn, vet- 
eran shoe man in Chicago, has recently 
added a modernistic women’s shoe salon 
section to his men’s furnishing store 
which he operates at 3946 W. North 
Avenue. He recently enlarged his store 
by adding 20 feet in the rear which 
was converted into the women’s depart- 
ment. He furnished this with new 
chromium furniture and had it redec- 
orated in modern style in a color 
scheme of rose, tan, and white. He is 
now carrying hosiery and plans to add 
bags and other accessories in the near 
future. He is featuring Queen Quality 
and Modern Miss shoes and novelties. 

He has also purchased new chairs 
and fixtures for the men’s shoe depart- 
ment which is set aside from the wo- 
men’s, where he features Crosby-Square 
shoes. Mr. Bronn has been in the shoe 
business in Chicago for 18 years. 


Window Ties in with 
National Advertising 




















Milwaukee, Wis. — The S. J. Brouwer 
Shoe Co. ties in ar the national adver- 
tising oan Os ing carried on by the 
Racine Shoe tbat Fe. 835 Co., Racine, 
Wis., with this striking Spring window 
display. Both background and window 
card in the foreground call attention to 
the tie-up. 





Saks-Fifth Avenue Opens 
on Coast 


BEVERLY HILuis, Cat. — Saks-Fifth 
Avenue opened its doors to the most 
impressive list of “important names” 
that has ever congregated in any store 
opening in this vicinity. The store is a 
series of individual rooms, each deco- 
rated and furnished in a different style. 
Each room attempts to create a mood 
which is in keeping with the merchan- 
dise sold in that room. 

Accessories are carried in the en- 
trance room, this being an oval room 
done in Regency spirit. The shape of 
the room permits a clear view of all the 
merchandise in its cases at one glance. 
This will materially help in featuring 
matched accessories for which Saks- 
Fifth Avenue is so well known. 

Directly back of this spacious room, 
and with an entrance of its own at the 
automobile door is the Shoe Salon. 

To the right of the salon is a “Day- 
light Room.” A feature of this room is 
the large studio window on the street 
which permits patrons to judge colors 
in the natural daylight. This alcove 
room is also utilized as a private fit- 
ting room when patrons are selecting 
a complete wardrobe of shoes at one 
sitting. 

An innovation in lighting effects has 
been achieved through the use of baby 
spot lights which throw beams of light 
in such varied shapes as circles, dia- 
monds and rectangles. 

Entrances to the stock rooms are 
quarter moon in shape with no drapes 
needed to conceal the shelving. Oblong 
sianting mirrors, skilfully placed, afford 
patrons with complete foot and ankle 
reflections. Concealed lights spotlight 
the feet. 
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ELAM'S 


PRE-WELTS 


You can depend on Elam’'s Pre- 
Welts to give customer satisfac- 
tion. That's why retailers the 
country over favor this quality . 
line of children's shoes. 

IN 
STOCK 


SIZES 
2 to 8 






538—Patent 
539—White Elk 








E. S. Valliant, a native Californian, 
is store manager, while John Knudson 
is manager of the shoe department. The 
latter is assisted by V. A. Metzger and 
a hand picked group of shoe fitters who 
are personally acquainted with the local 
trade accustomed to buying shoes re- 
tailing from $10.75 to $27.50 the pair. 
The opening few weeks of shoe busi- 
ness was considerably better than the 
management considered possible. 

With the addition of this major stock 
of fine shoes, Los Angeles now reckons 
14 more sizable stocks of better shoes, 
a condition which exists in no other city 
in the country with the possible single 
exception of New York City. 





Barbush to Open 
Own Department 


HARRISBURG, Pa.— Ernest Barbush, 
former manager of the shoe department 
of Klevan Brothers in the William B. 
Schleisner store, will open his own shop 
in the near future in the Jeanette Shop. 
Mr. Barbush, well known in shoe cir- 
cles, recently returned from a buying 
trip to New York. 





Moves Headquarters 


Cuicaco, Itt. —The Advance Shoe 
Company has moved from 410 N. Or- 
leans St. to new and more modern 
headquarters at 3704-20 West North 
Ave. 







F.S. ELAM SHOE CO. 
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The Market Is Calling 


all buyers—wanting the latest and best— 


tested by comparison. 


No other shoe center gives to buyers 
the chance for a choice obtainable in the 


Marbridge Building. 


When in New York—be neighborly—a 
welcome awaits you on every floor. 


| 
D. S. MACDONALD, Mgr. | 


47 WEST 34THST eacaoway 
AOE INES 
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new YORK | Mills at 920 Utica Street, Allentown, Pa. 


MM 


“PLEATTRIM” 


The Style Note 
of Tomorrow 


Pleats, Ruffles and Shirrings are the 
vogue in trimmings. 

What stylists have sought for—Schiff 
has developed. 

“PLEATTRIM" is a fashion first — the 
prettiest and most distinctive trim 
creation — which answers fashion's de- 
mand for a new trim style note for 
Fall shoes. 

Samples on request. 


LAWRENCE SCHIFF SILK MILLS 
95 Madison Avenue 


New York City 








New General Shoe Lines 


NASHVILLE, TENN.—Following group 
meetings held in various sections of 
the country, salesmen of the Jarman, 
Richland-Davidson and Belle Meade 
Shoe Company divisions of the General 


Shoe Corporation are now showing new 


Fall samples in their territories. 

Presentation of the new lines to the 
salesmen brought enthusiastic comment 
in all the company divisions. The addi- 
tion of a number of new lasts, leathers 
and patterns, as well as the complete 
layout of new Fall styles, were fea- 
tured as the lines were shown. 

Announcement of Fall national ad- 
vertising plans for the branded lines 
of the company divisions were also 
made during the group meetings. Jar- 
man shoes will be featured in Saturday 
Evening Post and Esquire color page 
advertisements; Fortune shoes, manu- 
factured by the Richland Company, 
will appear in the Post and in Ken, 
the new magazine sponsored by the 
publishers of Esquire, and Skyrider 
Shoes for Boys, made by the Belle 
Meade Company, will be shown in ads 
appearing in the Post and in the Amer- 
ican Boy. 


Shoe Imports Decrease 


Puerto Rico’s purchases of leather 
footwear from manufacturers in con- 
tinental United States declined 300,000 


pairs, or 13 per cent during the first 
nine months of the current fiscal year, 
largely as a result of the five-week ship- 
ping strike, but sales to the Island dur- 
ing March were 29 per cent greater 
than in March, 1937, according to the 
Puerto Rican Trade Council. 
“Shipments to the Island during the 





New Informal Shoe 


New York—The Service Boot & Leg- 
ging Co., this city, has introduced a new 
type of shoe for informal wear in the 
form of a zipper oxford which they cali 
the “Lounge About.” It won instant ap- 
proval in Hollywood where it was first 
introduced. 


Built over a shoe last, it has style as 
well as selling appeal. Intended for 
wear at the beach, camp, boat or for 
lounge wear after business hours, the 
“Lounge About’ gives slipperlike com- 
fort with the addition of the qualities of 
a shoe. It is made of soft, pliable brown 
elk with the leather sole and rubber heel 
affording a firm footing. The zipper fas- 
tening allows the wearer to put it on or 

take it off in a jiffy. 


9-month period totalled 2,018,000 pairs 
as compared with 2,320,000 pairs in the 
same period of the preceding fiscal 
year,” the report states. “The value of 
the shipments declined only 7 per cent, 
amounting to $2,280,000.” 

The Island’s total purchases from the 
States during the nine months 
amounted to $63,800,000, a decrease of 
only 7 per cent, compared with the pre- 
ceding year, the Council reports. 


New Basement Shoe 


Department 


CHICAGO, ILL.—Marshall Field and 
Company have recently set aside a por- 
tion of their basement shoe section as 
a separate department known as the 
Budget Shoe Shop for $3.95 merchan- 
dise. This is attractively decorated 
with a cream background and with a 
portion of the wall covered with leather 
upholstery. Pine pillars and woodwork 
separate it from the regular shoe sec- 
tion. 

However, instead of being made to 
appear a bargain section, the depart- 
ment has the salon atmosphere. Up- 
holstered furniture is cream and rust, 
which harmonizes effectively with the 
rest of the background. A series of 
shadow boxes built into the woodwork 
are used for attractive displays of shoe, 
scarf and bag combinations. All types 
and styles of shoes are sold in the 
section. 
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Men's Shoes 
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MASS., U. S. A. 





ANNA 


GREAT EASTERN SHOE CO. 
186 LINCOLN STREET 


Teh Dse), | 


SF OF Oe OFF Ee OOP Oe 


Nurses’ Shoes 
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Flexible, Shape Retaining 
NURSES’ OXFORDS 


Made on the 
New OSCO 
SUPER PLIABLE 
Process 


IN-STOCK 


Owens SHOE Co. 
28 Goodhue St., Salem, Mass. 


A4-D, 2% to 9 
$1.65 net 





|-- able. 








Visitor in Chicago 


Cuicaco, ILtt.— Harry Benningson, 
chairman of the membership committee 
of the National Shoe Traveler’s Asso- 
ciation, was a recent visitor to the 
Chicago Shoe Traveler’s headquarters 
at the Hotel Morrison. He reported in- 
creased activity and membership in- 
terest in the national association and 
also a decided improvement in shoe 
business on the West Coast. He repre- 
sents Plaut-Buttler Shoe company of 
Cincinnati. . 
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Shoe Novelties from Finland 


ire> 221 These novel Finnish shoes cover two seasons, Summer and Winter. . The 


wooden-soled shoes on the left are worn for gardening or at the beach; 
: those on the right are for wear after skiing. 


_ New YorK—Wooden shoes from Fin- 
land made a great hit in New York in 
their presentation by Fifth Avenue 
shops. Made with soles of ash. and 
uppers of boarded and plain leather, 
the shoes were surprisingly comfort- 
The last is almost perfect in its 
full, round contour. 

The story back of the shoes is that 
Paavo Nurmi’s father started a wooden 
shoe shop in Finland some forty year's 
ago. As the demand increased, he buili 
a factory to mold the uppers and attach 
the soles; and the shoes became very 
popular throughout Europe. People 
started to wear them to the beaches, on 
the streets, for sportswear and for gar- 
den wear. 


molding the upper. The heavy leather 


There’s a little trick in 


is lasted tight and subjectéd to some 
various temperatures and later cured 
and finished so that it might take a 
nice shine. It is said in Finland that 
the best runners use it as a recrea- 
tional shoe because one thing is posi- 
tive; if the shoes don’t fit, they’re not 
worn, because wood doesn’t give and 
the heavy upper gives very little more. 
So a perfect fit starts the sale. 

The reindeer shoes are of native 
manufacture, with colorful foreparts, 
and are a novelty that can be used for 
after-skiing wear. 

So the little republic of Finland now 
becomes a theme song for promotion, 
acceptable in America because of the 
good-will that has developed for the 
land that pays its bills. 





Winners Announced in 
Polish Contest 


PHILADELPHIA, PA. — Announcement 
of the winners of Swagger, Inc.’s prize 
contest for retailers and retail sales- 
people has been made. First prize was 
awarded to Jake Vanderetelt of Jake’s 
Shoe Shop, Muskegon, Mich. Winners 
of the second prizes were: Lietta 
Shearer, Lobel’s Kiddie Shop, Phila- 
delphia; S. L. Drake, McCracken’s 
Store, Billings, Mont.; Jean Lassman, 
W. G. Simmons Corp., Hartford, Conn., 
and F. X. Ringenbach, Ringenbach 
Shoe Repair, Toledo, Ohio. One hun- 
dred third prizes were awarded to 
salespeople from all over the country. 

Swagger, Inc., was gratified with the 
response to the contest. Hundreds of 
entries were received. Awards were 
based on the best composition on the 
subject, “Why I Fing Swagger Liquid 
Shoe Wax Easy to Sell.” D. L. Mac- 
Lea, sales manager, reported that the 
essays revealed keen appreciation on 


the part of retailers and retail sales 
people of the qualities and sales points 
of this product. 


Installs New Shoe Department 


Conway, ARK.—Mrs. O. N. Harkey’s 
Feminine Fashions Shop, 906 Front St., 
is adding a complete stock of the latest 
and most popular styles of women’s 
shoes. The front of the building has 
been remodeled for the new shoe de- 
partment which will be in charge of 
J. W. Bond, who recently came here 
from Denison, Tex. 


Hultgren with 
Kippendorf-Dittman 


CHICAGO, ILL.—Stanley Hultgren is 
now associated with Kippendorf-Ditt- 
man Company of Cincinnati and is trav- 
eling the Illinois and Wisconsin terri- 
tory. He was formerly with E. E. 
Taylor Corporation. 
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Lose Customers and Cost Money 


A SATISFIED AND COMFORTABLE CUS- 
TOMER IS THE ONLY REPEAT CUSTOMER 


Shoe Complaints Mean Foot Trouble 


WEAX FOOT — FLAT FOOT 
SHOE COMPLAINTS 
Broken down shank 
Slipping at the heel 
Broken down counters 
Run-over heels 
CAUSE 
Weak Foot 
SYMPTOMS 


Burning, swelling, excessive perspiration, weak ankles, leg 
ache, callouses on side of great toe, inner longitudinal arch 
visibly lowered or flat, foo. pains, abnormal elongation of foot 
when customer stands. Note: (Measure feet both sitting 
and standing. A normal foot elongates % size.) 

EXPLANATION 
A Flat Foot causes abnormal pressure on the shank of the 
shoe, breaking it down. The lowered shank .causes the shoe 
to wrinkle back of great toe joint. A Flat Foot tips ‘io 
the inside and breaks down the counters, and runs the heel 
over. The lowered shank kicks the heel toward the back. 
The abnormal elongation causes .he foot to slide forward, 
resulting in looseness and slipping at the heel and crowding 
of the toes. 

DR. WOOD’S OR ARROWSMITH 

LONGITUDINAL ARCH SUPPORT 
Stop these foot and shoe complaints by fi.ting the proper 
Dr. Wood's or Arrowsmith Longitudinal Arch Support. Note 
(Any support with a ‘‘FLANGE”’ on -he inner side is proper 
for Flat Foot, differing only in ‘strength, quality and price.) 
Select the proper support, place i: in the customers’ shoes 
and ask them to stand. If they complain of pain, lower the 
support. If it does no: relieve and seems too low, raise it. 
Note (All Dr. Wood’s and Arrowsmith Supports are adjust- 
able.) <A properly fitted Longitudinal support must fit flush 
with the heel and flush with the ball, following the natural 
contour of the relaxed foo.. 


Heel “kicked back’’ 

Wrinkling of the upper back of 
great toe joint 

Tightness around toes 

Gaping at sides 


-Flat Foot 


leHigh Cone 


@O,, 
* 
“ois* 


Short Back-Part Last to 
prevent gapping and slipping 


Let Nu-Matic FLEX-POISE Shoes bring 
you new merchandising possibilities .. . . 
extra sales .... and extra profits . . 
because they offer extra style and health 
construction features at- the same price 
of ordinary shoes . . . . Start in Today! 
* Short Back-Part Last to prevent gopping and slipping. 

* Extra Toe Spring to prevent unnecessary wrinkles over vamp. 

* Outflair Wide Tread Last providing full foot freedom. 





SPECIAL 
EDGED HEEL 

















ROHN SHOE MANUFACTURING CO. 


512 FLORIDA STREET 
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MILWAUKEE, WIS 





SHOE SUNDRIES, Inc. 


DR. WOOD’S AND ARROWSMITH 
ARCH SUPPORTS AND REMEDIES 


219 West Chicago Avenue 


Chicago, Illinois 








New Family Store in Detroit 


DETROIT, MIcH.—A modernistic new 
family shoe store is being opened at 
6519 Chene Street, in northeastern De- 
troit, by Phillips Shoes. (This company 
has no connection with the Phillips 
Shoe Company, of Hastings and Gra- 
tiot Avenues.) 

The new company is owned by Louis 
A. Phillips, formerly a shoe salesman 
at Palm Beach, Fla., and Al B. Feld- 
man, who was formerly with the Co- 
lonial Department Store in Detroit. 

The store is in the former location of 
Paul’s Shoe Store, operated by Paul 
Faust. Entire fixtures and decorative 
scheme are being remodelled. 

The new store has a deep entrance 
with two doors separated by a center 
show case. In addition, there are two 
twenty by three foot display windows 
facing the vestibule. 

Fitting stools and chairs are of 
chrome steel with red leather upholst- 
ery. Dark gray oak shelving is being 
used, with open stock layout. Blue 
tubular display fixtures are being used 
for highlighting special displays. 

A balcony runs the full width of the 
store at the rear and will be devoted to 
office and service purposes. With ample 
floor and fitting space, the store is well 
equipped for display as well. A family 
shoe trade will be the policy of the 
store, which is at an important four- 
way transfer center in one of the most 


heavily populated industrial sections of 
Detroit. In addition, the store gets a 
tremendous volume of passing pedes- 
trian traffic, as the huge Dodge Broth- 
ers plant is only about three blocks 
away. 


Leather Prices Steadier 


PreaBopy, Mass.—Leather prices are 
firming up. Some are rising. There’s 
some expectation that shoe buying, in 
June markets, will move up leather 
prices a few notches more to the good. 

Pickled sheepskins, which some take 
as a barometer, are up nearly ten cents 
per skin from the low of the year. 

Cowhides are also firmer. Buying 
of hides in Chicago market by Japanese 
tanners is one reason. Pickled splits 
follow after cow hides. 

For side leather, higher prices are 
already being paid for the most wanted 
selections. 

Calfskin prices are also up for both 
the raw stock and the finished product. 
The larger advances are on suedes of 
color and nap that are preferred for 
women’s novelty shoes. Kid also shares 
in the uplift, for both the grain and the 
suede finishes. 

Some tanners are trying to get out 
better grains, meaning finishes on the 
grain side of the leather. Embossers 
are trying new plates of grains of the 
reptile or other class. Hand boarders 
and also machine boarders, are trying 


their skill with new grains raised on 
leathers by their methods. There’s some 
report of a new lacquer finish leather, 
durable and washable, like the finish on 
automobiles. 


Department Store in 
New Location 


SupPERIoR, Wis.—The S. and L. De- 
partment store has moved into new 
quarters here at 1413 Tower Ave. Man- 
ager of the local store, which has been 
fitted with new Mastipade flooring, com- 
plete interior redecorating, new light- 
ing fixtures, is W. L. Sanborn. The 
store is part of the organization which 
operates similar units in Wisconsin, 
Minnesota, North and South Dakota 
and Iowa, and handles a line of men’s, 
women’s and children’s shoes, in addi- 
tion to other merchandise. The com- 
peny opened a new store in Wausau, 
Wis., on May 25. 


Kraller Joins 
Blog Findings Co. 


New YorkK—John Kraller, formerly 
with the H. R. Holden Findings Co., 
here, has joined the sales staff of the 
Blog Shoe Findings Company, Duane 
Street, this city. Mr. Kraller will cover 
the Brooklyn and Long Island territory 
for this concern. 






















Ballet Slippers 
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Turn Shoes 


66 A FE 6 


KUSH-IN-EZE 
HAND TURNED FOOTWEAR 
IM STOCK 






@ L. B. EVANS SON CO. @ 
WAKEFIELD, MASS. 








: 





Obituaries 


John W. Collins 


LYNNFIELD, MAss.—John W. Col- 
lins, 65, widely known shoe manufac- 
turing executive, died recently in this 
town. 

He was born in Bradford and was 
educated there. He learned the shoe 
business as a young man in Haverhill 
and went to Brooklyn, N. Y., to take a 
position as a foreman. 

For several years he was an execu- 
tive for the Thomas G. Plant Shoe 
Company in Boston and the McElwain 
Shoe Company of Manchester, N. H. 
His work also took him to Montreal. 
For a considerable period he was an 
executive for the Sorosis Shoe Com- 
pany in Lynn. 

He was considered an authority on 
the “making room,” and was well 
known in shoe manufacturing circles 
throughout the country. He was a 
member of the Lynn Lodge of Elks and 
St. Joseph’s Church. 

He is survived by a brother, Henry 





P. Collins, of Haverhill, and two sis- 
ters, Mrs. Frances Murphy, of Haver- 
hill, and Mrs. Theodore McDonough, of 
Winchester. 


Frank Maire 


Lima, OH10—F rank Maire, 68, presi- 
dent of the Lima Cord Sole and Heel 
Co. and prominent in other Lima indus- 
tries, died recently in a hotel at Iola, 
Kansas, while en route to attend the 
American Petroleum Institute at Tulsa, 
Okla., accompanied by his wife. 

He was president of the Lily~ White 
Oil Co., operating 150 stations through- 
out western Ohio. He was a former 
president of the defunct National City 
Bank, Lima; president of the Lima 
Star, now out of publication, and inter- 
ested in Michigan, Ohio, Oklahoma, and 
Kansas oil fields. He was a 32nd 
degree Mason. Only survivor is his 
widow. 


George W. Spohn 

WATERTOWN, Wis.—George W. 
Spohn, 72, retired shoe dealer, died re- 
cently at his home here. Before enter- 
ing business for himself, Mr. Spohn was 
employed by Platz & Brandt and later 
by William F. Brandt & Son. Mr. 
Spohn had retired from active business 
about two years ago and is survived 
by his widow and two daughters, two 
grandchildren and a brother. A son-in- 
law, George Weber, now operates the 
shoe store formerly conducted by Mr. 
Spohn. 








A. H. Brewer 


DELPHI, IND.—A. H. Brewer, veteran 
shoe merchant of this city, died May 20 
at the home of his son Harry Brewer, 
after a long illness. Mr. Brewer had 
been active in the shoe retailing busi- 
ness for 60 years and was widely 
known in the central west. 

An apprentice in his boyhood to John 
Burr, shoe dealer, he became a member 
of the firm of Burr & Brewer, retiring 
two years ago because of ill health. 





Willard A. Noyes 


LEewIsTon, Me.—Willard A. Noyes, 
73, veteran Auburn shoe manufacturer, 
died recently at his home here. He 
was born in Lisbon but went to Auburn 
when a child and lived there until a 
few years ago, when he moved to Lewis- 
ton. 

He was a founder of the Ashe Noyes 
and Small Company, with which he was 
connected until his retirement 18 years 
ago. He was a Mason, a Christian 
Scientist and a member of the Stanton 
Bird Club. 


Henry Brick 

Burralo, N. Y.—Henry Brick, who 
operated a shoe store on Main street, 
Dunkirk, N. Y., until his health failed, 
died recently in that city. He was 
born and raised in Dunkirk and re- 
ceived his higher education at the 
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The New 
Sensational Success 





eg U.S.A. 
Pat. No. 2,073,775 
Makes Ali Sales Sure Sales 


50,000 PAIRS SOLD IN ONE 
MONTH TO LEADING BUYERS 
AND RETAILERS. 







Balances and Controls the Foot 


Retails at 


$1.00 


It literally eliminates such 
difficulties as 


{| Narrow Heel Problems {] Short Shoes 
{| Rotating Heels | Gapping Shoes 
{| Metatarsal Condition 


This amazing new, light as a feather, 
no metal Foot Balancer, has been ac- 
claimed by every shoe buyer and 
manufacturer as the grandest aid in 
eliminating all fitting problems. 


SEND FOR SAMPLES 
Warning: We will prosecute to the full ex- 


tent of the law any infringements upon this 
patent. 


FOOT CONTROLLER, INC. 
47 W. 34th STREET NEW YORK CITY 

































Fredonia Normal School and Eastman 
Business School in Poughkeepsie. Early 
in life, he worked for Adam, Meldrum 
& Anderson in this city. He served 
several terms on the board of assessors. 
Mr. Brick was 80 years of age at his 
death. 





Frank M. Frye 


Mapison, W1s.—Frank M. Frye, 77, 
retired shoe dealer, died May 2 at a 
local hospital. A native of Madison, 
Mr. Frye operated shoe stores in Janes- 
ville and La Crosse, as well as this 
city. He is survived by a niece. 
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From Hollywood and Miami " 
the popularity of modish clogs in- 
vades the East and North for sum- 
mer acclaim. 


When made by the LITTLEWAY 
LOCKSTITCH PROCESS, they may 
have outsoles of leather or rubber 
- « - midsoles and wedge heels of 


cork or composition. 





a” 
LITTLEWAY PROCESS COMPANY 


140 FEDERAL STREET, BOSTON. MASS. 

















4 HE TICKET 


aUNEDY A@vatntD, 
0! 
y, 


Charming Basket design in 
delicate shades of blue, 
green, and yellow on white 
background. Harmonizing 
ticket. , 








Bt 
WHITE 
Ff 4 SHOES 


ERALY, 


‘AND ENJOY WEARING = 
THEM A FULL SEASON 






























Via 


CARD HOLDERS 


Two styles available: Natural 
wood finish as_ illustrated 








above; or oval base-burnished 
gold—three color trim. These 
modernistic holders take any 
size card, and harmonize with 
the finest window display fix- 
tures. 





Supplied with annual services. 


















































is a Possible Prospect 


SELL THEM 


DISPLAY CARD SAMPLES, HARMONIZING TICKETS 


Everyone. Passing 
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and SELLING MESSAGES SENT ON REQUEST 


14 snappy and informative selling messages 
= each month for men's, women's, children's shoes, 
women's hosiery, store service, fitting, quality, styles. 


; eSingle cards, 60¢ each—without text, 35¢ each 


AGRIC FOR MONTHLY SERVICE SHOWN ON OPPOSITE PAGE) 


“te 3 


_ ATTRACTIVE HAND LETTERED PRICE TICKETS 


In ‘popular denominations and blank. Samples of in-stock 


tickets available. 


MERCHANDISING AIDS 


- WITHOUT STORE NAME: 6 dozen, $1.10—12 dozen, $2.00 
“4 WITH STORE NAME: 100 tickets, $3.00—200, $5.00 
CHECK WITH ORDER, PLEASE, UNLESS C.O.D. PREFERRED 






















LLy Cup Polly Clips 
"for Price Tickets. For Price Tickets—Adijustable 
—Tilt at any angle. : 
. 0 ERO $2.25 
I is Wg 5 50s ao we $4.00 





Recorder Stock Record 
Tickets 














: for shoe cartons. Cyclone clips 
SHOE HOLDER —"euded esonases 
Me cokes $1.25 
Polly Shoe Holder an. 
To display arch, branded, and fase, 
fibre-sole shoes. Always re- Se mamma 
mains in upright position. 
Yo dozen ............ $1.65 ssesenssé 





Pee ees $3.00 
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FEATURE POINTERS 


precisely point out in-built values. These 
ARROWS are obtainable in two combina- 
tions: corn with green border, or buff with 
green border. Choice of forty selling 
phrases, or blanks. 


12 dozen (red or blank) .... $2.00 

















(Cross out 


6 dozen (printed or blank) .... 1.10 
| dozen (printed or blank) .... 0.25 


SPECIAL: 


Combination of one gross Polly 
Clips and one gross Arrows, only 
$5 


ee cees cece eens eces ee eeseesseneeeeee 


ANNUAL DISPLAY CARD 
SERVICE INCLUDES 


EXCLUSIVE FRANCHISE with annual card service to one merchant in an 
average size town, suburb or city shopping center. 


STORE WINDOW BULLETIN supplies merchandising and display suggestions 
each month. 


SPECIAL CARDS, with wording as wanted. 


EXCHANGE OF CARDS: Annual card service subscribers may exchange any 
cards received for others of the current month, whose text better covers 
their merchandising program. 


PRICE TICKETS: Blank tickets, harmonizing with the current month's cards, 
supplied free. 


IMPRINTED PRICE TICKETS with prices as wanted, to assure well blended 
trim, are 35¢ per fifty, additional. 





lines not carried.) We wish IMPRINTED TICKETS @ 35¢ per fifty, in following 


quantities and denominations: 


SORE DAE —™>E>E>=_=EE>>~L_>E>E>>EEE>E>E>E~E==_=_>>SE~__SS= 


MRR SqqqqqS—_T"—_-=-=-=-== 
SR >aE>>>>>>SSaE>E>E>EEEE>EEEE>E>EEE___==S== 
STATE 


We sell Men’s, Women’s, Children’s Shoes and Women’s Hosiery. 


CITY 





for 


each month’s service deliv- 


SERVICE | MONTHLY HoLpers | Wonk, 


No. | $5.00 6 100 


Checks 
subscribers 


must be drawn on U. S. 








additional 


No. 2 4.00 4 100 








. per year, payable 
«see. per month. For 


cash in advance, full year’s 
card holders. 


foreign 


No. 3 3.00 50 





month 


No. 4 2.25 50 


FOR ANNUAL SHOW CARD SERVICE 


banks, or include exchange. 
if for any unforeseen reason 
we wish to discontinue ser- 
vice before expiration of or- 
der, we agree to pay $1.00 
ered, and agree to return the 


> 
« 
Qa 
3 
eo 
3 
o 
i 
> 
‘= 
o 
o” 
& 
<£ 
ie 
‘= 
°o 
is 




















service, 5% discounts. 


Sages 
from 
per 








MERCHANTS SERVIC DEPARTMENT 


E E 
FOR ITSELF + IN 
INCREASED BUSINESS BOOT SHOE 
CCOY 


/Macl (oufo* Wow! 209 S:STATE ST: CHICAGO: 


a 


ust 




















i 
i 





. card hold- 


ers (with the first month’s 


..» consisting 
service), ........ 





. blank tickets each 


for Card Service No. 
eet, OU i Sin clcns necks 








Please enter our order for the 

Recorder ‘Selling Messages,” 

beginning with MAY, 

continuing monthly for one 

PRINTED TICKETS, at 35¢ 
per fifty, additional 


“Z": Beige board. “J”: White board. “U”: White board. “K": White board. 
Design in orange Design in two shades Design in sea green Design in blue and 
and green. of green. and burnt orange. yellow. 


year, 


SIZE: 1/2” x 234”—Prices on opposite page. 
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Leasfeed m» Maire 





SALESMAN WANTED 


BUSINESS OPPORTUNITY 


POSITION WANTED 











Portion of the South Open 


High grade Juvenile Compos and 
Welts. 58 Stock Styles Straight Com- 
mission. 


J. 8. ZULICK & COMPANY 
Orwigsburg, Pa. 











SALESMAN to handle a complete line of 
women’s leather sole house slippers and 
sandals; also men’s leather sole probe State 
references and er — ae lying. Ad- 
dress F-791, care Boot & oo. 239 
West 39th Street, New You oN. 





WE want the best men in the country to sell 
our fast-styled, honest-value line of ladies’ 
$1.49 to $1.98 novelties; also men’s and boys’ 
shoes. Newest styles at all times from the lead- 
ing factories. Also jobs. Commission basis only 
—no advances. BOSTON NOVELTY SHOE 
CORP., 120 Lincoln St., Boston, Mass. 





TENY TOTS, popularly known for years, flex- 
ible, beautiful infants’ shoes for retail trade, 
has excellent territory West and South open for 
good sideline salesmen. Attractive commissions. 
References. Tiny Tot Shoe Co., Sanford Street, 
Rochester, N. Y. 


FE, *PERIENCED side line salesmen, with fol- 
lowing, to carry Pullman slippers and leather 
novelties. All territories open. 10% straight 
commission. Give full details in application. 
Je W-K Mfg. Co., 434 Elm St., Cincinnati, 
Ohio. 


S'DELINE SALESMEN here is an opportunity 
to make REAL MONEY, selling ZIF white 
powder shoe cleaner yk a bo weg ge. Can 
be carried in pocket not soil 
the hands. UNITED STATES PATENT 
PENDING. Give references and territory cov- 
ered. Brinnon-Ross, Inc., Newton, Kansas. 








Want fo Buy | FAST? 


Tre quickest opportunity for sell- 
ing may be: the AUCTION SALE 
PAGE (next-to-last page) of the 
New York Herald Tribune. See it 
for list of city's leading long-estab- 
lished auctioneers. Use this page 
also for quick pick-ups of odd-lot 
merchandise at highly advanta- 
geous terms .. . announced every 
business day in the New York 
Herald Tribune. 














ALESMEN wanted: to cover North and South 

Carolina, and eastern Pennsylvania for a well 
known Philadelphia jobber selling a fast line of 
women’s novelty Shoes, $2.00 and $3.00 retailers 
in stock. Commission basis, payable weekly. 
Territory well established but men chosen must 
be well known to the trade and live on territory 
and own car. Give full details in first letter. 
line available July 1st. Address F-811, care 
Boot & Shoe ey 239 West 39th Street, 
New York, N. 





BUSINESS OPPORTUNITY 


ERE’S A REAL SIDELINE all your cus- 

tomers need. New, noncompetitive, every 
demonstration a sale. Sells itself. Samples in. 
expensive, readily ree Big easy profits. 
Write now. Dept. 2, 2626 Washington Bivd., 
Chicago. 








C ANC! EL LATION shoe business—retail — 
men’s, women’s and children’s—doing $5,000 
a week and up-—Established 25 years, owner 

wishes to retire. Opportunity of a lifetime. 

$75,000 required. Address F-813, care of Boot 
& a A Recorder, 239 West 39th Street, New 
Yor : 





FOR SALE 


A PROGRESSIVE SHOE MAN AVAIL- 
ABLE. A go-getter and promoter. Expert 
in orthopedic and practipedic work. Thoroughly 
understands the making of arch ro te for 
individual foot trouble. Can also window 
trim aud knows stock control. 15 years’ Depart- 
ment, retail store and managing experience " 
Men’s, women’s and children’s shoes. 33 

old, married. Best references. Address 810, 
care Boot & Shoe mentee, 239 West 39th 
Street, New York, 





LINE WANTED 


HAYE extensive following among Shoe and 
Slipper manufacturers—in greater New York 
and surrounding territories. Am interested in 
any lines that are adaptable to these industries. 
Address F-809, care Boot & Shoe Recorder, 239 
West 39th Street. New York. N. Y. 








COAST TERRITORY. Substantial Shoe 
Traveler—Desires to make change; open for 
reliable line Ladies’ Style shoes retail $4.00 to 
$7.50 or $3.00 to $5.00 sport line—Denver West 
—Immediate compensation secondary if line is 
“RIGHT.” References—Personal interview ar- 
ranged—confidence resp tablished follow- 
ing retailers all grades or chain and ae 
trade. Address F-814, care Boot & Shoe 

| a pa 239 West 39th Street, New York, 








ESTABLISHED shoe store in the heart of 
Washington, D. C.’s wealthiest neighborhood 
business district. Women’s novelties, $4, $5, 
and $6. Air conditioned. Modern fixtures and 
furniture. Good lease. Ideal location for chain 
or independent. Address F-815, care 

~~ Recorder, 239 West 39th Street, New York, 





OR SALE—Large mid-town shoe shop. 2 
doors off Fifth Avenue. Low rental. Good 
lease. Reason partner’s disagree. Quick action. 
Attractive price. Address F-816, care Boot & 
a: * sae taaaal 239 West 39th Street, New York, 





WANTED TO PURCHASE 


L COOKING to buy for cash, going retail shoe 

store doing forty thousand dollars per year or 
better within a radius of two hundred miles of 
New York City. Address F-808, care Boot & 
~— Recorder, 239 West 39th St., New York, 








TORE wanted in West Virginia, Indiana, 

Tenn., or Virginia in Popular Priced, or better 
grade family footwear. Address F-812, care Boot 
& Shoe Recorder, 239 West 39th Street, New 
York, N. Y. 








SEASON ED, ful sal desires road 
position with manufacturer of Nationally 
vertised shoes. Best of references as to ability 
and character. For record and what I have to 
offer, address F-807, care Boot & Shoe Recorder, 
239 West 39th Street, New York, N. Y. 





MERCHANTS’ NEEDS 





ALAN IIE 
Shoe Re- Shaping Devices 


Ms A Alter Shoes to Fit 


J Abnormal! Fe 


< 


DUNDE SHOE RE-SHAPING DEVICES, INC 








address should be counted. 


mum charge, 75 cents. For all other classified 


CLASSIFIED ADVERTISING RATES 


The rate for “Position and Lines Wanted” advertisements is 4 cents per word for all undisplayed advertisements. Mini- 
advertisements the rate is 7 cents per word. Minimum charge, $1.25. 
When a box number is desired twelve words should be added for the address. In all other cases each word of the 


The rate for all display classified advertisements is $5.00 an inch with a maximum of 46 words. 


Classified advertising is payable in advance. 
1 Advertisements for this page must be in our New York office on Friday of the week preceding publication. “9 
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WANTED TO PURCHASE 


MERCHANTS’ NEEDS 


MERCHANTS’ NEEDS 








Buyers of Surplus Stocks 
intt® Sl ee wren @ eative mute of chee 
QUANTITY NO OBJECT 
KIRSCH-BLACHER CO., Inc. 

106 Duane St. New York 
Phone WOrth 2-5377 and 5378 








SHOE STOCKS BOUGHT 
Complete or Part 
Wholesale or Retail 

BARIS SHOE COMPANY, lac. 


79-81 READE STREET, NEW YORK, N. Y. 
Telephone WORTH 2-5180-518! 








WE BUY 
Entire — Wholesale and Retail 
Stocks. “alee randed Shees such as 
Walk-Over, Florsheim, Enna-Jettick, Vital- 
ity, Arch Preserver, Queen Quality, Ses- 
tonians, Stetson, Red Cross, Nuna-Bush, Etc. 
a Rg Vv was N : = UBIN 
of Jobs” 
89 Reade Ste Cor. Church 
Phone Barclay 7-7887 New York City 




















ANDERSON 


ACE 


TREE 


Easy Easy 
to to 


Operate Sell 
Self-Adjusting - 
5 SIZES FIT ALL SHOES 
Send for 30-day Trial pair. 


- R. — + cha 
Arlington, 





DOR. PYLES FOOT OSCILLATOR 


Can be operated by customer or clerk with simplicity. 
Price $38.50, F.0.B., Stockton, California. 

Ghipped on FREE trial anywhere in the USA 

WRITE TODAY for this liberal offer. Sold on 

eayment plan. 

THE VI-PED-EX CORP. STOCKTON, CALIFORNIA 





The Complete Line oj 
SPATS AND 
SHOE ORNAMENTS 
includes our 


ost Successful 
ZIPPER SPAT 


Manolis Manufacturing Co. 
4248 he Crewtere Ave., 


hicage, 
ae ... . Wented 











No Mis-Mates with Mate Marks 
2450 2450 2450 


Baa: WELLS 


Gus V. Wells—686 45th—Des Moines, lo. 
Send Free Samples and Prices 





BRANNOCK SHOE- 
FITTING SYSTEM 
1 INCREASE REPEAT SALES 
Satisfied customers return 
@ ATTRACT NEW CUSTOMERS 
One tells others 
3 SAVE % OF FITTING TIME 








Fkennox 


SAUNT LOUIS 








Opens Family Shoe Store 


BALTIMORE, Mp.—J. Epstein & Sons, 
trading as Epstein’s Department Store, 
has opened an exclusive shoe shop at 
757 Washington Boulevard, and ad- 
joining its department store, at 755. 
Footwear for the entire family is car- 
ried. 


Rosenberg’s Modernized 


MILWAUKEE, WIs.—Rosenberg’s, wo- 
men’s ready-to-wear shop, has been 
-modernized and enlarged. New fix- 


tures and carpeting have been installed, 


including new green covered chairs in 
the shoe department, which is located 
on the first floor near the entrance. 
The entire building has been completely 
air-conditioned. 


Knoll Shoes to Open 


MONTREAL, CAN.—Knoll Shoes, Lim- 
ited, a new firm, will commence opera- 
tions at Humberstone, Ontario, before 
the end of May. The new company, 
which is capitalized at $50,000, has re- 
ceived its charter, and the work of pre- 
paring the factory for operations is 
under way. 

Knoll Shoes, Limited, is composed 
of a group of senior employees of the 
Humberstone Shoe Company, who will 
remain with that company until their 
own plant is ready. 

The new company will manufacture 
a welt shoe, and will have a capacity 
of around 300 pairs a day. It will em- 
ploy fifteen operators to start with, 
most of whom are shareholders. 


G. A. Bauman Promoted 


ToLepo, O.—G. Arthur Bauman has 
been appointed manager of the Toledo 
store of the Nisely Shoe Co., 510 Adams 
St., having been promoted from assis- 
tant manager of the Toledo store to 
manager of the Dayton unit in 1936, 
and returning to Toledo now as man- 
ager, thus marking his second promo- 
tion in less than two years. 


Cut down try-ons 


Write for Deseriptive Folder 
and list of shoe factories offering Brannock Devices 
at special cooperative price. 


BRANNOCK DEVICE CO. 


SYRACUSE 








THE 








New Shoe Company 


Laconia, N. H.—A new shoe manu- 
facturing industry is assured in this 
city through the leasing of the city- 
owned Laconia car factory building 
to the Laconia Shoe Corp., a new con- 
cern which succeeds the Goodman Shoe 
Co. The latter firm was in business 
here until recently. 

Nathan Brindis, of Haverhill, Mass., 
whose son will be one of the owners, 
participated in negotiations for the 
lease, which was approved by the city 
council. 

It is planned to start with about 50 
employees and increase the number 
later. The Goodman firm will sell ma- 
terials to the new company, it is re- 
ported. 

Company officers include: President, 
Eugene Brindis; vice-president and 
treasurer, George Shapiro; and clerk, 
Charles J. Hayford. 
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Spring a Diversified 
Buying Season 

Fort WortH, Texas—This current 
season is proving one of the most diver- 
sified buying seasons W. A. Harris, 
manager, women’s shoe department, of 
Washer Bros. Department Store, at 
Eighth and Main Sts., in Fort Worth, 
has ever experienced. Harris has found 
this Spring that one. customer won’t 
have toeless. or cut-out shoes, while the 
next customer won’t see any except toe- 
less or cut-outs, and as a result it is 
taking a large stock to fill the needs 
this year. The sales of white shoes at 
Washer’s have been less this year be- 
cause of the cold and rainy weather 
during April and May. For this reason 
customers are buying dark mesh shoes 
to wear through the Summer, or British 
tans and blues to wear now with Spring 
clothes, and until hot weather sets in. 
Harris also has found controversy 
among customers as to costume shoes 
—some want them, and others are 
strong against them for Spring. 

Harris expects a fair business on 
white shoes when the weather does get 
hot, as in this section women stil! 
prefer white shoes with light Summer 
dresses, but he doesn’t believe he’ll get 
as high prices for his white shoes so 
late in the season as he would have 
been able to get had there been a warm 
Spring and early purchasing of white 
shoes. 


To Make Inner Soles 


ORANGE, MAss.—Jacob Hiatt, owner 
of the Orange Paper Box Company, 
here, announces his firm has acquired 
the machinery of the Shelburne Falls 
Paper Box Company, which has been 
in operation for more than 50 years. 

Mr. Hiatt also reported the local 
plant will add to its business the man- 
ufacture of inner soles. This branch 
will be known as the Orange Inner- 
Sole Company and will be conducted by 
Mr. Hiatt and his brother, Sidney, of 
Worcester. 

The top floor of the municipal build- 
ing will be used for both industries. 

The paper box production will be 
tripled and give the company facilities 
to supply all demands in this type of 
manufacture. The paper box business 
was started here two years ago in a 
building annexed to the Orange Shoe 
Manufacturing Company on East Main 
St. Additional business made neces- 
sary the transfer to the present build- 
ing. 


Flagg Bros. Open in Chicago 

Cuicaco, ILu.—Flagg Brothers, deal- 
ers in men’s shoes, are opening their 
first Chicago unit at 6341 S. Halsted. 
This space was formerly occupied by 
the Illinois Foot Ambulatory, dealers in 
corrective shoes, who moved one door 
south. The Flagg Bros. store is ex- 
pected to open in June. 
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A BUYING GUIDE 


BOOTS AND SHOES 


AIR-O-PEDIC SHOE CO., Brockton, Mass. 

ALTMAN BROS., Cincinnati, Oo 

ARNOFF SHOE CO., Brooklyn, N. Y 

AULT.- oe SHOE CO., Auburn, Me 

BASS, G. , & CO., Wilton, M 

BRAUER BROS. SHOE co., St. Louis, Mo. 

BROOKS SHOE MFG. CO., Philadelphia, Pa 

CLAPP, EDWIN, & SONS, INC., E. Weymouth, Mass. 

COLT- ewig et ELL co., iNC., Stoughton, Mass 

CONNELL, J. SHOE CO., S. Braintree, me. 

CRADDOCK. TERRY co., Lynchburg, ms 

DANVERS — co., Manchester, N. H. 

DOUGLAS, w. » CO., Brockton, Mass 

DREW, IRVING Co., THE, Portsmouth, Oo 

EAGLE P at ey MFG. CO., Everett, Be, cis eS ae D kdde Sab + Ce pace hats & «inert 
ELAM, S., SHOE CO., "Rochester, ; 

ENDICOTT. JOHNSON CORP., Endicott, 

EVANS, L. B., SON CO., Wakefield, Mass.............. cece e cece eer ee eee eeeteeees 


FARGO- HALLOWELL SHOE CO. Chicago, Ill 
FOREST PARK SHOE CO., St. Louis, Mo 
FRIEDMAN-SHELBY SHOE CO., St. Louis, 
GILBERT SHOE CO., 2, ihlensville, Wis 


ee ee  EPEEERERE TOUT Terre Pere tr ek 108 
Back Lever 


"oO, Boston, Mass 
D, Go. ‘Augusta, Me 
HOUSE OF CROSBY SQUARE, Milwaukee, , . Pree oer 
JONES WALSH SH .* 


JUSTIN, H. J., & SONS, 
KRIPPENDORF- DITTMAN N CO., Cincinnati, 
LONGINI SHOE MFG. CO., Cincinnati, oO 
MIDDLETOWN FOOTWEAR, INC., Middletown, N. Y¥ 
MILLER’ SHOE CO., ee Cincinnati, 
MISHAWAKA RUBBER So wosenn MFG. CO., Mishawaka, Ind 
MRS. DAY’S IDEAL BABY SHOE CO., Danvers, MASS...........-ee cette cece eeees 
NUNN-BUSH SHOE CO., Milwaukee, Wis 
Oana “aito. SHOE co., "Humboldt, Tenn 
~ oe Salem, § 

Co., Brockton, Mass 

Co., Milwaukee, oo SOAR a ie ree) Pete Peer ye te ye 
SCHAWE- CERWIN Co., 
SERVICE HOE CON LEGGING co., 


R og Jefferson City, Mo 
UNITED STATES SHOE CORP, eeeeenatl, 
ee > Aa EETER SHOE CO., Adams, Mass...........+++% 
. K., SHOE CO., St. Pan Mo 


LEATHER AND OTHER MATERIALS 


ALFRED VAMOS, New York City 
AMERICAN HIDE & LEATHER to. Boston, Mass 


COLONIAL TANNING CO., Boston, Mass 
DEWEY & ALMY CHEMICAL co., Lage Mass. 
EINSTEIN, J., INC., New York Cit 
EVANS, JOHN R., é Cy Camden, 
S CORP., ys Wis 


LAWRENCE SCHIFF SILK MILLS, New York City 
MOORE FABRIC CO., Pawtucket, R. 
~yl hy? Cranston, n: I 
HER CO., Newark, N. J 
SURPASS O EATHER Co., Philadelphia, Pa 
THOMAS TAYLOR & SON, EERUGSON, BARGS.  . «os 6 deine Ep ptin 08 FeBie cp bebe oe sdd Mes kudes 


MACHINERY, LASTS, MFRS.’ SUPPLIES, DRESSINGS, ETC. 


CAVALIER CORPORATION, Baltimore, Md 

COMPO SHOE MACHINERY CORP., Boston, Mass 
DELANEY gts HEEL CO., Cincinnati, O 

DU POINT, 1., DE NEMOURS & co., ING., Arlington, N. .« 
EVERETT a ‘BARRO N CO., Providence, R. I 

LITTLEWAY PROCESS COMPANY, Boston, Mass. 
PREMIER PATTERN CO., Cincinnati, O 


DING FIBRE CO., No. Rochester, N. H 
INC., Meadville, Pa. 
OE MACHINERY CORP., Boston, Mass 
, FRED W., Cincinnati, Oo 


STORE EQUIPMENT AND FINDINGS 


ANDERSON, A. R., CO., a in Z 

BRANNOCK DEVICE Co., Syra 

ae SHOE RE-SHAPING DEVICES, Inc. Hollis, N. Y 
ANOLIS MFG. CO., Chica 

SHOE SUNDRIES, INC., Ch cago, Ill. 

SCHOLL MFG. CO., INC., Chicago, Il 

SHOE FORM CO., ‘ern. N. 

VI-PED-EX CORP., Stockton, Cal. 

WELLS, GUS V., Des Moines, Iowa. 


MISCELLANEOUS 


BARIS SHOE age ea A New York City 
BOSTON SHOE FAIR, Boston, Mass 
re Rg a tte dg vg pn mew York City 


H co ey re NG, New York City..........6eceeeeeee Pebes ti veet eres 
asenlres BUIL Pron New York City 
NETHERLAND-PLAZA Ouians’ Cincinnati 
REPUBLIC BUILDING 
TOLMAN-DAVIDSO 
TOLMAN PRINT, 


bo. cmea bed ben's 0 vingie bo sis Hei bi cpegss did} oeed UE 


MLSE SS AIAN CIE SAREE 1 nr 














I, No. 1 


III, 
West 39th St., 2 








* 
* 
De 


ar 


tarlight a er Platforms, studded with rhinestones, offer brilliant contrast to the 


fluid draping of jet black satin. A flicker of the same jewels is found on forepart, heel-strap and tip. 
Exquisitely feminine, seemingly fragile, yet superb in its craftsmanship. Soles and 
elevations are prepared and attached by the use of Compo Equipment and Adhesive. 


COMPO SHOE MACHINERY CORPORATION - BOSTON, MASSACHUSETTS 
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3048—Men's Tan Elk Blucher Oxford, Imitation 
Moccasin Tip, Ventilated, oak sole, riveted shank, 
rubber heel, all leather stitchdown construction. 
BPRS 3s, SI ee oo eee eng «a8 shee 1.45 
3049—As 3048 except Black Elk. 
A3015—Men's Gun Metal Blucher Oxford, Plain 
Toe, Ventilated, Composition Sole, Rubber Heel, 
Stitchdown Construction. 6/12............ 1.07'/2 
3018—Men's Gun Metal Blucher Oxford, Ventilated, 
re Sole, Rubber Heel, Stitchdown Consiruption. 
. 1.20 


a3 + ee {Giterexcept Tae.” 

“£3083 Met's Black Elk. Blucher ‘diab Fide Toe, 
Oak Sole, Leather Heel, Riveted shear, Stitchdown 
-Gonstryotign. seA/ JZ 0... ; . 1.65 

ie 3042—As 3043; except Cha irry Elke: 7 


ENDICOTT JOHNSON 


126—Men's Black Elk Blucher Oxford, Plain Toe, oak 
middlesole, paracord outsole, rubber heel, grain 
inner, nailed construction. 6/12............ 1.45 
6840—Men's Brown Elk Moccasin Blucher, Cross 
Cord Sole and Heel, grain inner, riveted shank, 
GERNNRE MINE. POOP ivsica es cece ones se's 2.00 
6841—As 6840 except Black Elk. 

1015—Men's Black Elk Blucher Oxford, Plain Toe, 
Oak Sole, Rubber heel, grain inner, riveted A 
goodyear welt. C,.D, 6, S/tl....... ccc ees 
1014—As 1015 except double oak sole. C, D 4 
TS. SASS IRENE LAS era enn te iD a grea 2.35 
1208A—Men's Black Elk Blucher Oxford, Plain Toe, 
Full Double oak sole, grain inner, caulk welt, riveted 
shank, rubber heel, goodyear welt. 6/12. ..2.07!/2 
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... and your customers will too, if they're wearing a pair of E-J's airy, 
ventilated stitchdown oxfords or work shoes. They're made of the 
same, tough, long-wearing leathers as our regular heavyweight shoes. 
But we've punched the uppers in some styles full of air holes ... and 
we've made lighter, cooler shoes that will give real Summer comfort. 
If your customers have never worn a ventilated shoe before, ask them 
to try a pair on. They'll get a real kick out of the way the cool air 
rushes in and out with every step. 


Order an assortment of these Summerweight oxfords from stock and 
show them to your customers. Then let it get hot as blazes. The hotter 
it gets, the more pairs you'll sell. Because every pair that leaves your 
store will be a walking advertisementl 


[5] 





ENDICOTT, N. Y. 


ST. LOUIS, MO. NEW YORK CITY 





at 2AViaiwZw & we ww 2 Se WwW aw eee ew ww Se 
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COMPLETE 
. U/C 
* EQUIPMENT 
* * 
* 
By any of the following 
processes * 


* 
LITTLEWAY AND UCO LOCKSTITCH 





CEMENT 
GOODYEAR WELT 


MCKAY SEWN 
* 








UNITED SHOE MACHINERY CORPORATION 


BOSTON, MASSACHUSETTS 
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26 
MORE DAYS 


IN WHICH TO SAVE 3% 


“On all advance orders for BALL-BAND 
(Red Ball) Waterproof Rubber Footwear 
and Basketball Shoes placed between 
January 31 and June 30, 1938, both dates 


by, G You Aduance Order inclusive, and shipped between April 15 
jor Walerprroi4 Bo ; } , and October 25 (both inclusive) an Early 
Order Discount of 3% will be allowed.” 





A wire or letter from you will bring 
our salesman to present for your 
consideration these and other profit 
opportunities we are offering in 1938. 
... As there are only 26 days left, 


prompt action is necessary. 





Quoted from BALL-BAND Order Blank. 


@ The correct way to figure this Special 3% Discount is to consider 
its effect on your net profit as shown below. 

Early orders give you advantages that are of very real importance 
if you-are to get the fullest possible profit from your Waterproof 
Footwear business during the coming season. Three of these advan- 
tages are explained below. 





On all such advance orders for Waterproof Footwear the bill will 
not be due before December 1, 1938, with Cash Discount of 4% 
for payment on or before November 10. This long dating enables 
you to place advance orders without tying up your capital in 
advance of the fall rubber season. On all other orders for Water- 
proof Footwear the terms are 60 days net less 4% for payment 


in 30 days. 


PRICE PROTECTION .... 


The price guarantee we offer on Advance Orders for BALL-BAND 
Waterproof Footwear protects you, on the quantity of goods or- 
dered, against loss from any possible changes in our prices before 
December I. 


EARLY ORDER DISCOUNT 


On all such advance orders for BALL-BAND Waterproof Rubber 
Footwear you get a 3% Early Order Discount from list prices. 
Using list prices for figuring your selling prices, this 3% Early 
Order Discount can, under ordinary circumstances, increase your 
NET profit 25% to 50% or even more. And you get this extra net 
profit without any risk whatever. 








MISHAWAKA RUBBER & WOOLEN MFG. CO. 


280 Water Street, Mishawaka, Indiana 
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| THE BEST FITTING 
THE FINEST QUALITY 


Goodyear Welt SHOES 
FOR LIKE MONEY! 


STROLLER CARMEN* 





F-13-White Kid, !1/8 Leather Heel............ 3.90 F-11 White Kid, 14/8 Covered Heel. . 1s oe SO 
F-12 Black Kid, 11/8 Lea ts F-10 Black Kid, 14/8 Covered Heel.............3.90 


_ o1Triend SHOES 


IN STOCK *3,% 39-30 days 





*THE ORIGINATOR 


ORDER of the Gyssy Pattern ORDER 
NOW NOW 
Now presents to you the best fitting Gypsy ever made at a 


price that will appeal to your clientele. 











FOOT-FRIEND SHOE DIVISION 


The Julian & Kokenge Co. Columbus, Ohio 
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BUSINESS SLIPPING? 


MAYBE YOU NEED A NEW STORE FRONT 








Here’s how a shoe store in Alexandria, La., was given a beauty 
treatment with a Pittco Front. A modern, attractive Pittco Front 
can dress up your shoe store, too—give it that “come hither” look 
that means more business and bigger profits. 





PITTCO Front will put new life 

into your business. It attracts 

new patrons, holds old ones. Shoe 

store owners and managers all over 

the country have found that Pittco 

Fronts just naturally draw more pa- 
tronage and boost profits. 

If your sales are slowing up... if 
you feel you are not getting your 
share of the business in your neigh- 
borhood . . . brighten up your shoe 
store with a Pittco Front. It’s easy 
to pay for; it almost invariably works 


wonders for you. When remodeling, 
consult an architect to assure a well- 
planned, economical job. Our staff 
of experts will gladly cooperate with 
him in planning a Pittco Front to 
suit your needs. 

Send the coupon, now, for our free 
book. It contains many photographs 
of actual Pittco jobs—tells what re- 
sults they gave, shows what they cost. 
The Pittsburgh Time Payment Plan 
gives you two years to pay — 20% 
down, the balance out of income. 





And don’t fail to see the Pittco 
Store Front Caravan when it comes 
your way—our local branch will tell 
you the specific time and place. 





Pittsburgh Plate Glass comoare. 
2313A Grant Bldg., Pittsburgh, Pa. 

Please send me, without obligation, your new 
book entitled “Producing Bigger Profits with 
Pittco Store Fronts.” 


Name. 





Street. 
City State. 

















PITTSBURGH PLATE GLASS COMPANY 
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TAILERS declare 


this new heel a 


MONEY SAVER! 


The greater security of the BREASTLOCK HEEL insures en- 
during shapeliness for your shoes . . . that your customers will ie The Tongue 
wie Breastlock * 


be better satisfied . . . and will return to your store. 0 Tongue 


Principle 
You avoid costly adjustments and innumerable complaints of 
breaks across the soles by using BREASTLOCK HEELS. 
They make high “Cuban” heels practicable and safe . . . rein- 
force the shanks . . . eliminate kicking back or under when 


properly applied. 


To increase the value of their shoes . . . to avoid trouble. . . 
as an additional selling point and a money saver .. . retailers 
everywhere are demanding BREASTLOCK HEELS. They do 
not increase the cost of most types of shoes . . . do increase 
your profits. 


Here is the Groove— 
under Sole at Shank 
—into which fits the 
Breastlock Tongue. 


F. W. MEARS HEEL CO. 


140 FEDERAL ST., BOSTON 


Factories at Lawrence, Mass.; Conway, N. H.; Auburn, N. Y.; Columbus, O.; St. Louis, Mo. 


3. 
Affiliated Dominion Heel Co., Montreal and Quebec, P. Q., Kitchener, Ont. oe = 


the sole—like this. 


BREASTLOCK HEELS 


AT THE BOSTON SHOW 

SEE BREASTLOCK HEELS 

on many of the leading lines 
of shoes. 


rength — thorough 
satisfaction. 
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